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Strategi Nation Branding Indonesia Melalui Penyelenggaraan Event di  

Sirkuit Mandalika  

Tahun 2021-2022 

 

Sherina Tri Putri 

 

Abstrak 

 Sirkuit Mandalika merupakan Sirkuit Internasional Indonesia yang 

dibangun di KEK Mandalika, Lombok Tengah, Nusa Tenggara Barat. Sirkuit 

Mandalika merupakan salah satu teknik pemerintah dalam menggunakan soft power 

untuk mambangun nation branding dan meningkatkan pariwisata Mandalika 

termasuk diadakannya mega event di Sirkuit Mandalika dimana juga dikenal 

sebagai sport tourism kelas dunia internasional yang memiliki dampak diplomasi 

publik terhadap pasar global. Dalam penelitian ini, penulis akan menggunakan 

metode penelitian kualitatif yang dianggap relevan dalam proses penelitian ini 

dengan menggunakan pendekatan case study. MotoGP ini menjadi kesempatan 

Indonesia untuk meningkatkan identitas sebuah negara di mata dunia melalui 

konsep nation branding dengan adanya ajang balap olahraga. Dalam konteks 

diplomasi, hal ini dianggap sebagai pendekatan internasional yang tujuannya besar 

untuk menegaskan posisi Indonesia dan menumbuhkan kepercayaan dunia 

internasional terhadap Indonesia. Untuk tetap mempertahankan nation branding 

Indonesia melalui Sirkuit Mandalika ini, penulis berharap tetap diadakannya 

berbagai event internasional agar Sirkuit Mandalika tetap terjaga dan menarik. 

Penelitian ini menggunakan penelitian jenis kualitatif yang menggunakan 

pengumpulan data dan analisis data. Dan menggunakan teknik pengolahan data 

yakni analisis data primer dan sekunder.  

Kata Kunci: Nation Branding, Sport Tourism, Sirkuit Mandalika, MotoGP 2022  

 

  



 Universitas Bakrie 

viii 
 

Indonesia's Nation Branding Strategy Through Organizing Events at the 

Mandalika Circuit 

in 2021-2022 

 

Sherina Tri Putri 

 

Abstrak 

 The Mandalika Circuit is an Indonesian International Circuit which was 

built in the Mandalika SEZ, Central Lombok, West Nusa Tenggara. The Mandalika 

Circuit is one of the government's techniques in using soft power to build nation 

branding and increase Mandalika tourism including holding mega events at the 

Mandalika Circuit which is also known as world-class sport tourism internationally 

which has the impact of public diplomacy on the global market. In this study, the 

authors will use qualitative research methods that are considered relevant in this 

research process using a case study approach. This MotoGP is an opportunity for 

Indonesia to enhance the identity of a country in the eyes of the world through the 

concept of nation branding by having a sports racing event. In the context of 

diplomacy, this is considered an international approach with the main goal of 

affirming Indonesia's position and growing international trust in Indonesia. To 

maintain Indonesia's nation branding through the Mandalika Circuit, the authors 

hope that various international events will continue to be held so that the Mandalika 

Circuit is maintained and attractive. This study uses a qualitative type of research 

that uses data collection and data analysis. And using data processing techniques 

namely primary and secondary data analysis. 

Keywords: Nation Branding, Sport Tourism, Mandalika Circuit, MotoGP 2022 

  



 Universitas Bakrie 

ix 
 

 

DAFTAR ISI 

Halaman Judul 
 

PROPOSAL SKRIPSI ................................................................................................... i 

HALAMAN PERNYATAAN ORIGINALITAS .......................................................... ii 

HALAMAN PENGESAHAN....................................................................................... iii 

UNGKAPAN TERIMA KASIH .................................................................................. iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI .................................... vi 

Abstrak ........................................................................................................................ vii 

DAFTAR ISI ................................................................................................................ ix 

DAFTAR GAMBAR .................................................................................................... xi 

DAFTAR TABEL dan GRAFIK ................................................................................ xii 

BAB I PENDAHULUAN .............................................................................................. 1 

1.1 Latar Belakang Masalah ............................................................................... 1 

1.2 Studi Terdahulu ............................................................................................. 9 

1.3 Rumusan Masalah ....................................................................................... 10 

1.3.1 Pertanyaan Penelitian .......................................................................... 11 

1.4 Batasan Penelitian........................................................................................ 11 

1.5 Tujuan penelitian ......................................................................................... 11 

1.6 Manfaat penelitian ....................................................................................... 11 

1.7 Sistematika Penulisan .................................................................................. 11 

BAB II TINJAUAN PUSTAKA.................................................................................. 13 

2.1 Teori ............................................................................................................. 13 

