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Strategi Komunikasi Publik Kementerian Pertahanan dalam 

Menjaga Citra Positif di Media Sosial Instagram  

HANA SABRINA 

ABSTRAK 
 

Salah satu tugas dan fungsi dari Badan Publik maupun Lembaga Pemerintahan 
adalah menyediakan informasi kepada publik secara terbuka dan akurat. Tugas dan 
fungsi ini bertujuan untuk mendukung Good Governance sebagai bentuk 
pengaplikasian dari UU Nomor 14 tahun 2008 tentang Keterbukaan Informasi 
Publik. Dalam hal ini Kementerian Pertahanan sebagai pelaksana pemerintah yang 
membidangi urusan pertahanan berkewajiban untuk menjaga kepercayaan publik 
dengan membuka akses informasi secara transparan. Namun dalam 
pelaksanaannya, terdapat kontradiksi terhadap pemahaman akan keterbukaan 
informasi publik mengingat karakteristik dari Kementerian Pertahanan yang 
bersifat rahasia. Sehingga tujuan dari penelitian ini berfokus untuk menggali 
strategi komunikasi publik yang dilakukan oleh Kementerian Pertahanan dalam 
menjaga citra positif di mata publik. Penelitian ini menggunakan metode kualitatif 
dengan pendekatan studi kasus. Teori yang digunakan dalam penelitian ini adalah 
komunikasi publik, teori media sosial dan teori mengenai citra. Wawancara 
mendalam dilaksanakan dengan PJS Kasubbag Opini media internet serta di 
dukung oleh hasil observasi pada media sosial instagram @KemhanRI. Di dapati 
hasil dari penelitian ini menggambarkan strategi komunikasi publik yang digunakan 
oleh Kementerian Pertahanan dalam menjaga citra positif tersebut dengan 
menggunakan media sosial instagram sebagai media publikasi informasi serta 
pengolahan informasi atau jenis berita yang diinformasikan di dalam media sosial 
instagram.  
 

Kata kunci: Strategi Komunikasi Publik, Kementerian Pertahanan, Media Sosial, Citra 
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The Ministry of Defense's Public Communication Strategy in 

Maintaining a Positive Image on Social Media Instagram 

HANA SABRINA 

ABSTRACT 

One of the duties and functions of Public Agencies and Government Institutions is 
to provide information to the public in an open and accurate manner. These tasks 
and functions aim to support Good Governance as a form of application of Law 
Number 14 of 2008 concerning Public Information Disclosure. In this case the 
Ministry of Defense as the executor of the government in charge of defense affairs 
is obliged to maintain public trust by opening access to information in a transparent 
manner. However, in practice, there are contradictions in the understanding of 
public information disclosure considering the secret nature of the Ministry of 
Defense. So that the purpose of this study focuses on exploring the public 
communication strategy carried out by the Ministry of Defense in maintaining a 
positive image in the public eye. This study uses a qualitative method with a case 
study approach. The theory used in this study is public communication, social media 
theory and image theory. In-depth interviews were carried out with the PJS Head 
of Opinion Subdivision on internet media and supported by the results of 
observations on Instagram social media @KemhanRI. The results of this study 
illustrate the public communication strategy used by the Ministry of Defense in 
maintaining this positive image by using Instagram social media as a media for 
information publication and processing of information or types of news that are 
informed on Instagram social media. 
 

Keywords:  Public Communications Strategy, Ministry of Defense, Social Media, 
Image 
 
 

 

 

  



 

 1

DAFTAR ISI 

 
 

HALAMAN PERNYATAAN ORISINALITAS ....................................... ii 

HALAMAN PENGESAHAN .................................................................... iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ............... iv 

UNGKAPAN TERIMA KASIH .................................................................v 

ABSTRAK .................................................................................................. vii 

DAFTAR ISI .................................................................................................1 

DAFTAR TABEL .........................................................................................3 

DAFTAR GAMBAR ....................................................................................4 

BAB I  ............................................................................................................5 
PENDAHULUAN .........................................................................................5 

 Latar Belakang ......................................................................................5 

 Rumusan Masalah ...............................................................................13 

 Tujuan Penelitian.................................................................................14 

 Manfaat Penelitian ...............................................................................14 
1.4.1 Manfaat Secara Teoritis ..............................................................14 
1.4.2 Manfaat Praktis ...........................................................................14 

BAB II ..........................................................................................................15 
 KERANGKA PEMIKIRAN .....................................................................15 

 Tinjauan Pustaka Terkait Penelitian Sebelumnya ...............................15 
 Tinjauan Pustaka Terkait Kerangka Hipotesis ....................................22 

