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PENGARUH GREEN PRODUCT DAN GREEN PRICE TERHADAP GREEN
BRAND IMAGE PADA PRODUK SENSATIA BOTANICALS

Vania Ainun Nisa

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh green product dan green price terhadap
green brand image pada produk Sensatia Botanicals. Penelitian ini menggunakan pendekatan
kuantitatif deskriptif dengan metode survei melalui kuesioner online yang disebarkan kepada
pengguna produk Sensatia Botanicals minimal satu kali. Melalui berbagai saluran media sosial
menggunakan Teknik purposive sampling dengan perolehan responden sebanyak 136 responden.
Teknik analisis data yang digunakan adalah uji instrumen, analisis deskriptif, uji asumsi klasik,
analisis regresi linear berganda, koefisien determinasi, dan uji hipotesis menggunakan SPSS versi
27. Hasil penelitian ini menunjukkan bahwa green product berpengaruh signifikan terhadap green
brand image, green price berpengaruh signifikan terhadap green brand image, dan secara serentak
green product serta green price berpengaruh terhadap green brand image.

Kata Kunci: Green Product, Green Price, Green Brand Image, Sensatia Botanicals



THE EFFECT OF GREEN PRODUCT AND GREEN PRICE TOWARDS
GREEN BRAND IMAGE OF SENSATIA BOTANICALS PRODUCTS

Vania Ainun Nisa

ABSTRACT

This study aims to analyze the effect of green product and green price on the green brand image
of Sensatia Botanicals products. This study uses a descriptive quantitative approach with a survey
method through online questionnaires distributed to users of Sensatia Botanicals products at least
once. Through various social media channels using a purposive sampling technique with the
acquisition of 136 respondents. Data analysis techniques used are test instruments, descriptive
analysis, classical assumption test, multiple linear regression analysis, coefficient of
determination, and hypothesis testing using SPSS version 27. The results of this study indicate that
green product has a significant effect on green brand image, green price has a significant effect
on green brand image, and simultaneously green product and green price affect green brand
image.

Keywords: Green Product, Green Price, Green Brand Image, Sensatia Botanicals

Vi



DAFTAR ISl

HALAMAN PERNYATAAN ORISINALITAS ..ottt i
HALAMAN PENGESAHAN .. .ottt ettt e et e e s b e e snnae e snaeeesnneeeas I
KATA PENGANTAR ..ottt st sttt seabe st et neete e seanennenes i
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ... iv
ABSTRAK ...ttt R Rt R bt R e b bt R bt Re et et e re et v
D I B 1 TSP vii
DAFTAR GAMBAR ...ttt s e et e e et e e s ate e e s st e e s e steeaseeesseeesnseeesnseeesnneeens X
DAFTAR TABEL ..ottt sttt ettt ettt ne et nnenes Xi
DAFTAR LAMPIRAN ..ottt ettt sttt st neese et st e e sttt neere s Xii
BAB 1 PENDAHULUAN ...ttt a s s st e e e s nnbae e e s s nnnnee s 1
1.1 Latar BEIAKANG .........coviiieiecie ettt e e reenae e 1
1.2 RUMUSAN MASAIAN............eeiiiieciee e re e 4
1.3 TUJUAN PENEIITIAN ...t 4
1.4 Manfaat PENEIITIAN .......ooiiiiiiieeie e bbb 5
141 IMANTAAL TROTITIS ...c.veevieitieieesieeee st iestee sttt este et e e e sbe e e sneenreenee e 5
1.4.2 MANTAAL PraKLIS ....c.veieeeiiieiiee e et 5
BAB 2 ...t R R £ AR R ARt b e R e Rt R e Rt e Rttt R ettt ere et 6
TINJAUAN PUSTAKA, KERANGKA PIKIR DAN HIPOTESIS.......ccoii e 6
2.1 GrEEN IMAKELING .....viiiiecie ettt e et a e ba e sre e e sbaeanbeenreeas 6
211 Definisi Green Marketing ........ooeveiiiiiininieiese e 6

2.2 (©] == o o 0T (1 ot TSR PRRPRR 7
2.2.1 Definisi Green PrOTUCT..........coveiiiieiiie st 7
2.2.2 Dimensi Green PrOQUCT..........ooieiieieiie e nne s 7

P B €1 == o o o o USSR PPTRTROPR 8
2.3.1 DEfiNIST GIEEN PrICE ....ccuiiiieiieieie ettt ettt 8
2.3.2 Dimensi dan INdikator Green PriCE........ccuvuiiiiiieie e 9

2.4 Green Brand IMAgE.......ccooiiiiiiiiie ittt a e nre e 10
24.1 Definisi Green Brand IMage..........ccveiveieiieie e 10

