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ABSTRAK 

PENGARUH GREEN PRODUCT DAN GREEN PRICE TERHADAP GREEN 

BRAND IMAGE PADA PRODUK SENSATIA BOTANICALS 

 
Vania Ainun Nisa 

 

 

ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis pengaruh green product dan green price terhadap 

green brand image pada produk Sensatia Botanicals. Penelitian ini menggunakan pendekatan 

kuantitatif deskriptif dengan metode survei melalui kuesioner online yang disebarkan kepada 

pengguna produk Sensatia Botanicals minimal satu kali. Melalui   berbagai saluran media sosial 

menggunakan Teknik purposive sampling dengan perolehan responden sebanyak 136 responden. 

Teknik analisis data yang digunakan adalah uji instrumen, analisis deskriptif, uji asumsi klasik, 

analisis regresi linear berganda, koefisien determinasi, dan uji hipotesis menggunakan SPSS versi 

27. Hasil penelitian ini menunjukkan bahwa green product  berpengaruh signifikan terhadap green 

brand image, green price berpengaruh signifikan terhadap green brand image, dan secara serentak 

green product serta green price berpengaruh terhadap green brand image. 
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THE EFFECT OF GREEN PRODUCT AND GREEN PRICE TOWARDS 

GREEN BRAND IMAGE OF SENSATIA BOTANICALS PRODUCTS 

 
Vania Ainun Nisa 

 

 

ABSTRACT 
 

This study aims to analyze the effect of green product and green price on the green brand image 

of Sensatia Botanicals products. This study uses a descriptive quantitative approach with a survey 

method through online questionnaires distributed to users of Sensatia Botanicals products at least 

once. Through various social media channels using a purposive sampling technique with the 

acquisition of 136 respondents. Data analysis techniques used are test instruments, descriptive 

analysis, classical assumption test, multiple linear regression analysis, coefficient of 

determination, and hypothesis testing using SPSS version 27. The results of this study indicate that 

green product has a significant effect on green brand image, green price has a significant effect 

on green brand image, and simultaneously green product and green price affect green brand 

image. 
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