2.2.1  Komunikasi Organisasi..............................................................22 
2.2.2 Citra ............................................................................................27 
2.2.3 Media Sosial ...............................................................................30 
2.2.4 Instagram ....................................................................................32 

 Kerangka Pemikiran ...............................................................................34 

BAB III ........................................................................................................37  
METODOLOGI PENELITIAN ................................................................37 

 Metode Penelitian ................................................................................37 

 Sumber Data dan Teknik Pengumpulan Data .....................................39 
3.2.1 Sumber Data ...............................................................................39 
3.2.2 Teknik Pengumpulan Data .........................................................39 

 Definisi Konseptual dan Operasional Konsep ....................................41 

 Teknik Analisis Data ...........................................................................43 

 Teknik Pengujian dan Keabsahan Data ...............................................44 

 Keterbatasan Penelitian .......................................................................45 



Universitas Bakrie 
 

2  

BAB IV ........................................................................................................46  
HASIL PENELITIAN DAN PEMBAHASAN .........................................46 

 Gambaran Umum Objek Penelitian ....................................................46 
4.1.1 Identitas Kementerian Pertahanan ..............................................46 

 Sejarah Sekretariat Jenderal ................................................................49 
4.2.1 Biro Hubungan Masyarakat ........................................................50 
4.2.2 Bagian Opini ...............................................................................52 

 Hasil Observasi ...................................................................................53 
4.3.1 Media Sosial Kementerian Pertahanan .......................................53 
4.3.2 Instagram Kementerian Pertahanan @KemhanRI .....................54 

 Profil Subjek Utama ............................................................................57 

 Profil Subjek Triangulator ...................................................................57 

 Pembahasan dan Diskusi .....................................................................59 
4.6.1 Strategi Komunikasi Publik Kementerian Pertahanan ...............60 
4.6.2 Media Sosial Kementerian Pertahanan .......................................62 
4.6.3 Citra Kementerian Pertahanan ....................................................64 
4.6.4 .....  Keterkaitan Strategi Komunikasi Publik dalam Menjaga Citra 
Positif ..................................................................................................65 
4.6.5 Strategi Komunikasi Publik di Lingkungan Pemerintahan ........68 

BAB V  .........................................................................................................70 
KESIMPULAN DAN SARAN ...................................................................70 

 Simpulan..............................................................................................70 

 Saran ....................................................................................................71 
5.2.1 Saran Teoritis .............................................................................71 
5.2.2 Saran Praktis ...............................................................................71 

DAFTAR PUSTAKA .................................................................................72 

LAMPIRAN ................................................................................................74 
 

  



Universitas Bakrie 
 

3  

DAFTAR TABEL 

 

Table 2.1Tinjauan Pustaka Terkait dengan Penelitian Sebelumnya ......................18 

Table 3.1Operasionalisasi Konsep .........................................................................42 

  



Universitas Bakrie 
 

4  

DAFTAR GAMBAR 

 

Gambar 1.1 Most - Used Social Media Platforms .................................................11 

Gambar 1.2 Instagram @Kemhanri .......................................................................12 

Gambar 1.3 Favourite Social Media Platforms .....................................................13 

Gambar 2.1 Kerangka Pemikiran ...........................................................................36 

Gambar 3.1 Alur Interactive Models of Analysis Miles, & Huberman .................44 

Gambar 4.1 Logo Kementerian Pertahanan ...........................................................46 

Gambar 4.2 Struktur Organisasi Kementerian Pertahanan ....................................49 

Gambar 4.3 Struktur Organisasi Sekretariat Jenderal Kementerian Pertahanan ....50 

Gambar 4.4 Struktur Organisasi Biro Hubungan Masyarakat ...............................52 

Gambar 4.5 Youtube Kementerian Pertahanan ......................................................53 

Gambar 4.6 Website Kementerian Pertahanan .......................................................53 

Gambar 4.7 Media Sosial Kementerian Pertahanan (Twitter, Facebook & 

Instagram) ..............................................................................................................54 

Gambar 4.8 Konten Instagram Kementerian Pertahanan 1 ....................................55 

Gambar 4.9 Konten Instagram Kementerian Pertahanan 2 ....................................56 

Gambar 4.10 Tiara Silaen - PJS Kasubbag Opini Media Internet .........................57 

Gambar 4.11 Rafki Chandra Wibawa - Karyawan Swasta ....................................58 

Gambar 4.12 Ratih Widi Artanty - Karyawan Swasta ...........................................58 

Gambar 4.13 Dewi Kurnia Agustine - Social Media Expert .................................59 

 

  


