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ANALISIS IMPLEMENTASI VIRTUAL EVENT PRUVE IT PT 

PRUDENTIAL DALAM MENARIK MINAT CALON AGEN ASURANSI 

UNTUK MENJADI AGEN PT PRUDENTIAL 

ARTHUR NUGRAHA SANJAYA 

ABSTRAK 

Pandemi Covid-19 yang merebak sejak tahun 2020 tak ayal mengubah 

kebiasaan hidup bermasyarakat. Tidak sedikit dari organisasi yang kemudian 

mentransformasi kegiatan yang bersifat luring menjadi bentuk kegiatan 

daring, atau yang biasa disebut sebagai virtual event. PT Prudential Indonesia 

menjadi salah satu organisasi yang menerapkan perubahan tersebut. Diantara 

banyaknya metode perekrutan, Prudential melakukan cara yang berbeda 

dalam merekrut para agen, yaitu dengan melakukan sebuah event yang 

bernama PRUve It. Pada tahun-tahun sebelum terjadi pandemi, PRUve It 

rutin dilakukan dua sampai empat kali dalam sebulan mulai dari tingkat 

regional daerah kota, provinsi, sampai nasional. Strategi-strategi penerapan 

event PRUve It sebelum pandemi tersebut harus diadaptasi dengan kebiasaan 

new normal, maka dari itu Prudential Indonesia memutuskan untuk membuat 

PRUve It menjadi virtual event. Tujuan dari penelitian ini adalah untuk 

mengetahui implementasi virtual event PRUve It PT Prudential dalam 

menarik minat calon agen asuransi untuk menjadi agen PT Prudential. 

Penelitian ini menggunakan teori management event dan teori minat dengan 

metode penelitian observasi dan wawancara. Hasil penelitian menunjukkan 

bahwa virtual event PRUve It sudah memenuhi tiga dari lima aspek teori 

management event, yaitu research, design, dan evaluation, sedangkan pada 

aspek minat, promosi event dapat dengan efektif meningkatkan minat 

audience terkait topik event, profil speaker, dan tema event. pesan utama/key 

massage yang dirangkai. Ada pun kekurangannya ialah kecenderungan 

komunikasi satu arah pada pelaksanaan virtual event dan minimnya 

penggunaan fitur atau tools pada media virtual event. 

 

Kata Kunci: management event, teori minat, prudential indonesia, virtual 

event, calon agen 
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ANALYSIS OF PT PRUDENTIAL'S PRUVE IT VIRTUAL EVENT 

IMPLEMENTATION IN ATTRACTING THE INTEREST OF 

PROSPECTIVE INSURANCE AGENTS TO BECOME A PT 

PRUDENTIAL AGENT 

ARTHUR NUGRAHA SANJAYA 

 

ABSTRACT 

The Covid-19 pandemic which has spread since 2020 has changed people's life. 

Organizations transform their offline activities into online, or what is commonly 

referred to as virtual events. PT Prudential Indonesia is one of the organizations 

implementing this strategy. Prudential uses a different way of recruiting agents by 

holding an event called PRUve It. PRUve It was routinely held two to four times a 

month starting from the regional, city, provincial, to national levels other years 

before. PRUve It strategies implementing event had to be adapted to the new 

normal habits, so that Prudential Indonesia decided to make PRUve It as a virtual 

event. The purpose of this study was to find out the implementation of PT 

Prudential's PRUve It virtual event in attracting the interest of prospective 

insurance agents to become PT Prudential's agents. This study uses event 

management theory and interest theory with observation and interview research 

methods. The results showed that the PRUve It virtual event fulfilled three of the 

five theoretical aspects of event management, there are research, design, and 

evaluation, while on the interest aspect, event promotion can effectively increase 

audience interest regarding the event topic, speaker profile, and event theme. the 

main message / key massage that is arranged. There are also some obstacles 

occured, which are the tendency of one-way communication in the implementation 

of virtual events and the lack of use of features or tools in virtual event media. 

 

Keywords: management event, interest theory, prudential indonesia, virtual event, 

agent 

 

 

 

 

 

 

 

 



Universitas Bakrie 

x 

 

DAFTAR ISI 

  

DAFTAR ISI ........................................................................................................................ x 

BAB I .................................................................................................................................. 1 

PENDAHULUAN .............................................................................................................. 1 

1.1 Latar Belakang .......................................................................................................... 1 

1.2 Rumusan Masalah ..................................................................................................... 7 

1.3 Tujuan Penelitian ...................................................................................................... 7 

1.4 Manfaat Penelitian .................................................................................................... 7 

1.4.1 Manfaat Teoritis ................................................................................................. 7 

1.4.2 Manfaat Praktis ........................................................................................... 7 

BAB II ................................................................................................................................. 8 

TINJAUAN PUSTAKA ..................................................................................................... 8 

2.1 Konsep yang Relevan ............................................................................................... 8 

2.1.1 Event .................................................................................................................. 8 

2.1.2 Virtual Event .................................................................................................... 11 

2.1.3 Manajemen Event ...................................................................................... 11 

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan .................................................. 15 

2.3 Kerangka Pemikiran ................................................................................................ 24 

BAB III ............................................................................................................................. 25 

METODE PENELITIAN .................................................................................................. 25 

3.1 Desain dan Pendekatan ........................................................................................... 25 

3.2 Objek dan Subjek .................................................................................................... 26 

3.3 Pengumpulan Data ............................................................................................ 26 

3.4 Analisis Data ........................................................................................................... 28 

3.5 Triangulasi Data ...................................................................................................... 29 

3.6 Operasionalisasi Konsep / Isu ................................................................................. 31 

HASIL PENELITIAN DAN PEMBAHASAN ................................................................ 36 

4.1 Gambaran Umum PT Prudential Indonesia ............................................................ 36 

4.1.1 Profil Perusahaan ............................................................................................. 36 



Universitas Bakrie 

xi 

 

4.1.2 Virtual event PRUve It ..................................................................................... 37 

4.1.3 Profil Informan ................................................................................................. 38 

4.2 Hasil Penelitian ....................................................................................................... 41 

4.2.1 Manajemen Event ............................................................................................. 41 

4.3 Pembahasan dan Diskusi ......................................................................................... 67 

BAB V .............................................................................................................................. 82 

KESIMPULAN DAN SARAN ......................................................................................... 82 

5.1 Kesimpulan ............................................................................................................. 82 

5.2 Saran ....................................................................................................................... 84 

DAFTAR PUSTAKA ....................................................................................................... 86 

LAMPIRAN ...................................................................................................................... 87 


