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PENGARUH ULASAN ONLINE TERHADAP MINAT PEMESANAN MAKANAN 

ONLINE DI JAKARTA 

Martin Marius Mordecai 

ABSTRAK 

Perkembangan teknologi dan smartphone, ditambah perubahan gaya hidup, telah 

meningkatkan popularitas pemesanan makanan online di Jakarta. Ulasan online memiliki peran 

penting dalam membantu konsumen memilih restoran melalui aplikasi seperti GoFood, 

GrabFood, dan lainnya. Penelitian sebelumnya telah mendukung adanya hubungan positif 

antara ulasan dan keputusan pembelian, serta pengalaman pelanggan yang lebih baik. Oleh 

karena itu, studi mengenai ulasan pelanggan dalam konteks pemesanan makanan online di 

Jakarta menjadi penting guna memahami faktor-faktor pembelian dan strategi untuk 

meningkatkan pengalaman pelanggan. Tujuan utama dari penelitian ini adalah 

mengidentifikasi serta menganalisis sejauh mana ulasan online dari pengguna sebelumnya 

mempengaruhi minat konsumen dalam melakukan pemesanan makanan secara online di 

Jakarta. Metode penelitian ini melibatkan analisis dampak ulasan online terhadap minat beli 

dalam pemesanan makanan online di Jakarta. Pengumpulan data dilakukan melalui kuesioner 

Likert kepada pengguna platform GrabFood. Analisis hubungan antara variabel dilakukan 

menggunakan regresi linier berganda. Populasi penelitian ini adalah pembeli makanan online 

di Jakarta, dengan sampel sebanyak 100 responden yang dipilih melalui metode Quota 

Sampling. Data primer dikumpulkan melalui kuesioner, sedangkan data sekunder diperoleh 

dari referensi. Validitas dan reliabilitas instrumen kuesioner diuji sebelum dilanjutkan dengan 

pengujian statistik untuk mengevaluasi asumsi klasik. Analisis regresi linier berganda 

dilakukan untuk menguji dampak ulasan online terhadap minat beli, yang diukur dengan 

koefisien determinasi (R2). Temuan penelitian menunjukkan bahwa kegunaan ulasan online 

memiliki pengaruh positif dan signifikan terhadap minat pemesanan makanan (β = 0,2072), 

sementara keahlian dalam memberikan ulasan tidak memiliki pengaruh yang signifikan (β = -

0,1363). Variabel kemutakhiran, volume, dan valensi ulasan memiliki pengaruh positif dan 

signifikan, sedangkan kedalaman ulasan memiliki pengaruh positif tetapi tidak signifikan. 

Analisis koefisien determinasi mengindikasikan bahwa variabel-variabel independen 

mempengaruhi 79,73% dari variabilitas minat pemesanan, sementara sisanya dipengaruhi oleh 

faktor lain. Secara keseluruhan, temuan ini mengonfirmasi peran penting ulasan online dalam 

membentuk minat pemesanan makanan secara online di Jakarta. Meskipun beberapa variabel 

tidak memiliki pengaruh yang signifikan secara statistik, potensi implikasinya tetap relevan 

dalam pengambilan keputusan konsumen. Temuan ini memberikan wawasan lebih lanjut 

tentang dampak ulasan online terhadap minat beli konsumen dalam pemesanan makanan 

online. 