2.1.1 Diplomasi .............................................................................................. 13 

2.1.2 Diplomasi Publik .................................................................................. 15 

2.1.3 Diplomasi Pariwisata ........................................................................... 19 

2.1.4 Teori Strategi ....................................................................................... 21 

2.2 Konsep .......................................................................................................... 22 

2.2.1 Nation Branding ................................................................................... 22 

2.2.2 Tourism ................................................................................................ 27 

2.3 Alasan Pemilihan Teori dan Konsep ........................................................... 33 

2.4 Alur Berfikir ................................................................................................ 36 

BAB III METODE PENELITIAN ............................................................................. 37 



 Universitas Bakrie 

x 
 

3.1 Metode Penelitian ........................................................................................ 37 

3.1.1 Metode Penelitian Kualitatif ................................................................ 37 

3.2 Jenis Penelitian ............................................................................................ 38 

3.2.1 Berdasarkan Tujuan dan Manfaat ........................................................... 39 

3.2.2 Berdasarkan Waktu ................................................................................ 39 

3.2.3 Berdasarkan Teknik Pengumpulan Data ................................................. 39 

3.3 Teknik Pengumpulan dan Pengolahan Data ............................................... 40 

3.3.1 Teknik Pengumpulan Data ..................................................................... 40 

3.3.2 Teknik Pengolahan Data......................................................................... 42 

3.4 Tabel Operasional Konsep .......................................................................... 42 

BAB IV PEMBAHASAN DAN ANALISIS ................................................................ 45 

4.1 Strategi Nation Branding Indonesia ............................................................ 45 

4.1.1 Sejarah dan Pelaksanaan Diplomasi Publik di Indonesia terhadap Sektor 

Pariwisata .............................................................................................................. 45 

4.1.2 Gambaran Umum Nation Branding Indonesia ........................................ 51 

4.1.3 Strategi Nation Branding Indonesia Melalui Pengelolaan Sirkuit 

Mandalika ............................................................................................................. 56 

4.2 Keterlibatan Sport Tourism terhadap Pagelaran Event Olahraga.............. 77 

4.2.1 Sport Tourism Sirkuit Mandalika dan Dampak Pagelaran Event Olahraga 

di Mandalika ......................................................................................................... 77 

4.2.2 Tantangan Indonesia dalam Melaksanakan Pagelaran Mega Event 

Olahraga di Mandalika. ......................................................................................... 82 

4.3 Keberhasilan Strategi Nation Branding Indonesia Melalui Sirkuit 

Mandalika dengan Adanya Penyelenggaraan Event Olahraga.............................. 87 

BAB V PENUTUP ....................................................................................................... 93 

5.1 Kesimpulan .................................................................................................. 93 

5.2 Saran ............................................................................................................ 98 

DAFTAR PUSTAKA ................................................................................................ 100 

LAMPIRAN .............................................................................................................. 126 

 

 

  



 Universitas Bakrie 

xi 
 

DAFTAR GAMBAR 

 

Gambar 4. 1 Infografis Kunjungan Wisatawan Mancanegara ke Bali di Bulan Agustus 

2021-Agustus 2022 ....................................................................................................... 49 

Gambar 4. 2 Peta Strategi Kemenparekraf ..................................................................... 52 

Gambar 4. 3 Makna Warna Logo “Wonderful Indonesia” .............................................. 55 

Gambar 4. 4 Destinasi Super Prioritas ........................................................................... 60 

Gambar 4. 5 Logo Wonderful Indonesia” ...................................................................... 68 

Gambar 4. 6 Logo Mandalika GP Series ........................................................................ 69 

Gambar 4. 7 Logo Mandalika Xperiences ....................................................................... 70 

Gambar 4. 8 Fenomena Unik Pembalap MotoGP di Mandalika ..................................... 73 

Gambar 4. 9 Appreciation post to Indonesia .................................................................. 76 

Gambar 4. 10 Sirkuit Mandalika .................................................................................... 79 

Gambar 4. 11 Bentuk Corak Tenun di Sirkuit Mandalika ............................................... 88 

Gambar 4. 12 Fenomena Unik Pawang Hujan di Sirkuit Mandalika ............................... 89 

 

  

file:///C:/Users/Hp/OneDrive/Desktop/Full%20Draft%20TA-%20Sherina%20Tri%20Putri-1181004007.docx%23_Toc127765207
file:///C:/Users/Hp/OneDrive/Desktop/Full%20Draft%20TA-%20Sherina%20Tri%20Putri-1181004007.docx%23_Toc127765207
file:///C:/Users/Hp/OneDrive/Desktop/Full%20Draft%20TA-%20Sherina%20Tri%20Putri-1181004007.docx%23_Toc127765210
file:///C:/Users/Hp/OneDrive/Desktop/Full%20Draft%20TA-%20Sherina%20Tri%20Putri-1181004007.docx%23_Toc127765214
file:///C:/Users/Hp/OneDrive/Desktop/Full%20Draft%20TA-%20Sherina%20Tri%20Putri-1181004007.docx%23_Toc127765215


 Universitas Bakrie 

xii 
 

DAFTAR TABEL dan GRAFIK 

Daftar Tabel 
Tabel 3. 1 Tabel Operasional Konsep ............................................................................ 42 

 
Tabel 4. 1 Jumlah Kedatangan Wisatawan Mancanegara menurut Kebangsaan dari tahun 

2018-2022 80 

Daftar Grafik 
Grafik 4. 1 Jumlah Kedatangan Wisatawan Mancanegara ke Nusa Tenggara Barat Tahun 

2018-2022 ..................................................................................................................... 81 

Grafik 4. 2 Statistik Kunjungan Wisatawan Mancanegara Menurut Kemenparekraf ....... 90 

 

file:///C:/Users/Hp/OneDrive/Desktop/Full%20Draft%20TA-%20Sherina%20Tri%20Putri-1181004007.docx%23_Toc127791053
file:///C:/Users/Hp/OneDrive/Desktop/Full%20Draft%20TA-%20Sherina%20Tri%20Putri-1181004007.docx%23_Toc127791053

