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MENINGKATKAN BRAND LOYALTI MENGGUNAKAN PROMO DISKON 

DAN POIN REWARD 

MUHAMMAD IKRAM 

 

ABSTRAK 

 

Pertumbuhan pesat industri vape dan persaingan ketat mendorong kajian 

mendalam terhadap bagaimana merek-merek dalam industri ini mempertahankan 

posisi di pasar yang dinamis. Penelitian ini dilatarbelakangi oleh kebutuhan untuk 

memahami cara efektif membangun dan mempertahankan brand loyalty dalam konteks 

unik industri vape. Metode kualitatif dengan pendekatan studi kasus digunakan untuk 

menggali strategi Rumah Tua Vape. Wawancara mendalam dan observasi terhadap 

program promosi digunakan untuk mengumpulkan data. Hasil dari penelitian ini 

menunjukkan bahwa promo diskon dan poin reward efektif dalam membangun brand 

loyalty, dengan pelanggan merespons positif dan merasa terdorong untuk tetap 

berbelanja setelah mengumpulkan poin reward. Namun, penelitian ini juga 

mengidentifikasi beberapa kendala dan keterbatasan, termasuk persaingan yang ketat 

di industri vape.  

Kata kunci: strategi komunikasi pemasaran, brand loyalty, promo diskon, poin reward, 

vapestore. 
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DAN POIN REWARD 

MUHAMMAD IKRAM 

 

ABSTRACT 

 The rapid growth of the vape industry and intense competition drive an in-depth 

exploration of how brands within this industry sustain their positions in a dynamic 

market. This research is motivated by the need to comprehend effective strategies for 

building and maintaining customer loyalty within the unique context of the vape 

industry. A qualitative method employing a case study approach is utilized to uncover 

the strategies employed by Rumah Tua Vape. In-depth interviews and observations of 

promotional programs are employed to collect data. The findings of this study 

demonstrate the effectiveness of discount promotions and reward points in fostering 

brand loyalty, with customers responding positively and feeling motivated to continue 

shopping after accumulating reward points. However, the research also identifies 

several challenges and limitations, including the fierce competition within the vape 

industry. 

 

Keywords: marketing communication strategies, brand loyalty, discount promotions, 

point rewards, vapestore. 
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