
Universitas Bakrie 

 

84 

 

DAFTAR PUSTAKA 

 

 

Ajzen, I. (1985). From intentions to actions: A theory of planned behavior. In Action 

control: From cognition to behavior (pp. 11-39). Berlin, Heidelberg: Springer 

Berlin Heidelberg. 

 

Accurate Id. (2021). Pay Later Adalah Fitur Transaksi Digital yang Memiliki 

Kelebihan & Kekurangan, Ini Penjelasannya. Accurate.Id. 

https://accurate.id/ekonomi-keuangan/pay-later-adalah/. Diakses pada 22 Mei 

2023.  

 

Accurate.id. (2021). E-Wallet Adalah: Pengertian, Jenis, Kelebihan, & 

Kekurangannya. https://accurate.id/ekonomi-keuangan/e-wallet-adalah/. Diakses 

pada 22 Mei 2023.  

 

Ali, Q., Parveen, S., Yaacob, H., & Zaini, Z. (2021). Cardless Banking System in 

Malaysia: An Extended TAM Risks, 9(2). https://doi.org/10.3390/risks9020041.  

 

Ardelia, N., & Leon, F. M. (2021). Faktor-Faktor yang Memengaruhi Konsumen dalam 

Menggunakan & Berhutang dengan Kartu Kredit di Jabodetabek (Factors 

affecting the consumer to use and own the credit card in Jabodetabek). Jurnal 

Akuntansi, Keuangan, dan Manajemen (Jakman), 2(2). 

 

Asja, H. J., Susanti, S., & Fauzi, A. (2021). Pengaruh Manfaat, Kemudahan, & 

Pendapatan terhadap Minat Menggunakan Pay Later: Studi Kasus Masyarakat di 

DKI Jakarta. Jurnal Akuntansi, Keuangan, & Manajemen, 2(4), 309–325. 

https://doi.org/10.35912/jakman.v2i4.495.  

 

Badri, R. E., Putri, A. S., & Dyasvaro, R. (2022). Faktor-Faktor Yang Memengaruhi 

Minat Penggunaan Aplikasi Fintech Paylater: Integrasi Model TAM Dengan 

Religiusitas. Seminar Nasional Hasil Penelitian & Pengabdian Masyarakat. 

 

Baridwan, Z., & Sari, M. W. (2013). Sikap Penggunaan Mobile Commerce: Modifikasi 

Teori Technology Acceptance Model. Jurnal Ilmiah Mahasiswa FEB, 2(1). 

 

Baron, R. M., & Kenny, D. A. (1986). The moderator–mediator variable distinction in 

social psychological research: Conceptual, strategic, & statistical 

considerations. Journal of Personality and Social Psychology, 51(6), 1173–

1182. https://doi.org/10.1037/0022-3514.51.6.1173.  

 

BBC News Indonesia. (2022). Akibat “beli sekarang bayar nanti”, banyak anak muda 

terjerat utang paylater – ‘Saya tidak bisa kredit rumah.’ 

https://accurate.id/ekonomi-keuangan/pay-later-adalah/
https://accurate.id/ekonomi-keuangan/e-wallet-adalah/
https://doi.org/10.3390/risks9020041
https://doi.org/10.35912/jakman.v2i4.495
https://psycnet.apa.org/doi/10.1037/0022-3514.51.6.1173


Universitas Bakrie 

 

85 

 

https://www.bbc.com/indonesia/articles/cml0eempvkno. Diakses pada 02 

November 2023.  

 

Chaveesuk, S., Khalid, B., & Chaiyasoonthorn, W. (2021). Digital payment system 

innovations: A marketing perspective on intention and actual use in the retail 

sector. Innovative Marketing, 17(3). https://doi.org/10.21511/im.17(3).2021.09. 

  

CNBC Indonesia. (2023). Orang Indonesia Nunggak Bayar Pay Later Rp 3,28 Triliun. 

https://www.cnbcindonesia.com/market/20230710094743-17-452717/orang-

indonesia-nunggak-bayar-pay-later-rp-328-triliun. Diakses pada 02 November 

2023.  

