
Universitas Bakrie 

 

71 

 

DAFTAR PUSTAKA    

     

Buku dan Modul     

Bungin, B. (2011). Metodologi Penelitian Kualitatif. Raja Grafindo.     

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative and Mixed     

Methods Approaches. Fourth edition. Sage Publications.     

Kotler, P. & Keller, K. L. (2012). Manajemen Pemasaran. Edisi ke-13. Penerbit       

     Erlangga     

Kriyantono, R. (2010). Teknik Praktis Riset Komunikasi: Disertai Contoh Praktis     

    Riset Media, Public Relation, Advertising, Komunikasi Organisasi,    

Komunikasi Pemasaran. Kencana      

Liliweri, A. (2011). Komunikasi: Serba Ada Serba Makna. Kencana     

Miles and Huberman (2009). Analisis Data Kualitatif. Jakarta: UI Press     

Patton, M. Q. (2009). Metode Evaluasi Kualitatif. Pustaka Pelajar      

Wijaya, B. S. (2012). Creative Brand Publicity & Digital Engagement (Modul     

Matakuliah 'Strategi Kreatif Untuk Komunikasi Merek'). Program Studi     

Ilmu Komunikasi Universitas Bakrie. [Google Scholar]      

Wijaya, B. S. (2017). Modul Petunjuk Praktikum Consumer Discursive    

Ethnography (Etnografi Diskursif Konsumen). [Google Scholar]     

Wijaya, B S. (2019a). Riset Komunikasi Merek. UB Press [Google Scholar]     

Wijaya, B. S. (2019b). Ambient Communication: Memahami Iklan Ambient    

      Media sebagai Model Komunikasi. UB Press [Google Scholar]     

Wijaya, B. S. (2020). Consumer Ethnography. UB Press [Google Scholar]    

Zimmerer, T. W., and Scarborough, N. M. (2005). Essentials of  

Entrepreneurship     and Small Business Management. 4th Ed. Pearson     

Mowen dan Minor (2002). Perilaku Konsumen Edisi Kelima Jilid 1. Alih Bahasa:    

Lima Salim Jakarta: Erlangga     

https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=14092350700196331403
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=14092350700196331403
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=14092350700196331403
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=14092350700196331403
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=14092350700196331403
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=20&pagesize=80&citation_for_view=UOaDQo0AAAAJ:hCrLmN-GePgC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=20&pagesize=80&citation_for_view=UOaDQo0AAAAJ:hCrLmN-GePgC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=20&pagesize=80&citation_for_view=UOaDQo0AAAAJ:hCrLmN-GePgC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=20&pagesize=80&citation_for_view=UOaDQo0AAAAJ:hCrLmN-GePgC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=20&pagesize=80&citation_for_view=UOaDQo0AAAAJ:hCrLmN-GePgC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=20&pagesize=80&citation_for_view=UOaDQo0AAAAJ:hCrLmN-GePgC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=20&pagesize=80&citation_for_view=UOaDQo0AAAAJ:hCrLmN-GePgC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=20&pagesize=80&citation_for_view=UOaDQo0AAAAJ:hCrLmN-GePgC
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=5670886622965544972
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=5670886622965544972
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=5670886622965544972
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=5670886622965544972
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=5670886622965544972
https://scholar.google.co.id/scholar?hl=en&as_sdt=0,5&cluster=5670886622965544972
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:S16KYo8Pm5AC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:S16KYo8Pm5AC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:S16KYo8Pm5AC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:S16KYo8Pm5AC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:S16KYo8Pm5AC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:S16KYo8Pm5AC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:xtoqd-5pKcoC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:xtoqd-5pKcoC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:xtoqd-5pKcoC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:xtoqd-5pKcoC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:xtoqd-5pKcoC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:xtoqd-5pKcoC


Universitas Bakrie 

 

72 

 

 

Wuta, Michael (2018). Storytelling as a critical success factor in video    

advertisements. Grin     

Richadson (2004). Viral Marketing Dalam Seminggu. Alih Bahasa: Rekha      

 Trimaryoan. Jakarta: Prestasi Pustaka Publisher    

    

