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PENGARUH GREEN PRODUCT KNOWLEDGE, GREEN TRUST DAN  

GREEN PERCEIVED VALUE TERHADAP GREEN PURCHASE INTENTION  

PRODUK DETERGEN RINSO 

Riyanti Septiana 

ABSTRAK 

Penelitian ini memiliki tujuan untuk mengetahui seberapa besar pengaruh yang 

diberikan oleh variabel green product knowledge, green trust dan green perceived 

value terhadap variabel green purchase intention yang dimiliki oleh konsumen produk 

detergen rinso. Metode yang digunakan dalam penelitian ini merupakan kuantitatif 

dengan teknik simple random sampling, menggunakan skala pengukuran semantic 

differential. dengan perolehan responden sebanyak 120 konsumen pengguna produk 

detergen rinso dan data diolah menggunakan bantuan software SPSS. Temuan dalam 

penelitian ini merupakan green product knowledge memiliki pengaruh positif dan 

signifikan terhadap green purchase intention, green trust memiliki pengaruh positif 

dan signifikan terhadap green purchase intention, green perceived value memiliki 

pengaruh positif dan signifikan terhadap green purchase intention pada produk 

detergen rinso. penelitian ini dapat memberikan wawasan dan menjadi bahan 

pengkajian bagi pelaku usaha maupun peneliti lainnya dalam mengembangkan lingkup 

green marketing. 

Kata kunci: Green Product Knowledge, Green Trust, Green Perceived Value, Green 

Purchase Intention 
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THE INFLUENCE OF GREEN PRODUCT KNOWLEDGE, GREEN TRUST 

AND GREEN PERCEIVED VALUE ON GREEN PURCHASE INTENTION IN 

RINSO DETERGENT PRODUCTS 

Riyanti Septiana 

ABSTRACT 

This research aims to determine the extent of the influence exerted by the variables of 

green product knowledge, green trust, and green perceived value on the variable of 

green purchase intention among consumers of the environmentally friendly product, 

Rinso detergent. The research method employed in this study is quantitative with simple 

random sampling technique, using a semantic differential measurement scale. A total 

of 120 respondents who are users of Rinso detergent were obtained, and the data were 

processed using SPSS software. The findings of this research indicate that green 

product knowledge has a positive and significant influence on green purchase 

intention. Green trust also has a positive and significant influence on green purchase 

intention. Additionally, Green perceived value has a positive and significant influence 

on green purchase intention for Rinso detergent. This research provides insights and 

serves as a reference for businesses and other researchers in developing the scope of 

green marketing. 

Keywords: Green Product Knowledge, Green Trust, Green Perceived Value, Green 

Purchase Intention 
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