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PENGARUH KUALITAS PRODUK DAN HARGA DISKON TERHADAP 

KEPUASAN KONSUMEN THE BODY SHOP DI WILAYAH JAKARTA 

 

Aulia Daryanti 

 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk dan 

harga diskon terhadap kepuasan konsumen. Target responden adalah konsumen 

White Musk Eau de Parfum dari The Body Shop di Jakarta. Data sekunder 

diperoleh dari berbagai sumber, seperti buku, jurnal, dan publikasi lainnya terkait 

penelitian. Data primer diperoleh dengan menggunakan kuesioner yang 

disebarkan kepada target responden. Dengan menggunakan teknik sampling 

kemudahan, diperoleh sampel total 100 responden.  Hasil penelitian menunjukkan 

bahwa secara simultan (bersama-sama) kualitas produk dan harga diskon 

berpengaruh signifikan terhadap kepuasan konsumen. Secara parsial (individu) 

dapat dijelaskan bahwa kualitas produk berpengaruh positif terhadap kepuasan 

konsumen, dan harga diskon berpengaruh positif terhadap kepuasan konsumen, 

namun tidak berpengaruh signifikan. 

 

Kata Kunci: Kualitas Produk, Harga Diskon, Kepuasan Konsumen  
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EFFECT OF PRODUCT QUALITY AND DISCOUNT PRICE TO 

CUSTOMER SATISFACTION OF THE BODY SHOP IN JAKARTA 

 

Aulia Daryanti 

 

 

ABSTRACK 

This study aims to determine the influence of product quality and discount 
price on customer satisfaction. Target respondents are the customers of White 
Musk Eau de Parfum from The Body Shop in Jakarta. Both primary and 
secondary data were obtained. Secondary data were obtained from various 
sources such as books, journals, and other related publications. Primary data 
were obtained using questionnaire distributed to the target respondents. Using a 
convenience sampling technique, a total sample of 100 respondents was obtained. 
The results show that product quality and discount price simultaneously have 
significantly influence on customer satisfaction. Partially (individual) can be 
explained that product quality has a positive influence on customer satisfaction, 
while the discount price has a positive influence on customer satisfaction, but not 
significantly. 

 

Keywords: Product Quality, Discount, Consumer Satisfaction 
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