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ABSTRAK 

Penelitian ini memiliki tujuan untuk mengetahui seberapa besar pengaruh perilaku 

pasca pembelian terhadap niat pembelian kembali pada layanan Subscription Video 

on Demand (SVOD) yang memiliki tiga konstruk yakni product evaluation, 

consumer experience, dan conformity to expectations pada pengguna layanan 

SVOD di DKI Jakarta. Permasalahan ini diangkat atas dasar perkembangan 

teknologi internet dan kebutuhan masyarakat yang semakin meningkat terhadap 

penggunaan internet dan pada layanan digital yaitu layanan video on demand 

terutama sejak pandemi COVID-19 yang terjadi pada tahun 2020.  

Penelitian ini diklasifikasikan sebagai explanatory research dengan pendekatan 

deduktif (kuantitatif). Data yang diperoleh merupakan data primer melalui 

pengambilan data secara kuesioner kepada 180 responden dalam kurun waktu satu 

bulan. Pengolahan data dilakukan menggunakan bantuan software tools IBM SPSS 

Versi 27. Hasil penelitian ini menunjukkan bahwa product evaluation tidak 

berpengaruh signifikan terhadap repurchase intention, consumer experience 

berpengaruh signifikan terhadap repurchase intention, dan conformity to 

expectations berpengaruh signifikan terhadap repurchase intention. 

 

Kata Kunci: Consumer Behavior, Post-Purchase Behavior, Product Evaluation, 

Consumer Experience, Conformity to Expectations, Repurchase Intention, 

Subscription Video on Demand, Online Video Streaming Platform 
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ABSTRACT 

This study aims to determine how much influence post-purchase behavior has on 

repurchase intentions in Subscription Video on Demand (SVOD) services which 

have three constructs namely product evaluation, consumer experience, and 

conformity to expectations for SVOD service users in DKI Jakarta. This issue was 

raised on the basis of developments in internet technology and people's increasing 

needs for internet use and for digital services, namely video on demand services, 

especially since the COVID-19 pandemic that occurred in 2020. 

This research is classified as explanatory research with a deductive (quantitative) 

approach. The data obtained is primary data through data collection by 

questionnaire to 180 respondents within one month. Data processing was performed 

using IBM SPSS Version 27 software tools. The results of this study indicate that 

product evaluation has no significant effect on repurchase intention, consumer 

experience has a significant effect on repurchase intention, and conformity to 

expectations has a significant effect on repurchase intention. 

 

Keywords: Consumer Behavior, Post-Purchase Behavior, Product Evaluation, 

Consumer Experience, Conformity to Expectations, Repurchase Intention, 

Subscription Video on Demand, Online Video Streaming Platform 
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