 

Damayanti, A., Arifin, R., & Rahmawati. (2023). Pengaruh Sikap, Norma Subjektif & 

Persepsi Kontrol Perilaku Terhadap Niat Beli Online Menggunakan Shopee Pay 

Later (Studi Kasus Mahasiswa Di Kota Malang). E-JRM: Elektronik Journal Riset 

Manajemen, 12(1). 

 

Dary, R. W., & Pudjiharjo, M. (2022). Pengaruh Kepercayaan, Kemudahan, 

Religiusitas, & Persepsi risiko Terhadap Keputusan Pembelian Menggunakan 

Spaylater. Islamic Economics and Finance in Focus. 

 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology. MIS Quarterly: Management Information 

Systems, 13(3), 319–339. https://doi.org/10.2307/249008.  

 

Dwiwansi, P., Purnamasari, E. D., & Lazuarni, S. (2023). Pengaruh Literasi Keuangan 

& Financial Experience Generasi Milenial Terhadap Penggunaan Paylater Pada 

E-Commerce. Jurnal Ilmiah Manajemen, Ekonomi Bisnis, Kewirausahaan, 48–

58. 

 

Esmpi.bakrie.ac.id. (2023). Laporan Kegiatan Akademik (Semester Gasal 2022-2023) 

Univeritas Bakrie.  

https://www.google.com/url?q=https://espmi.bakrie.ac.id/index.php%3Fmod%3

Ddownload_streaming%26sub%3DDownload%26act%3Dview%26typ%3Dhtm

l%26task%3Ddownload%26jenis%3Dsop%26file%3Da2137a2ae8e39b5002a3f

8909ecb88fe_Laporan_Kegiatan_Akademik_Semester_Gasal_2022-

2023.pdf&usg=AOvVaw3VoGAu-m_IPlOjwM-34T9u&hl=en_US. Diakses 

pada 20 Desember 2023.  

 

Featherman, M. S., & Pavlou, P. A. (2003). Predicting e-services adoption: A 

perceived risk facets perspective. International Journal of Human Computer 

Studies, 59(4). https://doi.org/10.1016/S1071-5819(03)00111-3.  

 

https://www.bbc.com/indonesia/articles/cml0eempvkno
https://doi.org/10.21511/im.17(3).2021.09
https://www.cnbcindonesia.com/market/20230710094743-17-452717/orang-indonesia-nunggak-bayar-pay-later-rp-328-triliun
https://www.cnbcindonesia.com/market/20230710094743-17-452717/orang-indonesia-nunggak-bayar-pay-later-rp-328-triliun
https://doi.org/10.2307/249008
https://www.google.com/url?q=https://espmi.bakrie.ac.id/index.php%3Fmod%3Ddownload_streaming%26sub%3DDownload%26act%3Dview%26typ%3Dhtml%26task%3Ddownload%26jenis%3Dsop%26file%3Da2137a2ae8e39b5002a3f8909ecb88fe_Laporan_Kegiatan_Akademik_Semester_Gasal_2022-2023.pdf&usg=AOvVaw3VoGAu-m_IPlOjwM-34T9u&hl=en_US.%20
https://www.google.com/url?q=https://espmi.bakrie.ac.id/index.php%3Fmod%3Ddownload_streaming%26sub%3DDownload%26act%3Dview%26typ%3Dhtml%26task%3Ddownload%26jenis%3Dsop%26file%3Da2137a2ae8e39b5002a3f8909ecb88fe_Laporan_Kegiatan_Akademik_Semester_Gasal_2022-2023.pdf&usg=AOvVaw3VoGAu-m_IPlOjwM-34T9u&hl=en_US.%20
https://www.google.com/url?q=https://espmi.bakrie.ac.id/index.php%3Fmod%3Ddownload_streaming%26sub%3DDownload%26act%3Dview%26typ%3Dhtml%26task%3Ddownload%26jenis%3Dsop%26file%3Da2137a2ae8e39b5002a3f8909ecb88fe_Laporan_Kegiatan_Akademik_Semester_Gasal_2022-2023.pdf&usg=AOvVaw3VoGAu-m_IPlOjwM-34T9u&hl=en_US.%20
https://www.google.com/url?q=https://espmi.bakrie.ac.id/index.php%3Fmod%3Ddownload_streaming%26sub%3DDownload%26act%3Dview%26typ%3Dhtml%26task%3Ddownload%26jenis%3Dsop%26file%3Da2137a2ae8e39b5002a3f8909ecb88fe_Laporan_Kegiatan_Akademik_Semester_Gasal_2022-2023.pdf&usg=AOvVaw3VoGAu-m_IPlOjwM-34T9u&hl=en_US.%20
https://www.google.com/url?q=https://espmi.bakrie.ac.id/index.php%3Fmod%3Ddownload_streaming%26sub%3DDownload%26act%3Dview%26typ%3Dhtml%26task%3Ddownload%26jenis%3Dsop%26file%3Da2137a2ae8e39b5002a3f8909ecb88fe_Laporan_Kegiatan_Akademik_Semester_Gasal_2022-2023.pdf&usg=AOvVaw3VoGAu-m_IPlOjwM-34T9u&hl=en_US.%20
https://doi.org/10.1016/S1071-5819(03)00111-3


