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Analisis Resepsi Program Olahraga Di Televisi Terhadap 

Pertandingan Daihatsu Indonesia Masters 2023 

Khuraza Nur Zahra 

ABSTRAK 

 

Penelitian ini mengeksplorasi perubahan perilaku menonton televisi di Indonesia, 

khususnya dalam program olahraga, seiring dengan peluncuran program Analog 

Switch Off (ASO) yang menggeser televisi dari sinyal analog ke digital. Fokus utama 

adalah dampak perubahan ini terhadap respons penonton terhadap Daihatsu Indonesia 

Masters 2023. Tujuan penelitian ini adalah mengidentifikasi pemahaman penonton, 

memberikan wawasan berharga bagi industri media dan stasiun televisi dalam 

pengembangan program olahraga yang lebih menarik dan relevan dengan minat dan 

kebutuhan penonton. Penelitian ini menerapkan pendekatan studi resepsi konstruktivis 

dengan pengumpulan data melalui FGD dan teknik triangulasi sumber data, serta 

analisis data berdasarkan model Miles dan Huberman. Hasil penelitian mengungkap 

tiga posisi resepsi penonton Daihatsu Indonesia Masters 2023: Dominant Hegemonic 

Reading, Negotiated Reading, Oppositional Reading. Dukungan kuat terhadap 

olahraga, atlet, dan popularitas MNC TV memainkan peran sentral dalam pilihan 

menonton. Diskusi melalui media massa meningkatkan pengetahuan dan hubungan 

dengan saluran TV dan komentator. Pemasaran olahraga menciptakan pengalaman 

emosional melalui branding turnamen dan hiburan. Televisi memberikan informasi, 

pendidikan, hiburan, dan pengalaman berkesan. Penonton Daihatsu Indonesia Masters 

2023 memiliki pemahaman yang beragam, tingkat antusiasme tinggi terhadap bulu 

tangkis, preferensi terhadap MNC TV dan TVRI. Meskipun live streaming fleksibel, 

menonton di rumah memberikan kepuasan sosial. Kendala termasuk iklan lama dan 

masalah teknis. Saran teoritis meliputi analisis yang lebih spesifik, dampak emosional, 

studi segmentasi, dan penempatan iklan. Saran praktis termasuk optimalisasi media 

massa dan sosial, mendorong partisipasi, meningkatkan kualitas penyiaran, dan 

kolaborasi dengan atlet dan klub. Implikasinya mencakup strategi rebranding dan 

kampanye untuk membangun loyalitas dan interaksi dengan penonton. 

 

KATA KUNCI: Perilaku menonton televisi, Program olahraga, Analog Switch Off 

(ASO), Daihatsu Indonesia Masters 2023,  Analisis Resepsi, Antusiasme penonton, 

Pemasan Olahraga. 
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Analysis of the Reception of Sports Programs on Television for the 

2023 Daihatsu Indonesia Masters Match 

Khuraza Nur Zahra 

ABSTRAK 

 

This research explores changes in television viewing behavior in Indonesia, 

particularly in sports programs, following the launch of the Analog Switch Off (ASO) 

program which shifted television signals from analog to digital. The main focus is the 

impact of these changes on the audience's response to the Daihatsu Indonesia Masters 

2023. The aim of this research is to identify audience understanding, providing 

valuable insights for the media industry and television stations in developing sports 

programs that are more interesting and relevant to the interests and needs of the 

audience. This study applies a constructivist reception study approach by collecting 

data through FGDs and triangulation of data sources, as well as data analysis based 

on the Miles and Huberman model. The results of the study reveal three positions for 

the reception of the Daihatsu Indonesia Masters 2023 audience: Dominant Hegemonic 

Reading, Negotiated Reading, Oppositional Reading. Strong support for sports, 

athletes, and the popularity of MNC TV play a central role in viewing choices. 

Discussion through the mass media increases knowledge and relationships with TV 

channels and commentators. Sports marketing creates emotional experiences through 

tournament and entertainment branding. Television provides information, education, 

entertainment, and memorable experiences. The audience for the Daihatsu Indonesia 

Masters 2023 has diverse understandings, a high level of enthusiasm for badminton, a 

preference for MNC TV and TVRI. While live streaming is flexible, watching at home 

provides social satisfaction. Obstacles include old ads and technical issues. 

Theoretical suggestions include more specific analysis, emotional impact, 

segmentation studies, and ad placement. Practical advice includes optimizing mass 

and social media, encouraging participation, improving broadcast quality, and 

collaboration with athletes and clubs. The implications include rebranding strategies 

and campaigns to build loyalty and engagement with audiences. 

 

KEY WORDS: Watching Television, Sports Program, Switch Off Behavior Analog 

(ASO), Daihatsu Indonesia Masters 2023, Reception Analysis, Audience Enthusiasm, 

Sports Marketing  
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