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UPAYA PENGGUNAAN FITUR INSTAGRAM REELS DALAM
MEMBANGUN COMMUNITY ENGAGAMENT

(STUDI KASUS KOMUNITAS @RAHASIAGADIS)

Adelina S. Azzahra

ABSTRAK

Penelitian ini membahas upaya penggunaan fitur Instagram Reels dalam
membangun community engagement (studi kasus komunitas @Rahasiagadis).
Komunitas rahasia gadis bergerak dalam bidang edukasi kesehatan mental, yang
semenjak fase pandemi covid-19 isu kesehatan mental mulai populer di
masyarakat. Rumusan permasalahan dalam penelitian ini untuk melihat
bagaimana memaksimalkan media sosial sebagai platform komunikasi secara
online untuk membangun hubungan baik antar anggota komunitas @Rahasiagadis.
Penelitian ini menggunakan pendeketan kualitatif deskriptif dengan metode
analisis cyber public relations yang dielaborasikan dengan circular model of
SoMe, yaitu dengan mengamati konten Instagram @Rahasiagadis dan
memerhatikan elemen share, optimize, manage, dan engage dari prespektif public
relations. Hasil penelitian menunjukkan bahwa untuk membangun community
engagement dibutuhkan kreativitas, konsistensi dan kerja sama dalam
mengembangkan komunikasi antar anggota agar terbentuk hubungan relasi baik di
dalam komunitas. Penggunaan media sosial khususnya Instagram pada tools
Instagram Reels dapat membantu diversifikasi informasi konten @Rahasiagadis
di sosial media secara online.

Kata Kunci : Community Engagement, Mental Health, Cyber Public Relations,
Circular Model of SoMe, Instagram
.



UPAYA PENGGUNAAN FITUR INSTAGRAM REELS DALAM
MEMBANGUN COMMUNITY ENGAGAMENT
(CASE STUDI @RAHASIAGADIS COMMUNITY)

Adelina S. Azzahra

ABSTRACT

This research discuss the analysis of efforts to use Instagram Reels feature to
build community engagement (case study @Rahasiagadis community). Rahasia
Gadis community active in the field of mental health education, which since the
Covid-19 pandemic phase. Mental health issues have become popular in society.
The formulation of the problem in this research is to see how to optimize social
media as an online communication platform to a build good relationships between
@Rahasiagadis community members. This paper examines the relevance of
descriptive qualitative methodology to build a holistic approach with a cyber
public relations analysis method which is elaborated with the circular model of
SoMe theory. There are four elements to observing the content of Instagram
@Rahasiagadis and focus on attention to (share, optimize, manage and engage)
elements from a public relations perspective. The results of this paper is showing
that to develop communication between members to form good relationships
within the community are need creativity, consistency and cooperation by use
social media, especially Instagram on the Instagram Reels tool, it helps diversify
@Rahasiagadis content information on social media.

Key Word : Community Engagement, Mental Health, Cyber Public Relations,
Circular Model of SoMe, Instagram
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