
 45 

References  

 
Pedraza, J. M. (2021). The Micro, Small, and Medium-Sized Enterprises and Its Role in the 

Economic Development of a Country. Business and Management Research, 33-34. 
Juminawati, S., Hamid, A., Amalia, E., Mufraini, M. A., & Mulazid, A. S. (2015). The Effect of 

Micro, Small and Medium Enterprises on Economic Growth. International Research 
and Critics Institute-Journal, 5697-5704. 

BKPM. (2020). Upaya Pemerintah Untuk Memajukan UMKM Indonesia. Retrieved from 
Kementerian Investasi/BKPM: 
https://www.bkpm.go.id/id/publikasi/detail/berita/upaya-pemerintah-untuk-
memajukan-umkm-indonesia 

Kementerian BUMN. (2022). Sejarah Kementerian BUMN. Retrieved from Kementerian 
BUMN: https://bumn.go.id/about/profile 

Ikhwansyah, I., Chandrawulan, A.-a., & Amalia, P. (2017). Optimalisasi Peran Badan Usaha 
Milik Negara (BUMN) pada Era Masyarakat Ekonomi Asean (MEA). Jurnal Media 
Hukum, 150-161. 

Bonnici, T. S., & Galea, D. (2015). SWOT Analysis. Msida: John Wiley & Sons, Ltd. 
Gurel, E. (2017). SWOT ANALYSIS: A THEORETICAL REVIEW . Journal of International Social 

Research 10, 994-1006. 
Aslan , I., Cinar, O., & Kumpikaite, V. (2012). Creating strategies from tows matrix for 

strategic sustainable development of Kipaş Group. Journal of Business Economics and 
Management , 95-110. 

Kulshrestha, S., & Puri, P. (2017). Tows Analysis for Strategic Choice of Business Opportunity 
and Sustainable Growth of Small Businesses. Pacific Business Review International 
Volume 10 Issue 5, 144-152. 

Osterwalder, A., Pigneur, Y., Bernarda, G., Smith, A., & Papadakos, T. (2014). Value 
Proposition Design: How to Create Products and Services Customers Want. London : 
Wiley. 

Lindic, J., & Silva, C. M. (2011). Value proposition as a catalyst for a customer focused 
innovation. Management Decision, 1694 -1708. 

Atthaisong, J., & Karoonyasiri, N. B. (2022). The Application of Lean Canvas for Operations 
and Marketing Management . Journal of Digital Business and Social Science, 2-14. 

Nidagundi, P., & Novickis, L. (2017). Towards Utilization of a Lean Canvas in the Testing 
Extra-Functional Properties. Advances in Intelligent Systems and Computing. 

Link, P. (2016). How to Become a Lean Entrepreneur by Applying Lean Start-Up and Lean 
Canvas? Innovation and Entrepreneurship in Education , 57-71. 

Cai, Y., Xie, H., Zhang, Y., & Xu, L. (2019). Business Models of Distributed Solar Photovoltaic 
Power of China: The Business Model Canvas Perspective. Sustainability 11, 4322. 

Goyal, A. (2020). A Critical Analysis of Porter's 5 Forces Model of Competitive Advantage. 
Journal of Emerging Technologies and innovative Research, 149-152. 

Bhaskar, M. P., Pawar, S., & Yogesh Hole. (2019). Porter's Five Forces Model. International 
Journal of Physics, 1436-1448. 



 46 

Enders , A., Konig, A., Hungerberg, H., & Engelberts, T. (2009). Towards an integrated 
perspective of strategy: The value process framework. Journal of Strategy and 
Management , 76-96. 