Universitas Bakrie 

 

86 

 

Fonchamnyo, D. C. (2012). Customers’ perception of e-banking adoption in 

Cameroon: An empirical assessment of an extended TAM. International Journal 

of Economics and Finance, 5(1). 

 

Francis, T., & Hoefel, F. (2018). True Gen’: Generation Z and its implications for 

companies. McKinsey & Company, 12, 1-10. 

 

Gagné, R. M. (Robert M. (1992). Principles of instructional design / Robert M. Gagné, 

Leslie J. Briggs, Walter W. Wager. In Fourth Worth, TX: Harcourt Brace 

Jovanovich College Publishers. 

 

Ghozali, I. (2015). Partial Least Squares Konsep, Teknik & Aplikasi Menggunakan 

Program SmartPLS 3.0 Untuk Penelitian Empiris edisi 2. Semarang: Badan 

Penerbit Universitas Diponegoro. 

 

Ghozali, I. (2016). Aplikasi analisis multivariete dengan program IBM SPSS 23. 

 

Ghozali, I., & Latan, H. J. S. B. P. U. (2021). Partial Least Square: Konsep, Teknik & 

Aplikasi Menggunakan Program SmartPLS 3.0 Untuk Penelitian Empiris. 

Semarang: Badan Penerbit Universitas Diponegoro. 

 

Gunadi, F. (2020). Analisa Pengaruh Trust & Risk Berbasis Technology Acceptance 

Models (TAM) (Studi Kasus: Pengguna Google Drive). MULTINETICS, 6(1). 

https://doi.org/10.32722/multinetics.v6i1.2819.  

 

Gunadi1, W., Lie, F., & Susanto, M. (2020). Factors Contributing to the Adoption of 

Fintech in Indonesia. In Psycchology. (Vol. 57, Issue 9). 

 

Gupta, S., & Sahu, G. P. (2020). An Extended Tam Model to Explain the Adoption of 

Payment Banks in India. IFIP Advances in Information and Communication 

Technology, 618. https://doi.org/10.1007/978-3-030-64861-9_9.  

 

Handayani, W. P. P., & Harsono, M. (2016). Aplikasi Technology Acceptance Model 

(TAM) pada Komputerisasi Kegiatan Pertanahan. Jurnal Economia, 12(1). 

https://doi.org/10.21831/economia.v12i1.8415.  

 

Haning, M. T. (2021). Pengaruh Trust & Perceived Ease of Use terhadap Intention 

Kaum Milenial dalam Menggunakan Aplikasi E-Commerce Shopee yang 

Dimediasi oleh Perceived of Usefulness. Jurnal Ilmiah Manajemen Kesatuan, 

9(1). https://doi.org/10.37641/jimkes.v9i1.416.  

 

Haryana, R. D. T. (2017). Pengaruh Mental Accounting, & Psychological Factors 

Terhadap Perilakau Konsumen dalam Penggunaan Kartu Kredit. Jurnal 

Akuntansi, 2(3). https://doi.org/10.30736/jpensi.v2i3.108.  

 

https://doi.org/10.32722/multinetics.v6i1.2819
https://doi.org/10.1007/978-3-030-64861-9_9
https://doi.org/10.21831/economia.v12i1.8415
https://doi.org/10.37641/jimkes.v9i1.416
https://doi.org/10.30736/jpensi.v2i3.108


Universitas Bakrie 

 

87 

 

Hoang, V. H., Nguyen, P. M., Luu, T. M. N., & Vu, T. M. H. (2021). Determinants of 

Intention to Borrow Consumer Credit in Vietnam: Application and Extension of 

Technology Acceptance Model. Journal of Asian Finance, Economics and 

Business, 8(4). https://doi.org/10.13106/jafeb.2021.vol8.no4.0885.  

