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ANALISIS BRAND IMAGE MEDIA ONLINE SIMAMAUNG SPORT DALAM 

PERSEPSI FOLLOWERS DI MEDIA SOSIAL X/TWITTER PADA AKUN 

@SIMAMAUNG 

 

 

Isa Imanuddin 

ABSTRAK 

Penelitian ini membahas mengenai brand image dari sebuah media online yang secara 

spesifik memberitakan tentang satu klub sepakbola lokal di Indonesia, dalam persepsi 

para pengikutnya di media sosial Twitter pada akun @simamaung. Tujuan dari 

penelitian ini adalah untuk menganalisis dan melihat bagaimana brand image dari 

Simamaung pada persepsi pengikutnya di media sosial Twitter yang ditinjau dengan 

menggunakan teori 4C Pengelolaan Media Sosial dari Chris Heuer. Pendekatan dari 

penelitian ini adalah kualitatif, dengan metode yang digunakannya adalah studi kasus. 

Sumber data dari penelitian ini terbagi menjadi dua, yaitu data primer yang meliputi 

data hasil wawancara dengan informan dan observasi pada akun Twitter @simamaung. 

Sementara data sekundernya berasal dari buku, jurnal, dan laporan. Objek dalam 

penelitian ini adalah persepsi pengikut akun Twitter @simamaung terhadap Simamaung 

sebagai sebuah merek. Lalu yang menjadi subjek dari penelitian ini adalah para 

pengikut akun Twitter @simamaung, yang menjadi sumber data utama. Hasil penelitian 

ini menunjukkan bahwa empat komponen dari teori 4C Pengelolaan Media Sosial dari 

Chris Heuer memberikan andil terhadap persepsi serta penilaian pengikutnya mengenai 

brand image Simamaung, dengan komponen context, communication, dan connection 

menjadi yang paling kuat muncul di banyak jawaban dari para informan. Sehingga 

image yang muncul terhadap Simamaung dapat disimpulkan sebagai image yang positif. 

 

Kata Kunci: Citra Merek, Persepsi, Analisis Konten, Teori 4C Pengelolaan Media Sosial, 

Twitter/X, Simamaung Sport. 
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SIMAMAUNG SPORT ONLINE MEDIA BRAND IMAGE ANALYSIS IN THE 

PERCEPTION OF SOCIAL MEDIA X/TWITTER FOLLOWERS ON 

@SIMAMAUNG ACCOUNT 

 

 

Isa Imanuddin 

 

ABSTRACT 

 

This research discusses the brand image of an online media that specifically reports 

about a local football club in Indonesia, in the perception of its followers on Twitter 

social media on the account @simamaung. The aim of this research is to analyze and 

see how Simamaung's brand image is perceived by its followers on Twitter social media 

which is reviewed using Chris Heuer's 4C theory of Social Media Management. The 

approach to this research is qualitative, with the method used being a case study. The 

data sources for this research are divided into two, namely primary data which includes 

data from interviews with informants and observations on the Twitter account 

@simamaung. Meanwhile, secondary data comes from books, journals and reports. The 

object of this research is the perception of followers of the Twitter account 

@simamaung towards Simamaung as a brand. Then the subjects of this research are 

the followers of the Twitter account @simamaung, which is the main data source. The 

results of this research show that the four components of Chris Heuer's 4C theory of 

Social Media Management contribute to followers' perceptions and assessments 

regarding the Simamaung brand image, with the context, communication and 

connection components appearing most strongly in many of the informants' answers. So 

the image that appears towards Simamaung can be concluded as a positive image. 

 

Keywords: Brand Image, Perception, Content Analysis, 4C Theory of Social Media 

Management, Twitter/X, Simamaung Sport. 

