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Studi Peran Work Engagement Dalam Produktivitas
Student Brand Manager Red Bull Indonesia

Muhammad Marsyal Tedianto

ABSTRAK

Penelitian ini bertujuan untuk mengetahui peran Work Engagement pada
Produktivitas Student Brand Manager di Red Bull Indonesia. Data yang
digunakan yaitu data primer dan sekunder yang bersifat kualitatif menggunakan
metode wawancara. Hasil menunjukkan bahwa pada tingkat Work Engagement
memiliki peran untuk mempengaruhi tingkat produktivitas pada Student Brand
Manager Red Bull Indonesia. Pada pemaparan Work Engagement yang terbentuk
saat Student Brand Manager melakukan pekerjaan memberikan dampak pada
tingkat produktivitas mereka dilihat dari dimensi vigor, dedication, dan
absorption. Hanya saja pada penerapannya Red Bull Indonesia belum mampu
menciptakan lingkungan kerja yang dapat membangun Work Engagement dari
Student Brand Manager sehingga tingkat produktivitas dari Student Brand
Manager belum maksimal.

Kata kunci: Work Engagement, produktivitas
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Role of Work Engagement in Effecting Productivity of
Student Brand Manager Red Bull Indonesia

Muhammad Marsyal Tedianto

ABSTRACT

This study aims to determine the role of Work Engagement on Student Brand
Manager Productivity at Red Bull Indonesia. The data used are primary and
secondary data that are qualitative using interview method. The results show that
at Work Engagement level has a role to influence productivity level in Student
Brand Manager Red Bull Indonesia. At Work Engagement exposure that is
established when the Student Brand Manager working give an effect to impacting
their productivity levels in terms of vigor, dedication, and absorption dimensions.
It's just that in its implementation Red Bull Indonesia has not been able to create
a working environment that can build Work Engagement of Student Brand
Manager, so that the level of productivity of the Student Brand Manager has not
been maximized.

Key words: Work engagement, productivity
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