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Analisis Pengaruh Penggunaan Celebrity Endorser BTS Dan Brand Image
Terhadap Repurchase Intention Produk FILA

Nabila Farhana

ABSTRAK

Repurchase Intention adalah kecenderungan seseorang untuk membeli suatu produk
atau jasa perilaku pembelian konsumen berulang dalam jangka waktu tertentu, yang
secara aktif menyukai produk atau jasa dan memiliki sikap positif berdasarkan
pengalaman masa lalu. Dalam penelitian ini peneliti ingin mengetahui seberapa
berpengaruh dari Celebrity Endorser BTS dan Brand Image terhadap Repurchase
Intention produk FILA. Populasi yang diambil dalam penelitian ini adalah para
penggemar BTS, yaitu ARMY dengan total sampel 100 responden. Teknik sampling
yang digunakan pada penelitian ini adalah menggunakan Non-probability Sampling
dengan metode data analisis multiple linear regression software SPSS v25. Teknik
analisis data dalam penelitian ini meliputi Uji Kelayakan Model seperti Uji Validitas
dan Reabilitas, Uji Asumsi Klasik seperti Uji Normalitas, Uji Multikolinearitas, Uji
Heteroskedastisitas dan yang terakhir adalah Uji Hipotesis yang meliputi Uji Persial
(Uji T), Uji Simultan (Uji F) dan Uji Koefisien Determinasi (R2). Dan hasil dari
penelitian ini menunjukkan bahwa hipotesis pertama yaitu Celebrity Endorser
berpengaruh positif dan signifikan terhadap Repurchase Intention. Hipotesis kedua
menunjukkan bahwa Brand Image berpengaruh positif dan signifikan terhadap
Repurchase Intention. Hipotesis ketiga menunjukkan berpengaruh positif dansignifikan
secara simultan antara Celebrity Endorser dan Brand Image terhadap Repurchase
Intention.

Kata Kunci : Celebrity Endorser, Brand Image, Repurchase Intention.
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Analysis Of The Effect of using Celebrity Endorser BTS And Brand Image
OnRepurchase Intention of FILA Products.

Nabila Farhana

ABSTRACT

Repurchase Intentionis a person's tendency to buy a product or service, repeat
consumer buying behavior within a certain period of time, who actively likes the
product or service and has a positive attitude based on past experience. In this study,
researchers wanted to know how influential BTS Celebrity Endorser and Brand Image
were on Repurchase Intention for FILA products. The population taken in this study is
BTS fans, namely ARMY with a total sample of 100 respondents. The sampling
technique used in this study was non-probability sampling with the multiple linear
regression data analysis method using SPSS v25 software. Data analysis techniques in
this study include Model Feasibility Tests such as Validity and Reliability Tests,
Classical Assumption Tests such as Normality Tests, Multicollinearity Tests, The
Heteroscedasticity Test and the last is the Hypothesis Test which includes the Partial
Test (T Test), Simultaneous Test (F Test) and the Coefficient of Determination Test
(R2). And the results of this study indicate that the first hypothesis, nhamely Celebrity
Endorser has a positive and significant effect on Repurchase Intention. The second
hypothesis shows that Brand Image has a positive and significant effect on Repurchase
Intention. The third hypothesis shows a positive and significant effect simultaneously
between Celebrity Endorser and Brand Image on Repurchase Intention. And the results
of this study indicate that the first hypothesis, namely Celebrity Endorser has a positive
and significant effect on Repurchase Intention. The second hypothesis shows that Brand
Image has a positive and significant effect on Repurchase Intention. The third
hypothesis shows a positive and significant effect simultaneously between Celebrity
Endorser and Brand Image on Repurchase Intention. And the results of this study
indicate that the first hypothesis, namely Celebrity Endorser has a positive and
significant effect on Repurchase Intention. The second hypothesis shows that Brand
Image has a positive and significant effect on Repurchase Intention. The third
hypothesis shows a positive and significant effect simultaneously between Celebrity
Endorser and Brand Image on Repurchase Intention.

Kata Kunci: Celebrity Endorser, Brand Image, Repurchase Intention.
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