 



UNIVERSITAS BAKRIE 

viii 

 

 

 

DAFTAR ISI 

HALAMAN PERNYATAAN ORISINALITAS ..................................................................... i 

HALAMAN PENGESAHAN ................................................................................................... ii 

KATA PENGANTAR.............................................................................................................. iii 

HALAMAN PERNYATAAN .................................................................................................. v 

ABSTRAK ................................................................................................................................ vi 

ABSTRACT .............................................................................................................................. vii 

DAFTAR ISI .......................................................................................................................... viii 

DAFTAR GAMBAR ............................................................................................................... xi 

DAFTAR TABEL .................................................................................................................. xiii 

DAFTAR BAGAN ................................................................................................................. xiv 

BAB I PENDAHULUAN .......................................................................................................... 1 

1.1 Latar Belakang .............................................................................................................. 1 

1.2 Batasan Penelitian ....................................................................................................... 10 

1.3 Rumusan Masalah ....................................................................................................... 10 

1.4 Tujuan Penelitian ........................................................................................................ 11 

1.5 Manfaat Penelitian ...................................................................................................... 11 

a. Manfaat Teoritis .................................................................................................. 11 

b. Manfaat Praktis .................................................................................................... 11 

BAB II TINJAUAN PUSTAKA ............................................................................................ 12 

2.1 Konsep yang relevan................................................................................................... 12 

2.1.1 Media Online ..................................................................................................... 12 

2.1.2 Media Sosial ...................................................................................................... 13 

2.1.3 Media Sosial Twitter ......................................................................................... 14 

2.1.4 Persepsi .............................................................................................................. 16 

2.1.5 Citra Merek ........................................................................................................ 18 



UNIVERSITAS BAKRIE 

ix 

 

 

2.2 Penelitian Terdahulu dan Kebaruan Penelitian ........................................................... 22 

2.3 Model Kerangka Pemikiran ........................................................................................ 28 

BAB III METODE PENELITIAN ........................................................................................ 29 

3.1 Desain dan Pendekatan ................................................................................................. 29 

3.2 Objek dan Subjek Penelitian ......................................................................................... 30 

3.3 Pengumpulan Data ........................................................................................................ 32 

3.3.1 Sumber Data ..................................................................................................... 32 

3.3.2 Teknik Pengumpulan Data ................................................................................ 33 

3.4 Analisis Data ................................................................................................................. 34 

3.5 Triangulasi Data ............................................................................................................ 36 

3.6 Operasionalisasi Konsep ............................................................................................... 37 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ...................................................... 39 

4.1 Gambaran Konteks Penelitian....................................................................................... 39 

4.1.1 Profil Simamaung ................................................................................................ 39 

4.1.2 Visi dan Misi Simamaung.................................................................................... 40 

4.1.3 Media Sosial Twitter @simamaung ..................................................................... 41 

4.1.4 Konten (Produk) Simamaung .............................................................................. 42 

4.1.5 Profil Informan .................................................................................................... 49 

4.2 Hasil Penelitian ............................................................................................................. 52 

4.2.1 Analisis Teori 4C pada Dimensi Strength ........................................................... 52 

4.2.2 Analisis Teori 4C pada Dimensi Favorability ..................................................... 59 

4.2.3 Analisis Teori 4C pada Dimensi Uniqueness ...................................................... 66 

4.3 Pembahasan .................................................................................................................. 71 

BAB V KESIMPULAN DAN SARAN .................................................................................. 80 

5.1 Kesimpulan ................................................................................................................... 80 

5.2 Keterbatasan Penelitian ................................................................................................. 81 

5.3 Saran ............................................................................................................................. 82 

5.2.1 Saran Teoritis ....................................................................................................... 82 

5.2.2 Saran Praktis ........................................................................................................ 82 



UNIVERSITAS BAKRIE 

x 

 

 

Daftar Pustaka ..................................................................................................................... 84 

Daftar Lampiran .................................................................................................................. 87 



UNIVERSITAS BAKRIE 

xi 

 

 

 

DAFTAR GAMBAR 

 

Gambar 1.1 Grafik Olahraga Paling Diminati di Negara-negara Asia ....................................... 2 

 

Gambar 1.2 Data Komunitas Digital Klub Sepakbola Dunia ..................................................... 3 

 

Gambar 1.3 Data Media Sosial Paling Banyak Digunakan di Indonesia 2024........................... 5 

 

Gambar 1.4 Akun Twitter @Simamaung ................................................................................... 6 