 

. H. (2017). CORPORATE SOCIAL RESPONSIBILITY FOR MICRO, SMALL AND 

MEDIUM ENTERPRISE (MSME / UMKM) AS A FORM OF ECONOMIC JUSTICE 

IN BANTEN PROVINCE. The Management Journal of Binaniaga, 2(02). 

https://doi.org/10.33062/mjb.v2i02.131 

Anwar, R., & Malik, J. A. (2020). When Does Corporate Social Responsibility Disclosure 

Affect Investment Efficiency? A New Answer to an Old Question. SAGE Open, 10(2). 

https://doi.org/10.1177/2158244020931121 

Aspers, P., & Corte, U. (2019). What is Qualitative in Qualitative Research. Qualitative 

Sociology, 42(2). https://doi.org/10.1007/s11133-019-9413-7 

Bosch-Badia, M. T., Montllor-Serrats, J., & Tarrazon, M. A. (2013). Corporate Social 

Responsibility from Friedman to Porter and Kramer. Theoretical Economics Letters, 

03(03), 11–15. https://doi.org/10.4236/tel.2013.33a003 

Chung, A., & Lee, K. B. (2022). Corporate Apology After Bad Publicity: A Dual-Process 

Model of CSR Fit and CSR History on Purchase Intention and Negative Word of Mouth. 

International Journal of Business Communication, 59(3). 

https://doi.org/10.1177/2329488418819133 

Cruz, L. B., Pedrozo, E. A., Estivalete, V. de F. B., & Hoff, D. N. (2010). The influence of 

transverse CSR structure on headquarters/subsidiary integration. BAR - Brazilian 

Administration Review, 7(3), 310–324. https://doi.org/10.1590/s1807-

76922010000300007 

González-Masip, J. (2020). The Concept of Corporate Social Responsibility. 2(87), 1–17. 

https://doi.org/10.4018/978-1-7998-4833-2.ch001 

Hielscher, S., & Husted, B. W. (2020). Proto-CSR Before the Industrial Revolution: 

Institutional Experimentation by Medieval Miners’ Guilds. Journal of Business Ethics, 

166(2), 253–269. https://doi.org/10.1007/s10551-019-04322-5 

Irawan, E. P. (2018). CSR based MSME Empowerment through Product Marketing 

Competency Enhancement by Digital Marketing. International Journal of Science and 

Research (IJSR), 7(8). 

Irawan, E. P., Sumartias, S., Priyatna, S., & Rahmat, A. (2022). A Review on Digitalization 

of CSR during the COVID-19 Pandemic in Indonesia: Opportunities and Challenges. In 



 47 

Social Sciences (Vol. 11, Issue 2). https://doi.org/10.3390/socsci11020072 

Jali, M. N., Abas, Z., & Ariffin, A. S. (2017). Corporate Social Responsibility and Corporate 

Social Innovation: A Conceptual Understanding. SHS Web of Conferences, 34, 01001. 

https://doi.org/10.1051/shsconf/20173401001 

Kuo, T. C., Chen, H. M., & Meng, H. M. (2021). Do corporate social responsibility practices 

improve financial performance? A case study of airline companies. Journal of Cleaner 

Production, 310. https://doi.org/10.1016/j.jclepro.2021.127380 

Lu, J., Ren, L., Lin, W., He, Y., & Streimikis, J. (2019). Policies to promote corporate social 

responsibility (CSR) and assessment of CSR impacts. E a M: Ekonomie a Management, 

22(1). https://doi.org/10.15240/tul/001/2019-1-006 

Mallik, B., Sahu, D., Dash, S. R., & Dash, S. (2017). The latent components of CSR: 

Empirical investigations by application of confirmatory factor analysis. International 

Journal of Applied Business and Economic Research, 15(26). 

Nguyen, H. T., Le, D. M. D., Ho, T. T. M., & Nguyen, P. M. (2020). Enhancing 

sustainability in the contemporary model of CSR: a case of fast fashion industry in 

developing countries. In Social Responsibility Journal (Vol. 17, Issue 4). 

https://doi.org/10.1108/SRJ-03-2019-0108 

Pakuanzahra, A., Achsani, N. A., & Abdullah, A. (2021). Proposed a New Sustainable CSR 

Model Canvas for Effectiveness and Evaluation of Current CSR Programs (Case Study: 

PD PAL Jaya). Journal of Physics: Conference Series, 1764(1). 

https://doi.org/10.1088/1742-6596/1764/1/012038 

Phillips, R., Schrempf-Stirling, J., & Stutz, C. (2020). The Past, History, and Corporate 