 

Ilahi, N. (2022). “Beli Sekarang Bayar Nanti”: Mahasiswi, SpayLater, & Pandemi 

Covid-19. Emik: Jurnal Ilmiah Ilmu-Ilmu Sosial, 5(1). 

 

Kaihatu, T. S. (2023). The Influence of TAM Factors on The Interest of Pay Later User. 

JMBI UNSRAT. Jurnal Ilmiah Manajemen Bisnis & Inovasi Universitas Sam 

Ratulangi, 10(1). https://doi.org/10.35794/jmbi.v10i1.47351.  

 

Karnadjaja, C. C., Tulipa, D. (2018). Pengaruh persepsi risiko, manfaat, dan 

kemudahan penggunaan terhadap minat belanja online melalui kepercayaan & 

sikap pada konsumen Zalora di Surabaya. Kajian Ilmiah Mahasiswa.  

 

Katadata. (2020). Gen Z Paling Sering Gunakan Shopee Pay & E-money untuk 

Bertransaksi. Databoks.Katadata. 

https://databoks.katadata.co.id/datapublish/2020/11/03/gen-z-paling-sering-

gunakan-shopee-pay-e-money-untuk-bertransaksi. Diakses pada 20 April 2023. 

 

Katadata. (2021). Shopee Paylater, Layanan Paylater Paling Banyak Digunakan pada 

2021. Databoks.Katadata. 

https://databoks.katadata.co.id/datapublish/2022/01/12/shopee-paylater-layanan-

paylater-paling-banyak-digunakan-pada-2021. Diakses pada 20 April 2023. 

 

Katadata. (2022). Survei KIC: Gen Z & Milenial Pakai Paylater untuk Belanja 

BusSurvei KIC: Gen Z & Milenial Pakai Paylater untuk Belanja Busana. 

Katadata.Co.Id. 

https://katadata.co.id/desysetyowati/digital/61e0ecf4b1b96/survei-kic-gen-z-

dan-milenial-pakai-paylater-untuk-belanja-busana#google_vignette. Diakses 

pada 20 April 2023. 

 

Kendler, H. H. (2011). Basic psychology. In Basic psychology. 

https://doi.org/10.1037/13107-000.  

 

Krejcie, R. V., & Morgan, D. W. (1970). Determining sample size for research 

activities. Educational and psychological measurement, 30(3), 607-610. 

 

Kompasiana. (2023). Mahasiswa Paylater-kan UKT. Kompasiana.Com. 

https://www.kompasiana.com/retnoayuu/63bd7c9f3f640d5aef661b63/mahasisw

a-paylater-kan-ukt. Diakses pada 02 April 2023. 

 

Krempel, E., & Beyerer, J. (2014). TAM-VS: A technology acceptance model for video 

surveillance. Lecture Notes in Computer Science (Including Subseries Lecture 

https://doi.org/10.13106/jafeb.2021.vol8.no4.0885
https://doi.org/10.35794/jmbi.v10i1.47351
https://databoks.katadata.co.id/datapublish/2020/11/03/gen-z-paling-sering-gunakan-shopee-pay-e-money-untuk-bertransaksi
https://databoks.katadata.co.id/datapublish/2020/11/03/gen-z-paling-sering-gunakan-shopee-pay-e-money-untuk-bertransaksi
https://databoks.katadata.co.id/datapublish/2022/01/12/shopee-paylater-layanan-paylater-paling-banyak-digunakan-pada-2021
https://databoks.katadata.co.id/datapublish/2022/01/12/shopee-paylater-layanan-paylater-paling-banyak-digunakan-pada-2021
https://katadata.co.id/desysetyowati/digital/61e0ecf4b1b96/survei-kic-gen-z-dan-milenial-pakai-paylater-untuk-belanja-busana#google_vignette
https://katadata.co.id/desysetyowati/digital/61e0ecf4b1b96/survei-kic-gen-z-dan-milenial-pakai-paylater-untuk-belanja-busana#google_vignette
https://doi.org/10.1037/13107-000
https://www.kompasiana.com/retnoayuu/63bd7c9f3f640d5aef661b63/mahasiswa-paylater-kan-ukt
https://www.kompasiana.com/retnoayuu/63bd7c9f3f640d5aef661b63/mahasiswa-paylater-kan-ukt


Universitas Bakrie 

 

88 

 

Notes in Artificial Intelligence and Lecture Notes in Bioinformatics), 86–100. 

https://doi.org/10.1007/978-3-319-06749-0_6.  