 

Gambar 1.5 Akun Twitter @jakonline & @emosijiwakucom ................................................... 7 

 

Gambar 1.6 Akun Twitter @bandungfootball ............................................................................ 8 

 

Gambar 4.1 Logo Simamaung .................................................................................................. 40 

 

Gambar 4.2 Akun Twitter @simamaung .................................................................................. 41 

 

Gambar 4.3 Postingan Konten Hard News di Twitter @simamaung ....................................... 42 

 

Gambar 4.4 Postingan Konten Arena Bobotoh di Twitter @simamaung ................................. 43 

 

Gambar 4.5 Postingan Konten Podcast & Teaser Podcast di Twitter @simamaung................ 44 

 

Gambar 4.6 Postingan Konten Grafis Live Report di Twitter @simamaung ........................... 45 

 

Gambar 4.7 Postingan Konten Foto, Video, & Grafis di Twitter @simamaung ...................... 46 

 

Gambar 4.8 Postingan Konten Collab di Twitter @simamaung .............................................. 47 

 

Gambar 4.9 Postingan Tweet Interaktif di Twitter @simamaung ............................................ 48 

 

Gambar 4.10 Postingan Konten Simamaung Stats di Twitter @simamaung ........................... 49 

 

Gambar 4.11 Tangkapan Layar Sesi Wawancara Informan Pertama ....................................... 50 

 

Gambar 4.12 Tangkapan Layar Sesi Wawancara Informan Kedua .......................................... 50 

 

Gambar 4.13 Tangkapan Layar Sesi Wawancara Informan Ketiga ......................................... 51 

 

Gambar 4.14 Foto Triangulator ................................................................................................ 51 

 

Gambar 4.15 Postingan Konten Simamaung Podcast di Twitter @simamaung ....................... 53 

 

Gambar 4.16 Postingan Konten Simamaung Stats di Twitter @simamaung ........................... 54 



UNIVERSITAS BAKRIE 

xii 

 

 

Gambar 4.17 Postingan Konten Teaser Podcast di Twitter @simamaung ............................... 55 

Gambar 4.18 Postingan Tweet Pengumuman di Twitter @simamaung ................................... 56 

Gambar 4.19 Postingan Konten Tweet Interaktif di Twitter @simamaung ............................. 57 

Gambar 4.20 Postingan Konten Arena Bobotoh di Twitter @simamaung ............................... 58 

Gambar 4.21 Konten Video Simamaung mengenai Rivalitas Persib dan Persija..................... 59 

Gambar 4.22 Konten Video Anniversary Persib ke-86 di Youtube Simamaung ..................... 61 

Gambar 4.23 Konten “Opat Maung” di kanal Youtube Simamaung ........................................ 62 

Gambar 4.24 Postingan Konten Hard News di Twitter @simamaung ..................................... 63 

Gambar 4.25 Postingan Konten Video Interview di Twitter @simamaung ............................. 64 

Gambar 4.26 Postingan Konten Tweet Interaktif di Twitter @simamaung ............................. 65 

Gambar 4.27 Postingan Konten Bahasa Arab di Twitter @simamaung ................................... 67 

Gambar 4.28 Tangkapan Layar Konten Video Interview di Twitter @simamaung ................. 68 

Gambar 4.29 Postingan Konten Tweet Interaktif di Twitter @simamaung ............................. 70 

Gambar 4.30 Postingan Konten Hard News di Twitter @simamaung ..................................... 73 

Gambar 4.31 Komentar Balasan Followers di Twitter @simamaung ...................................... 75 

Gambar 4.32 Postingan Konten Video di Twitter @simamaung ............................................. 77



UNIVERSITAS BAKRIE 

xiii 

 

 

 

DAFTAR TABEL 

 

Tabel 2.1 Penelitian Terdahulu ................................................................................................. 23 

 

Tabel 3.1 Operasionalisasi Konsep ........................................................................................... 38 



UNIVERSITAS BAKRIE 

xiv 

 

 

 

DAFTAR BAGAN 

Bagan 2.1 Model Kerangka Berpikir Penelitian ................................................................. 28 