Social Responsibility. In Journal of Business Ethics (Vol. 166, Issue 2). 

https://doi.org/10.1007/s10551-019-04319-0 

Rachmawati, E. (2021). Empowerment of Micro, Small, Medium Enterprise (MSME) Using 

SWOT Analysis. European Journal of Business and Management, 13(8), 64–72. 

https://doi.org/10.7176/ejbm/13-8-07 

Rahma, A. A., & Aldi, F. (2020). The Importance of Commissioners Board Diversity in CSR 

Disclosures. International Journal of Economics Development Research (IJEDR), 1(2). 

https://doi.org/10.37385/ijedr.v1i2.66 

Rahmadani, R., & Jefriyanto, J. (2021). a Strategy To Promote the Competitiveness of Micro, 

Small and Medium Enterprises (Msme) During the Condition of Covid 19 Pandemics. 

Jurnal Akuntansi, 11(3), 197–208. https://doi.org/10.33369/j.akuntansi.11.3.197-208 

Sahin, S., & Mete, J. (2021). A Brief Study on Descriptive Research: International Journal of 



 48 

Research and Analysis in Humanities, 1(1). 

Sanrego, Y. D. (2017). THE ROLE OF ISLAMIC CAPITAL MARKET FOR MICRO, 

SMALL, AND MEDIUM ENTERPRISES (MSMES) THROUGH SYNERGY OF 

MUTUAL FUND AND VENTURE CAPITAL INSTITUTION. Journal of Islamic 

Monetary Economics and Finance, 3(1). https://doi.org/10.21098/jimf.v3i1.711 

Shayan, N. F., Mohabbati-Kalejahi, N., Alavi, S., & Zahed, M. A. (2022). Sustainable 

Development Goals (SDGs) as a Framework for Corporate Social Responsibility (CSR). 

Sustainability (Switzerland), 14(3). https://doi.org/10.3390/su14031222 

Strielkowski, W., Tarkhanova, E., Baburina, N., & Streimikis, J. (2021). Corporate social 

responsibility and the renewable energy development in the baltic states. Sustainability 

(Switzerland), 13(17). https://doi.org/10.3390/su13179860 

Szczanowicz, J., & Saniuk, S. (2016). Evaluation and reporting of CSR in SME sector. 

Management, 20(1), 96–110. https://doi.org/10.1515/manment-2015-0027 

Tambunan, T. (2019). Recent evidence of the development of micro, small and medium 

enterprises in Indonesia. Journal of Global Entrepreneurship Research, 9(1). 

https://doi.org/10.1186/s40497-018-0140-4 

Vanhamme, J., & Grobben, B. (2009). “too good to be true!”. the Effectiveness of CSR 

history in countering negative publicity. Journal of Business Ethics, 85(SUPPL. 2). 

https://doi.org/10.1007/s10551-008-9731-2 

Wirawan, R., Fadah, I., Suryaningsih, I. B., & Wulandari, D. (2021). The Role of Dynamic 

Capabilities Based on Digital Literacy on The Performance of Marketing Innovations 

for Micro, Small and Medium Enterprises. Quality - Access to Success, 22(184), 171–

178. https://doi.org/10.47750/qas/22.184.22 

Yaklin, S., Kim, M., & Hecht, J. (2022). African American men who become mental health 

advocates. International Journal of Social Psychiatry, 68(5). 

https://doi.org/10.1177/00207640211012736 

Zellatifanny, C. M., & Mudjiyanto, B. (2018). Tipe Penelitian Deskripsi Dalam Ilmu 

Komunikasi the Type of Descriptive Research in Communication Study. Jurnal Diakom, 

1(2). 

Zou, Z., Liu, Y., Ahmad, N., Sial, M. S., Badulescu, A., Zia-Ud-din, M., & Badulescu, D. 

(2021). What prompts small and medium enterprises to implement CSR? A qualitative 

insight from an emerging economy. Sustainability (Switzerland), 13(2), 1–16. 

https://doi.org/10.3390/su13020952 

 