Jurnal dan Paten     

Boden, M. A. (2009). Creativity in a nutshell. Think, 5(15), 83-96. 

http://dx.doi.org/10.1017/S147717560000230X     

Mohr, I. (2007). Buzz marketing for movies. Business Horizons, 50(5), 395-403. 

http://dx.doi.org/10.1016/j.bushor.2007.04.001     

Pravitaswari, N. (2018). Pengaruh Storytelling Marketing Terhadap Brand Equity  

Dan Keputusan Pembelian ( Survei Pada Video Iklan Allure Matcha Latte 

Story Di Youtube). Administrasi Bisnis, 57(1), 30–37.    

http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/ 

2 3 47     

Samuel, H., & Aurellia, J. (2017). Ad-Creativity, Internal Consumer Response, and   

Purchase Intention: An Evaluation upon Ardiles “Flash Mom” TV Ad. SHS    

  Web   of   Conferences,   33,   00043.   

https://doi.org/10.1051/shsconf/20173300043     

Trisakti, F. A., & Alifahmi, H. (2018). Destination Brand Storytelling: Analisis    

Naratif Video The Journey to A Wonderful World Kementerian Pariwisata.   Jurnal   

Komunikasi      Indonesia,      7(1),     

 73–86. https://doi.org/10.7454/jki.v7i1.9692     

Yanthi, C., & Brahmana, R. (2019). Pengaruh Brand Authenticity, Self-Image    

Congruity, Brand Storytelling, Dan Social Influence Terhadap Use Behavior 

Melalui Behavior Intention Pada Lyncloth Bali. Agora, 7(2), 287196.     

Yuningsih, A., & Suherman, M. (2020). Creative Publicity in Health Promotion for   

  Urban     Communities.  409(SoRes    2019),      548–552.   

https://doi.org/10.2991/assehr.k.200225.119     

Ehrenberg, A., Burnard, N., & Knnedy R. (2002). Brand Adverstising As Creative    



Universitas Bakrie 

 

   

73 

 

Publicity. Journal of Advertising Research, 42(4): 7-18     

Ramadan, Z. B. (2019). Brand-brand relational moments. Journal of Brand    

Management. https://doi.org/10.1057/s41262-019-00163-9     

Wijaya, B. S. (2011a). Model Intertekstualitas (Metode Triangulasi dan Validasi    

Data Penelitian Tekstual). ID patent. App. EC00,202,144,480. Dirjen HaKI,    

Kementerian Hukum dan Hak Asasi Manusia Republik Indonesia. [Google     

Scholar]     

Wijaya, B. S. (2011b). Creative Brand Publicity Theory (Teori Publisitas Kreatif     

Merek). ID Patent. App. EC00202144435. Dirjen HaKI, Kementerian    

Hukum dan Hak Asasi Manusia Republik Indonesia. [Google Scholar]     

Wijaya, B. S. (2011c). Consumer’s Mood Analysis (Analisis Tingkat Antusiasme 

Khalayak Creative Brand Publicity). ID Patent. App. EC00202144812.     

Dirjen HaKI, Kementerian Hukum dan Hak Asasi Manusia Republik Indonesia. 

[Google Scholar]     

Wijaya, B. S. (2011d). Brand’s Mood Analysis (Analisis Tingkat Amplifikasi     

Creative Brand Publicity). ID Patent. App. EC00202144811. Dirjen HaKI,    

Kementerian Hukum dan Hak Asasi Manusia Republik Indonesia. [Google  

Scholar]     

Wijaya, B. S. (2013). How ‘Deep’ is Your Brand? The Hierarchical Effects Model 

of Emotional Branding. Journal Communication Spectrum, 3(2), 158-    

169. https://doi.org/10.36782/jcs.v3i2.1974     

Wijaya, B. S. (2017). Online Discursive Ethnography (Metode Etnografi    

Diskursif Daring). ID Patent. App. EC00202144456. Dirjen HaKI,    

Kementerian Hukum dan Hak Asasi Manusia Republik Indonesia. [Google  

Scholar]     