 

Li, J., Wang, J., Wangh, S., & Zhou, Y. (2019). Mobile Payment with Alipay: An 

Application of Extended Technology Acceptance Model. IEEE Access, 7. 

https://doi.org/10.1109/ACCESS.2019.2902905.  

 

Lucyanda, J. (2007). Pengujian Technology Acceptance Model (TAM) atas aplikasi 

internal software My Quick Accounting System (MY QAS). Jurnal Akuntansi dan 

Keuangan, 1(031). 

 

Maurizka, S., Handayani, P. W., & Pinem, A. A. (2021). The Acceptance of Pay Later 

Payment Usage on Business-To-Consumer Online Marketplace in Indonesia. 

Proceedings - 3rd International Conference on Informatics, Multimedia, Cyber, 

and Information System, ICIMCIS 2021. 

https://doi.org/10.1109/ICIMCIS53775.2021.9699127.  

 

Meiryani, M. (2021). Memahami Analisis Statistik Deskritif dalam Penelitian Ilmiah. 

Accounting.Binus.Ac.Id. 

 

Mikael, J., & Rahadi, R. A. (2022). The Relationship between Financial Literacy, 

Perceived Usefulness, & Perceived Ease of Use on PayLater Usage. International 

Journal of Business and Economy (IJBEC), 4(3). 

 

Mulyani, A., & Kurniadi, D. (2015). Analisis Penerimaan teknologi Student 

Information Terminal (S-IT) dengan Menggunakan Technology Acceptance 

Model (TAM) (Studi Kasus: AMIK Garut). Jurnal Wawasan Ilmiah, 7(12). 

 

Murti Wijayanti, Heni Rohaeni, Aswiyatul Mukarromah, & Tyna Yunita. (2022). The 

Influence of Financial Literature, Benefits, Easy & Income on Interest 

Using Shopee Paylater (Study on Milenial Generation, Bekasi Regency). 

International Journal of Education, Information Technology and Others, 5(2). 

 

Nasari, F., & Darma, S. (2015). Penerapan K-Means Clustering pada Data Penerimaan 

Mahasiswa Baru (Studi Kasus: Universitas Potensi Utama). 

https://ojs.amikom.ac.id/index.php/semnasteknomedia/article/viewFile/837/801.  

 

Noviatun, I., & Riptiono, S. (2021). Menguji Intention to Use E-Wallet OVO 

Menggunakan Modifikasi Technology Acceptance Model (TAM) di Kebumen. 

Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi, 3(1). 

https://doi.org/10.32639/jimmba.v3i1.777. 

 

https://doi.org/10.1007/978-3-319-06749-0_6
https://doi.org/10.1109/ACCESS.2019.2902905
https://doi.org/10.1109/ICIMCIS53775.2021.9699127
https://ojs.amikom.ac.id/index.php/semnasteknomedia/article/viewFile/837/801
https://doi.org/10.32639/jimmba.v3i1.777


Universitas Bakrie 

 

89 

 

Nurasri, A., & Irawati, A. (2017). Analisis Pengaruh Penerimaan Sistem Informasi 

Akuntansi Dengan Pendekatan Technology Acceptance Model (TAM) Studi Pada 

Bank Lampung. Prosiding Seminar Nasional Darmajaya, Bandar Lampung, 1. 

 

Pavlou, P. A. (2003). Consumer Acceptance of Electronic Commerce: Integrating 

Trust and Risk with The Technology Acceptance Model. International Journal of 

Electronic Commerce, 7(3). https://doi.org/10.1080/10864415.2003.11044275.  

 

Prayitno, S. B. (2023). Consumers’ Willingness to Use PayLater by Integrating TRA 

and TAM Theories. Journal of Business, Management, and Social Studies, 3(1). 

https://doi.org/10.53748/jbms.v3i1.53.  