 

Kata kunci : Pemesanan Makanan Online, Ulasan Online, dan Dampak Ulasan pada Minat Beli  
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THE INFLUENCE OF ONLINE REVIEWS ON THE INTEREST IN ONLINE FOOD 

ORDERING IN JAKARTA 

 Martin Marius Mordecai 

ABSTRACT 

The development of technology and smartphones, coupled with lifestyle changes, has boosted 

the popularity of online food ordering in Jakarta. Online reviews play a crucial role in assisting 

consumers to choose restaurants through apps like GoFood, GrabFood, and others. Previous 

research has supported the positive correlation between reviews and purchase decisions, as 

well as enhancing customer experiences. Therefore, studying customer reviews within the 

context of online food ordering in Jakarta is essential to comprehend purchasing factors and 

strategies to enhance customer experiences. The primary objective of this study is to identify 

and analyze the extent to which previous user-generated online reviews influence consumer 

interest in online food ordering in Jakarta. This research employs an analysis of the impact of 

online reviews on purchase interest in online food ordering in Jakarta. Data collection is 

conducted through Likert-scale questionnaires administered to GrabFood platform users. The 

relationship analysis between variables is performed using multiple linear regression. The 

study population consists of online food buyers in Jakarta, with a sample of 100 respondents 

selected using Quota Sampling. Primary data is gathered through questionnaires, while 

secondary data is obtained from references. The validity and reliability of the questionnaire 

instrument are tested before proceeding with statistical tests to evaluate classical assumptions. 

Multiple linear regression analysis is conducted to test the influence of online reviews on 

purchase interest, measured by the coefficient of determination (R2). The research findings 

demonstrate that the utility of online reviews has a significant positive impact on food ordering 

interest (β = 0.2072), while the expertise in giving reviews does not have a significant effect (β 

= -0.1363). The variables of review timeliness, volume, and sentiment have significant positive 

effects, whereas the depth of reviews has a positive yet insignificant impact. The coefficient of 

determination analysis indicates that the independent variables influence 79.73% of the 

variance in ordering interest, with the remainder influenced by other factors. Overall, these 

findings confirm the crucial role of online reviews in shaping the interest in online food 

ordering in Jakarta. Although some variables do not show statistically significant effects, their 

potential implications remain relevant in consumer decision-making. This study provides 

further insight into the impact of online reviews on consumer purchase interest in online food 

ordering. 

 

Keywords: Online Food Ordering, Online Reviews, Review Impact on Purchase Interest 

 

 

 

 

 

  



Universitas Bakrie 

ix 
 

DAFTAR ISI 

HALAMAN SAMPUL............................................................................................. i 

HALAMAN PERNYATAAN ORISINALITAS ................................................... ii 

HALAMAN PENGESAHAN .................................................................................. iii 

KATA PENGANTAR .............................................................................................. iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ............................ vi 

ABSTRAK ................................................................................................................ vii 

ABSTRACT ............................................................................................................... viii 

DAFTAR ISI............................................................................................................. ix 

DAFTAR TABEL .................................................................................................... xi 

DAFTAR GAMBAR ................................................................................................ xii 

BAB I PENDAHULUAN ......................................................................................... 1 

1.1.Latar Belakang ............................................................................................... 1 

1.2.Rumusan Masalah .......................................................................................... 5 

1.3.Batasan Masalah ............................................................................................ 6 

1.4.Tujuan Penelitian ........................................................................................... 6 

1.5.Manfaat Penelitian ......................................................................................... 6 

1.6.Sistematika Penulisan .................................................................................... 7 

BAB II LANDASAN TEORI .................................................................................. 8 

2.1.Definisi Ulasan Online ................................................................................... 8 

2.2.Peran Ulasan Online dalam Pembelian Online .............................................. 9 

2.3.Pengaruh Ulasan Online terhadap Minat Pemesanan Makanan Online ........ 10 

2.4.Penelitian Terkait ........................................................................................... 13 

2.5.Hipotesis Penelitian ....................................................................................... 15 

BAB III METODOLOGI PENELITIAN .............................................................. 18 

3.1. Jenis Penelitian ............................................................................................. 18 

3.2. Lokasi dan Waktu Penelitian ........................................................................ 18 

3.3. Populasi dan Sampel ..................................................................................... 19 

3.4. Sumber Data ................................................................................................. 19 



Universitas Bakrie 

x 
 

3.5. Teknik Pengumpulan Data............................................................................ 20 

3.6. Skala Pengukuran ......................................................................................... 21 

3.7. Operasional Variabel .................................................................................... 21 

3.8. Teknik Analisis Data .................................................................................... 23 

3.9. Analisis Uji Asumsi Klasik .......................................................................... 23 

3.10. Alur Penelitian ............................................................................................ 25 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ....................................... 26 

