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(Sumber : https://blog.boxme.asia/shopee-9-9-promo-jackie-chan-brand-ambassador/ ) 

 

(Sumber : https://twitter.com/tokopedia/status/1353710021817856010 ) 

 

(Sumber : https://www.merdeka.com/gaya/lazada-hadirkan-lee-min-ho-sebagai-regional-brand-

ambassador-pertama.html ) 

 

(sumber : https://www.aitindo.com ) 

 

(sumber : https://.www.tokopedia.com ) 

 

(Sumber : https://www.youtube.com/watch?v=05YsbbNNMmg ) 

 

(Sumber  : https://www.youtube.com/watch?v=87_bQs-jU_U ) 
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