 

Priambodo, S., & Prabawani, B. (2016). Pengaruh Persepsi Manfaat, Persepsi 

Kemudahan Penggunan, & Persepsi Risiko Terhadap Minat Menggunakan 

Layanan Uang Elektronik (Studi Kasus Pada Masyarakat di Kota Semarang). 

Jurnal Ilmu Administrasi Bisnis, 5(2), 127–135. 

https://doi.org/https://doi.org/10.14710/jiab.2016.11294.  

 

Prof. Dr. H. Imam Ghozali. (2008). Partial Least Square, teknik dan Aplikasi 

Menggunakan Program SmartPLS 3.0 Untuk Penelitian Empiris. Semarang: 

Badan Penerbit Universitas Diponegoro. 

 

Purnamasari, R. D. A., & Sasana, H., dan Novitaningtyas, I. (2021. Jurnal Manajemen, 

13(3), 420–430. 

 

Putri, S. D., & Mulatsih, S. L. (2022). Pengaruh Literasi Keuangan Terhadap Minat 

Menggunakan Fintech Payment (Paylater) pada Shopee. 21(22). 

 

Putri, S. E., Safitri, H., & Hariyanto, D. (2023). Pengaruh Literasi Keuangan Terhadap 

Minat Menggunakan Fintech Payment (Paylater) Pada Shopee. Jurusan 

Manajemen, Fakultas Ekonomi Dan Bisnis, 19(1). 

 

RISED. (2021). [PRESS RELEASE] Semakin Diminati Masyarakat, Layanan ‘Bayar 

Nanti’ Jadi Solusi Pengelolaan Keuangan di Masa Pandemi. Rised.or.id. 

https://rised.or.id/press-release-semakin-diminati-masyarakat-layanan-bayar-

nanti-jadi-solusi-pengelolaan-keuangan-di-masa-pandemi/. Diakses pada 18 Mei 

2023. 

 

Rizwan, M., Qayyum, M., Qadeer, W., & Javed, M. (2014). The Impact on Branded 

Product on Consumer Purchase Intentions. Journal of Public Administration and 

Governance, 4(3). https://doi.org/10.5296/jpag.v4i3.5849. 

 

Sa’adah, A. N., Rosma, A., & Aulia, D. (2022). Persepsi Generasi Z Terhadap Fitur 

Tiktok Shop pada Aplikasi Tiktok. Transekonomika: Akuntansi, Bisnis & 

Keuangan, 5(2), 131–140. 

https://doi.org/10.1080/10864415.2003.11044275
https://doi.org/10.53748/jbms.v3i1.53
https://doi.org/https:/doi.org/10.14710/jiab.2016.11294
https://rised.or.id/press-release-semakin-diminati-masyarakat-layanan-bayar-nanti-jadi-solusi-pengelolaan-keuangan-di-masa-pandemi/
https://rised.or.id/press-release-semakin-diminati-masyarakat-layanan-bayar-nanti-jadi-solusi-pengelolaan-keuangan-di-masa-pandemi/
https://doi.org/10.5296/jpag.v4i3.5849


Universitas Bakrie 

 

90 

 

 

Safeena, R., Date, H., Hundewale, N., & Kammani, A. (2013). Combination of TAM 

& TPB in Internet Banking Adoption. International Journal of Computer Theory 

& Engineering, 5(1). https://doi.org/https://dx.doi.org/10.7763/ijcte.2013.v5.665.  

 

Satoto, S. H., & Putra, H. N. K. (2021). The Effect of Financial Literacy and other 

Determinants on the Intention to Use Electronic Money: Consumer Behavior as 

a Variable Mediation. International Journal of Applied Business & International 

Management, 6(3). https://doi.org/10.32535/ijabim.v6i3.1326.  

 

Schiffman, L., & Kanuk, L. L. (2007). Perilaku Konsumen Edisi Kedua. PT. Indeks 

Gramedia, 1. 

 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill- Building 

Approach.6th Edition. New York: Wiley. Angewandte Chemie International 

Edition, 6(11), 951–952., 4(1). 

