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PERUSAHAAN YANG DIBANGUN MELALUI INSTAGRAM TERHADAP 

MINAT MELAMAR PEKERJAAN DI PT XYZ PADA CALON KANDIDAT 

KARYAWAN GENERASI Z 

 

Denisa Azzura 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh employer branding dan 

reputasi perusahaan terhadap minat generasi Z untuk melamar pekerjaan di 

PT.XYZ. Variabel employer branding yang diukur melalui pengetahuan generasi 

Z terhadap perusahaan sebagai pemberi kerja, yang meliputi (1) Value of interest, 

(2) Social value, (3) Economic value, (4) Development value, dan (5) Application 

value. Variabel reputasi perusahaan yang diukur pada (1) Emotional Appeal, (2) 

Products and Services Appeal, (3) Vision and Leadership Appeal, (4) Workplace 

Environmtent Appeal, (5) Social and Enviromental Responsibility Appeal, dan (6) 

Financial Performance Appeal. Tahap perilaku karyawan potensial terhadap 

minat untuk melamar pekerjaan, yaitu: (1) Kebutuhan akan pekerjaan, (2) 

pencarian informasi pekerjaan, (3) menentukan pilihan pekerjaan, dan (4) 

pembuatan keputusan. Penelitian ini menggunakan pendekatan kuantitatif dan 

kualitatif dengan menyebarkan kuesioner kepada generasi Z yang sedang 

mengambil Pendidikan S1 Jurusan Teknik Geologi Teknik Pertambangan dan 

Teknik Industri dengan lokasi kampus berada di Jabodetabek yang merencanakan 

memulai karir atau sedang merencanakan untuk mencari pekerjaan baru. 

Berdasarkan hasil kuesioner yang disebarkan pada 103 responden menunjukkan 

bahwa employer branding tidak berpengaruh terhadap minat melamar pekerjaan 

sedangkan reputasi perusahaan berpengaruh terhadap minat generasi Z untuk 

melamar pekerjaan di PT. XYZ yang bergerak pada sektor pertambangan. 

Penelitian ini menyimpulkan bahwa semakin tinggi reputasi perusahaan maka 

semakin tinggi pula generasi Z untuk minat melamar pekerjaan di PT XYZ. 

Kata Kunci: Employer Branding, Generasi Z, Minat Melamar Pekerjaan, Reputasi 

Perusahaan. 
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THE INFLUENCE OF PERCEPTIONS EMPLOYER BRANDING AND 

COMPANY REPUTATION BUILT THROUGH INSTAGRAM ON INTEREST 

IN APPLICATION FOR JOB AT PT XYZ IN PROSPECTIVE EMPLOYEE 

CANDIDATES OF GENERATION Z 

Denisa Azzura 

ABSTRACT 

This study aims to determine the influence of employer branding and company 

reputation on the interest of Generation Z to apply for jobs at PT. XYZ. Employer 

branding variables are measured through Generation Z's knowledge of the 

company as an employer, which includes (1) Value of interest, (2) Social value, (3) 

Economic value, (4) Development value, and (5) Application value. Company 

reputation variables measured on (1) Emotional Appeal, (2) Products and 

Services Appeal, (3) Vision and Leadership Appeal, (4) Workplace Environmental 

Appeal, (5) Social and Environmental Responsibility Appeal, and (6) Financial 

Performance appeals. The stages of potential employee behavior towards interest 

in applying for a job, namely: (1) Need for work, (2) search for job information, 

(3) determine job choices, and (4) decision making. This study uses a quantitative 

and qualitative approach by distributing questionnaires to generation Z who are 

currently taking their bachelor's degree in Geological Engineering, Mining 

Engineering and Industrial Engineering with campus locations in Jabodetabek 

who are planning to start a career or are planning to look for a new job. Based on 

the results of the questionnaire distributed to 103 respondents, it shows that 

employer branding has no effect on the interest in applying for a job, while the 

company's reputation has a positive effect on the interest of Generation Z to apply 

for a job at PT. XYZ engaged in the mining sector. This study concludes that the 

higher the company's reputation, the higher the Z generation will be interested in 

applying for a job at PT XYZ. 

Keywords: Employer Branding, Generation Z, Interest in Applying for a Job, 

Company Reputation
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