Wijaya, B. S. (2020). Brand Discourse Analysis (BDA): Conceptual and    

https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:M7yex6snE4oC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:HbR8gkJAVGIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:HbR8gkJAVGIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:HbR8gkJAVGIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:HbR8gkJAVGIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:HbR8gkJAVGIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:HbR8gkJAVGIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:HbR8gkJAVGIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:ruyezt5ZtCIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:ruyezt5ZtCIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:ruyezt5ZtCIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:ruyezt5ZtCIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:ruyezt5ZtCIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:ruyezt5ZtCIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:ruyezt5ZtCIC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&cstart=100&pagesize=100&citation_for_view=UOaDQo0AAAAJ:q3CdL3IzO_QC
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C
https://scholar.google.co.id/citations?view_op=view_citation&hl=en&user=UOaDQo0AAAAJ&pagesize=100&citation_for_view=UOaDQo0AAAAJ:SpbeaW3--B0C


Universitas Bakrie 

 

   

74 

 

Methodological Propositions. Jobmark: Journal of Branding and Marketing   

Communication, 2(1), 39-50. https://doi.org/10.36782/jobmark.v2i1.93     

Walter, E., & Gioglio, J. (2014). The Power of Visual Storytelling: How to Use 

Visuals, Video, and Social Media to Market your Brand . McGraw-Hill 

Education.     

Kaufman (2003). Effecting Change through Storytelling. Journal of Sustainability 

Education Vol. 4     

Alexander, Bryan (2011). The New Digital Storytelling. ABC-CLIO, 2011     

Lusch, Robert F & Vargo, Stephen L (2004). Evolving to a New Dominant Logic 

for Marketing. Journal of Marketing. Vol. 68: 1-17     

Bartel, Caroline A & Garud, Raghu (2009). The Role of Narratives in Sustaining    

Organizational Innovation. Organization Science. Vol. 20: 1    

Kemp, Childers & Williams (2012). Place branding: creating self-brand 

connections and brand advocacy. Journal of Product & Brand Management. 

Vol.21: 508-515     

Burnett & Hutton (2007). New consumers need new brands. Journal of Product & 

Brand Management. Vol.16: 342-347     

Bastos & Levy (2012). A history of the concept of branding: practice and theory.    

Journal of Historical Research in Marketing. Vol 4: 347-368     

Herskovitz & Crystal (2010). The essential brand persona: storytelling and 

branding. Journal of Business Strategy. Vol. 31: 21-28     

Fongo, P., Fanggidae, R. E., & Fanggidae, R. P. (2019). PENGARUH    

STORYTELLING TERHADAP KEPUTUSAN PEMBELIAN ADA APLIKASI    

BELANJA ONLINE TOKOPEDIA. Seminar Nasional Manajemen Bisnis (pp. 821). 

Bali: APSMBI     

Frog, K. B. (2010). Storytelling Branding in Practice. Frderiksberg: Samfunds 

Litteratur Press.     

Skrob, John. Robert. 2005. Open Source and Viral Marketing. Vienna.    

http://www.fh.kufstein.ac.at      

https://doi.org/10.36782/jobmark.v2i1.93
https://doi.org/10.36782/jobmark.v2i1.93
https://doi.org/10.36782/jobmark.v2i1.93
https://doi.org/10.36782/jobmark.v2i1.93
https://doi.org/10.36782/jobmark.v2i1.93
https://doi.org/10.36782/jobmark.v2i1.93
http://www.fh.kufstein.ac.at/
http://www.fh.kufstein.ac.at/
http://www.fh.kufstein.ac.at/
http://www.fh.kufstein.ac.at/
http://www.fh.kufstein.ac.at/


Universitas Bakrie 

 

   

75 

 

Kaplan & Haenlein (2011). Two hearts in three-quarter time: How to waltz the 

social media/viral marketing dance. Kelley School of Business. Vol 54:  

253263      