 

Setiawan, A. A., Silaen, Y. E., Andreas, T., & Oktavia, T. (2022). Analysis of Intention 

to Use on Pay Later Payment System During COVID-19 Pandemic. International 

Journal of Emerging Technology and Advanced Engineering, 12(3), 119–129. 

https://doi.org/10.46338/IJETAE0322_14.  

 

Shopeepay.co.id. (2021). Metode Pembayaran #1 Belanja Online. 

https://shopeepay.co.id/. Diakses pada 12 Juni 2023.  

 

Sitkin, S.B, & Pablo, A. 1992. Reconceptualizing The Determinants of Risk Behavior, 

Academic Management Review, 17, 9-38. 

 

Sitkin S.B, & Weingart L.R. 1995. Determinants of Risky of Decision-Making 

Behavior: A Test of The Mediating Role of Risk perception & Propensity, 

Academy of management Journal. 38, 1573-1592. 

 

Shulhan, F., & Oetama, R. S. (2019). Analysis of Actual System Use from Bukareksa 

Mutual Fund Feature Using Technology Acceptance Model. Proceedings of 2019 

International Conference on Information Management and Technology, 

ICIMTech 2019. https://doi.org/10.1109/ICIMTech.2019.8843752.  

 

Smart-PLS. (2024). Aplikasi SmartPLS 4.0. https://www.smartpls.com/. Diakses pada 

02 Februari 2024.   

 

Sikapiuangmu.ojk.go.id. (2017). Yuk Mengenal Fintech! Keuangan Digital yang 

Tengah Naik Daun. 

https://sikapiuangmu.ojk.go.id/FrontEnd/CMS/Article/10468. Diakses pada 15 

Juni 2023.  

 

https://doi.org/https:/dx.doi.org/10.7763/ijcte.2013.v5.665
https://doi.org/10.32535/ijabim.v6i3.1326
https://doi.org/10.46338/IJETAE0322_14
https://shopeepay.co.id/
https://doi.org/10.1109/ICIMTech.2019.8843752
https://sikapiuangmu.ojk.go.id/FrontEnd/CMS/Article/10468


Universitas Bakrie 

 

91 

 

Singh, S., Sahni, M. M., & Kovid, R. K. (2020). What drives FinTech adoption? A 

multi-method evaluation using an adapted technology acceptance model. 

Management Decision, 58(8). https://doi.org/10.1108/MD-09-2019-1318. 

 

Suryandini, D. (2010). Aplikasi Model Penerimaan Teknologi dalam Penggunaan 

Software Audit oleh Auditor. Jurnal Dinamika Akuntansi, 2(2), 92–102. 

http://journal.unnes.ac.id/index.php/jda.  

 

Tjini, S. S. A., 7 Baridwan, Z. (2013). Pengaruh Kepercayaan, Persepsi Kegunaan, 

Persepsi Kemudahan, & Persepsi Kenyamanan terhadap Minat Penggunaan 

Sistem Internet Banking. Jurnal Ilmiah Universitas Brawijaya, 1. 

 

Venkatesh, V., Thong, J. Y. L., & Xu, X. (2012). Consumer Acceptance 7 Use of 

Information Technology: Extending the Unified Theory of Acceptance & Use of 

Technology. MIS Quarterly: Management Information Systems, 36(1). 

https://doi.org/10.2307/41410412. 

 

Wibasuri, A., Rahayu, M., Adi, N. W. C., & Yuda, I. M. Y. S. (2022). Minat Individu 

terhadap Penggunaan E-wallet ShopeePay Later Berbasis Modified Technology 

Acceptance Model. Jurnal Ilmiah Manajemen Dan Bisnis, 7(2). 

https://doi.org/10.38043/jimb.v7i2.3950.  

 

Wiltzius, L., Simons, A., & Seidel, S. (2011). A Study on the Acceptance of ECM 

Systems. Wi, 2011. 

 

Wu, J., 7 Du, H. (2012). Toward a Better Understanding of Behavioral Intention and 

System Usage Constructs. European Journal of Information Systems, 21(6). 

https://doi.org/10.1057/ejis.2012.15.  

  

 

  

https://doi.org/10.1108/MD-09-2019-1318
http://journal.unnes.ac.id/index.php/jda
https://doi.org/10.2307/41410412
https://doi.org/10.38043/jimb.v7i2.3950
https://doi.org/10.1057/ejis.2012.15

