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ANALISIS STRATEGI SOCIAL MEDIA MARKETING
MELALUI ONLINE CUSTOMER REVIEW PADA INSTAGRAM
@VALBROWNIES

AMALIA INDAHSARI HARO

ABSTRAK

Penelitian ini bertujuan untuk menganalisis strategi digital marketing pada industri
makanan dan minuman bernama @valbrownies yang sukses dengan melakukan
pemasaran secara digital melalui social media. Penelitian ini menggunakan metode
deskriptif analisis dengan teknik wawancara secara langsung kepada pemilik usaha
@valbrownies guna mendapatkan data penelitian. Penelitian ini dilakukan untuk
menganalisis efektivitas strategi pemasaran digital melalui social media instagram
yang dilakukan oleh @valbrownies melalui online customer review yang dibangun
dikaji dari 6 dimensi yaitu usefulness of online customer review, reviewer expertise,
timeliness of online customer review, volume of online customer review, valence of
online customer review, dan comprehensiveness of online customer review. Hasil
penelitian menunjukkan bahwa bisnis @valbrownies telah secara efektif
menerapkan kelima dimensi online customer review sebagai strategi pemasaran
digital menggunakan social media Instagram.

Kata Kunci : Pemasaran digital, Online review, Instagram
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ANALYSIS OF SOCIAL MEDIA MARKETING STRATEGY THROUGH
ONLINE CUSTOMER REVIEW IN INSTAGRAM @VALBROWNIES

AMALIA INDAHSARI HARO

ABSTRACT

This research aims to analyze strategy of digital marketing in food and beverage
industry called @valbrownies which has been successfully by doing digital
marketing using social media. This research uses descriptive analysis method with
direct interview to the owner of @valbrownies in order to get the data. This
research explains the effectiveness of digital marketing strategy of @valbrownies
using instagram through online customer review which explained from 6
dimensions such as usefulness of online customer review, reviewer expertise,
timeliness of online customer review, volume of online customer review, valence of
online customer review, and comprehensiveness of online customer review. The
finding shows that @valbrownies has succesfully applied 5 dimension of online
customer review as best digital marketing strategy via instagram

Keywords : Digital Marketing, Online Review, Instagram
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