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ABTRAK

Tujuan penelitian ini adalah mengetahui faktor-faktor dan atribut sensori yang
mempengaruhi pembelian konsumen dan konsumsi minuman coklat bubuk instan komersil
menurut persepsi konsumen. Metode yang digunakan adalah Check All That Apply (CATA) dan
analisis deskriptif. Sampel yang digunakan terdiri dari 5 brand minuman coklat bubuk instan
komersil yaitu sampel 342 (Chocodrink Belgian Chocolate (wingsfood)), sampel 456 (Delfi Hot
Cocoa), sampel 314 (Cadbury Chocolate Drink), sampel 385 (Chocolatos Chocolate Drink), dan
sampel 247 (Beng-Beng Drink). Hasil analisis menunjukkan bahwa dari kelima sampel yang
diuji menurut persepsi responden, sampel yang mendekati produk ideal adalah sampel 385
(Chocolatos Chocolate Drink), 342 (Chocodrink Belgian Chocolate (wingsfood)), dan 247
(Beng-beng Drink). Terdapat atribut-atribut yang dapat mempengaruhi tingkat kesukaan dan
disukai oleh responden terhadap minuman coklat bubuk instan komersil adalah atribut Melting in
Mouth Texture, Savory Aftertaste, Brown Colour, Sweet Flavor, Salty Taste, dan Sweet
Aftertaste. Faktor-faktor yang mempengaruhi konsumen dalam memilih dan membeli produk
minuman coklat bubuk instan komersil adalah faktor rasa, warna, aroma, kekeruhan, kemasan,
informasi kemasan (informasi yang tertera pada kemasan atau label kemasan), saran penyajian,

harga, faktor sosial, faktor psikologis, dan faktor pribadi.

Kata Kunci : Persepsi Konsumen, Minuman Coklat Bubuk Instan Komersil, Check All That
Apply (CATA).
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ABSTRACT

This study aims to find out factors and sensory attributes that can affect purchasing decisions
and consumption of commercial instant chocolate powder drink based on consumer perception.
The method used in this study were Check All That Apply (CATA) and descriptive analysis.
Sample used in this study consisted of 5 brand commercial instant chocolate powder drink that
are sample 342 (Chocodrink Belgian Chocolate (wingsfood)), sample 456 (Delfi Hot Cocoa),
sample 314 (Cadbury Chocolate Drink), sample 385 (Chocolatos Chocolate Drink), and sample
247 (Beng-Beng Drink). The results of analysis showed that from five samples tested according
to repondent’s perception, sample that approach the ideal product is sample 385 (Chocolatos
Chocolate Drink), 342 (Chocodrink Belgian Chocolate (wingsfood)), and 247 (Beng-Beng
Drink). There were attributes that can influence level of liking and liked by respondent towards
commercial instant chocolate powder drink, that attributes were Melting in Mouth Texture,
Savory Aftertaste, Brown Colour, Sweet Flavor, Salty Taste, dan Sweet Aftertaste. According to
respondent’s perception, the factors that can affect consumer to chose and purchasing decisions
were taste, colour, aroma, turbidity, packaging, packaging informations (informations that
stated on the packaging or packaging label), serving suggestion, cost, social factor,

phsycological factor, and personal factor.

Keywords : Consumer Perception, Commercial Instant Chocolate Powder Drink, Check All That
Apply (CATA)
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