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Analisis SWOT dan Brand Image Pada Produk The Body Shop di Jakarta 

 

Yulia Astuti Fransiska 

 

ABSTRAK 

Kosmetik menjadi kebutuhan sehari-hari. Fakta saat ini memberikan peluang bagi industri 

kosmetik untuk mengembangkan produk baik dari segi fungsi kosmetik maupun 

kemudahan pengguna, citra yang baik, dan kepercayaan konsumen terhadap produk 

kosmetik. Tujuan dari penelitian ini adalah untuk memberikan gambaran tentang analisis 

SWOT dan Brand Image The Body Shop. Untuk mengetahui analisis SWOT dan Brand 

Image pada produk The Body Shop bagi mahasiswa Universitas Bakrie. Jenis penelitian 

ini menggunakan metode deskriptif kualitatif. Teknik dalam pengumpulan data melalui 

kuesioner, wawancara, dan observasi. Narasumber dalam penelitian ini adalah konsumen 

yang menggunakan produk The Body Shop. Hasil dari analisis SWOT dapat menghasilkan 

berbagai strategi dalam bersaing dengan perusahaan lain. Dalam analisis ini dapat 

dihasilkan dari segi internal dan eksternal perusahaan dan pembahasan brand image yang 

terdiri dari citra perusahaan, citra produk, dan citra pemakai yang menyatakan bahwa 

merek dari The Body Shop mudah diingat oleh konsumen. 

Kata kunci : The Body Shop, citra merek, analisis SWOT 
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SWOT Analysis and Brand Image on The Body Shop Products in Jakarta 

 

Yulia Astuti Fransiska 

 

ABSTRACT 

Cosmetics are a daily necessity. Current facts provide opportunities for the cosmetic 

industry to develop products both in terms of cosmetic functions and ease of use, good 

image, and consumer confidence in cosmetic products. The purpose of this study is to 

provide an overview of SWOT analysis and The Body Shop Brand Image. To find out 

SWOT analysis and Brand Image on The Body Shop products for Bakrie University 

students. This type of research uses a qualitative descriptive method. Techniques in 

collecting data through questionnaires, interviews, and observation. The informants in 

this study are consumers who use The Body Shop products. The results of the SWOT 

analysis can produce various strategies to compete with other companies. In this analysis 

can be generated from the internal and external aspects of the company and discussion of 

brand image which consists of corporate image, product image, and user image which 

states that the brand from The Body Shop is easily remembered by consumers. 

Keywords : The Body Shop, brand image, SWOT analysis. 

 

  



 vii 

DAFTAR ISI 

HALAMAN PERNYATAAN ORISINALITAS .................................................................... i 

HALAMAN PENGESAHAN ................................................................................................. ii 

KATA PENGANTAR ............................................................................................................ iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ........................................... iv 

ABSTRAK ................................................................................................................................ v 

ABSTRACT ............................................................................................................................. vi 

DAFTAR ISI.......................................................................................................................... vii 

DAFTAR GAMBAR ............................................................................................................... ix 

DAFTAR TABEL .................................................................................................................... x 

BAB I ......................................................................................................................................... 1 

PENDAHULUAN .................................................................................................................... 1 

1.2 Rumusan Masalah ............................................................................................................ 3 

1.3 Tujuan Penelitian ............................................................................................................. 3 

1.4 Manfaat Penelitian ........................................................................................................... 3 

BAB II ....................................................................................................................................... 5 

TUJUAN TEORITIS ............................................................................................................... 5 

2.1 Brand ................................................................................................................................ 5 

2.2 Brand Image ..................................................................................................................... 5 

2.3 Analisis SWOT ................................................................................................................ 7 

2.4 Penelitian Terdahulu ........................................................................................................ 9 

2.5 Kerangka Pemikiran....................................................................................................... 11 

BAB III .................................................................................................................................... 13 

METODOLOGI PENELITIAN ........................................................................................... 13 

3.1 Metode Penelitian .......................................................................................................... 13 

3.2 Populasi dan Sampel ...................................................................................................... 14 

3.3 Metode Pengumpulan Data ............................................................................................ 14 

3.4 Teknik Analisis Data...................................................................................................... 16 

BAB IV .................................................................................................................................... 17 

ANALISIS DATA DAN PEMBAHASAN ........................................................................... 17 

4.1 Analisis SWOT .............................................................................................................. 17 

4.2 Analisis Brand Image ..................................................................................................... 21 



 viii 

BAB V ..................................................................................................................................... 26 

KESIMPULAN DAN SARAN .............................................................................................. 26 

5.1 Kesimpulan .................................................................................................................... 26 

5.2 Saran .............................................................................................................................. 26 

DAFTAR PUSTAKA ............................................................................................................. 28 

LAMPIRAN............................................................................................................................ 30 

 

  



 ix 

DAFTAR GAMBAR 

 

Gambar 2.1 Kerangka Pemikiran ..................................................................... 11 

Gambar 4.1 Website dan Aplikasi The Body Shop………………………………………..23 

Gambar 4. 2 Cinta Laura sebagai Brand Ambassador ..................................... 24 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

file://///Users/yuliastf/Desktop/1191901032_Yulia%20Astuti%20Fransiska.docx%23_Toc144207793


 x 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu ........................................................................ 9 

Tabel 4.1 Analisis SWOT……………………………………………………………………………….17 

Tabel 4. 2 Matriks SWOT ................................................................................ 18 

 