Vii



2.4.2 Dimensi dan Indikator Green Brand Image...........ccccceovevieieiiiesiese e 11

2.5  Penelitian TerdahulU ... s 12
2.6 Kerangka BerpiKir.........vioiiiiie sttt ae et 14
2.7 Pengembangan HIPOLESIS .........ccueiieiiiieiieie st ste ettt sre e e e e ens 14
2.7.1 Pengaruh Green Product terhadap Green Brand Image..........ccooevevvnencnnnnnn. 14
2.71.2 Pengaruh Green Price terhadap Green Brand Image..........cccccceeveviiieveciieeinnns 14
2.7.3 Pengaruh Green Product dan Green Price terhadap Green Brand Image ........... 15
2 = 2 SR 16
METODOLOGI PENELITIAN. ...t etierieteeseee et 16
3.1 JNIS PENEIITIAN.....eciiiete et 16
3.2 LOKAST PENEIITIAN. .....cvviiiieiieiie ettt be e sneenne s 16
3.3 Variabel Penelitian.........cocooiiiiiiiees s 16
3.3.1 Variabel INAEPENTEN .........ooiiiiee e 16
3.3.2 Variabel DEPENAEN. ........cceiiieeeie et 16
3.4 Operasional Variabel ............ccooiiiiiiiie e 17
3.5  Metode Pengumpulan Data..........cccoeiiiiiiiiniiiieiee s 19
3.6  Teknik Pengambilan Sampel ..........coooiiiiiiii e 19
T A 11111 o =T D - USSR 20
3.8 SKala PENQUKUIAN. ..ottt 20
3.9  Populasi dan SAMPEL..........c.ciiiiiiieiece e e 20
3.9.1 POPUIBST ... 20
3.9.2 SAMIPEL. .. ettt te et reenneas 21
310 Teknik ANALSIS DALa........ciiiiiieieieiie ittt bbbt 22
3.10.1  UJEINSEIUMEN ..t 22
3.10.2  UJi ValiditaS......cvciieiciieceiee ettt 22
3.10.3  Uji RelIaDIITaS .....vecveeiieiecie e ne e 23
3.11  Analisis Statistik DeSKITPEIT........ccviiiiiii s 23
312 UjJi ASUMSE KIASIK.....cuviiiieiiieie ettt ettt aa e e ns 23
3121 UJENOIMAITAS. ...ttt 23
3.12.2  Uji HeteroSKedaStISITAS. .......ueiveeeiiieeiieeie ettt 24
3.12.3  Uji MUIIKOIINEAITTAS.....c.veiveeiecie et 24

viii



3.13  Uji Kelayakan MOGEL ...........coviiiiieiicie ettt 25

3.13.1  Analisis Regresi Linear Berganda ...........cccccevevieiieieiiesieese e 25
3.13.2  KOETISIEN DEIEIMINGST ....eoiveeiiiiiiiiesieeie ettt 25
TN S O T o 11010 (1] SR 26
3141 UjJi T (UJi Parsial) ...cc.cceceiicieieicse sttt 26
315 UJIF (UJESIMUITAN) .ot nee 26

2 A OSSPSR 27
HASIL DAN PEMBAHASAN. ...ttt e st tae et e e et e e et e e sraeennaeeennneas 27
4.1 HaSH PENEIITIAN ..o et 27
4.1.1 UJI INSEFUMEIN .ttt ra et e e s re e e nnes 27
4.1.2 Analisis Karakteristik RESPONAEN..........cooiiiiiiiie e 28
4.1.3 ANALISIS DESKIIPLIT .....eeiiiicie e 30
4.1.4 Uji ASUMST KIASTK ... s 33
4.1.5 Analisis Regresi Linear BErganda ..........cccoceveieriinienieniesesee e 35
4.1.6 KOEBTISEN DELEIMINGSI.....eeuviiiiiiieiiesie st 37
4.1.7 UJT HIPOTESIS ..ttt 37

4.2 PeMDANASAN. ...t e 39
o SRR 45
KESIMPULAN DAN SARAN. . ...ttt sttt ettt e e e st e e snae e e snaaeesnnaeennneas 45
5.1 KESIMPUIAN ...ttt et e e e ra e teeaesneenne s 45
5.2 ST - o ST P TR ORI 45
DAFTAR PUST AK A ettt ettt e e ettt e e st e e e st e e e e aeeeebeeeenteeeentaeeanaeeennees 47



Gambar 1.
Gambar 1.
Gambar 2.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Polusi yang disebabkan oleh kemasan plastik sekali pakai ............cccccooovviiiiiieinen 1
2 Rangkaian produk ramah lingkungan Sensatia Botanicals..............cccccoeveviviiieiiennn 3
1 Kerangka Berpikir PENElitian..........c.cccvoviiieiiiie i 14
1 HaSH UjJi NOIMATTAS ... 33
2 INOIMAL P-PlOT ... e 34
S UJI MUIIKOINEAITEAS ...ttt 34
4 Uji HeteroSKedastiSItas. ........ccveiveieeieiieieeie ettt sra e 35
5 Tabel KOBTISIEN .....oviiiiiiciicee et 36
6 KOETISIEN DELEIMINGASE. .. .cveeveeitieiieeie ettt e et esreeneeeneenes 37
T HaSH UJI T (PArsial) ....cocveiiiciie ettt 38
8 Hasil Uji F (SIMUITAN) ....eoieeiciiccece e 38



DAFTAR TABEL

Tabel 2. 1 Penelitian TerdahulU ..o 12
Tabel 3. 1 Operasional Variabel Penelitian ............cccocvieiiiie i 17
Tabel 4. 1 Hasil Uji VAHAITAS ........ccoiieieiie et 27
Tabel 4. 2 Hasil Uji Reliabilitas. .........ccccooiiiiiii s 28
Tabel 4. 3 Karakteristik RESPONUEN .........ccvi it 29
Tabel 4. 4 Analisis DesKriptif Variabel ..........ccoooiiiiiiiic e 30

Xi



DAFTAR LAMPIRAN

Lampiran 1: Kuesioner PENEITIAN .........c.ooiiiiiiiiiiiiieee s 51
Lampiran 2: Hasil Kuesioner PENEIItIAN ...........c.oooviiiiiiiciie et 54
Lampiran 3: Uji VAIIAITAS ......ccooiviiiiiicie sttt 68
Lampiran 4: Uji RelIabilitas...........ccoiiiiiiiiiic et 71

Xii