4.1.Karakteristik Responden ................................................................................ 26 

4.2.Analisis Deskriptif ......................................................................................... 31 

4.3.Analisis Statistik ............................................................................................ 37 

4.4.Evaluasi Model Struktular ............................................................................. 42 

4.5.Koefisien Determinan .................................................................................... 42 

4.6.Pengujian Hipotesis ....................................................................................... 43 

4.7.Pembahasan.................................................................................................... 46 

BAB V SIMPULAN DAN SARAN ......................................................................... 51 

5.1.Simpulan ........................................................................................................ 51 

5.2.Saran .............................................................................................................. 52 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

 

 

 

 

 

 

 

 



Universitas Bakrie 

xi 
 

DAFTAR TABEL 

Tabel 4.1. Karakteristik Responden Berdasarkan Jenis Kelamin .............................. 32 

Tabel 4.2. Karakteristik Responden Berdasarkan Usia ............................................. 33 

Tabel 4.3. Karakteristik Responden Berdasarkan Pekerjaan ..................................... 34 

Tabel 4.4. Karakteristik Responden Berdasarkan Tempat Tinggal ........................... 35 

Tabel 4.5. Karakteristik Responden Berdasarkan Mempunyai Aplikasi Pemesanan Makanan 

Online  (GoFood, GrabFood, ShopeeFood, dll) di Smart Phone ............................... 37 

Tabel 4.6.Analisis Deskriptif Manfaat Ulasan Online (X1)  ...................................... 37 

Tabel 4.7.Analisis Deskriptif Keahlian Pemberian Ulasan (X2)  ............................... 38 

Tabel 4.8.Analisis Deskriptif Kemutakhiran Ulasan (X3)  ......................................... 38 

Tabel 4.9.Analisis Deskriptif Volume Ulasan (X4)  ................................................... 39 

Tabel 4.10.Analisis Deskriptif Valensi Ulasan (X5)  ................................................. 40 

Tabel 4.11.Analisis Deskriptif Kedalaman Ulasan (X6)  ........................................... 41 

Tabel 4.12.Analisis Deskriptif Minat Memesan Makanan (Y)  ................................. 42 

Tabel 4.13. Uji Validitas ............................................................................................ 43 

Tabel 4.14. Uji Reliabiliats ........................................................................................ 45 

Tabel 4.15. Uji Normalitas One-Sample Kolmogorov Smirnov ............................... 47 

Tabel 4.16. Uji Multikolinearitas ............................................................................... 47 

Tabel 4.17. Hasil Analisis Regresi Berganda ............................................................ 49 

Tabel 4.18. Koefisien Determinasi ............................................................................ 53 

 

 

 

 

 

 

 



Universitas Bakrie 

xii 
 

DAFTAR GAMBAR 

 

Gambar 4.1. Diagram Karakteristik Responden Berdasarkan Jenis Kelamin ........... 33 

Gambar 4.2. Diagram  Karakteristik Responden Berdasarkan Usia .......................... 34 

Gambar 4.3. Diagram  Karakteristik Responden Berdasarkan Pekerjaan ................. 35 

Gambar 4.4. Diagram  Karakteristik Responden Berdasarkan Tempat Tinggal ....... 36 

Gambar 4.5. Uji Heteroskedastisitas .......................................................................... 48 

  



Universitas Bakrie 

xiii 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Kuesioner penelitian  .......................................................................... 69 

Lampiran 2 Hasil PLS-Algorithm (SmartPLS 3)  ................................................ 72 

Lampiran 3 Bootstrapping  ...................................................................................... 77 

 

 

 

 

 

 

 

  


