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INOVASI CORPORATE SOCIAL RESPONSIBILITY (CSR) DAN 

KOMUNIKASI LINGKUNGAN: STUDI KASUS TAMBANG EMAS DI 

SULAWESI TENGAH 

 

M Irsyad Jamin 

ABSTRAK  

Penelitian ini membahas mengenai implementasi inovasi corporate social 

responsibility (CSR) pada unsur komunikasi lingkungan di perusahaan tambang 

emas yang bermanfaat untuk mengurangi dampak lingkungan, serta meningkatkan 

kesadaran dan kepercayaan dari berbagai pihak. Dalam menghadapi tantangan 

tersebut, inovasi CSR pada unsur komunikasi lingkungan sangat diperlukan bagi 

sosial dan lingkungan disekitar wilayah perusahaan. Penelitian menggunakan 

metode analisis data secara kualitatif, dimana peneliti akan meninjau bagaimana 

implementasi dari inovasi CSR dan komunikasi lingkungan dalam menangani 

kasus tambang emas. Hipotesis penelitian ini menunjukkan bahwa implementasi 

CSR dan komunikasi lingkungan mampu meningkatkan kemampuan dan citra 

perusahaan tambang. Implikasi praktis penelitian ini adalah bahwa implementasi 

CSR dan komunikasi lingkungan dapat digunakan untuk mengatasi kasus tambang 

emas di Sulawesi Tengah, terkhususnya pada PT Citra Palu Minerals yang 

melaksanakan program dry tailing sehingga menciptakan lingkungan yang aman 

dan nyaman bagi masyarakat di daerah sekitar wilayah perusahaan. 

 

Kata Kunci: Corporate Social Responsibility, Komunikasi Lingkungan, Public 

Relation, Tambang Emas. 
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CORPORATE SOCIAL RESPONSIBILITY (CSR) INNOVATION AND 

ENVIRONMENTAL COMMUNICATION: A CASE STUDY OF GOLD 

MINING IN CENTRAL SULAWESI 

 

 

M Irsyad Jamin 

 

ABSTRACT 

This research discusses the implementation of corporate social responsibility (CSR) 

innovation in environmental communication elements in gold mining companies 

which is useful for reducing environmental impacts, as well as increasing awareness 

and trust from various parties. In facing these challenges, CSR innovation in 

environmental communication elements is very necessary for the social and 

environmental aspects around the company area. The research uses qualitative data 

analysis methods, where researchers will review how CSR innovation and 

environmental communication are implemented in handling gold mining cases. 

This research hypothesis shows that the implementation of CSR and environmental 

communication can improve the capabilities and image of mining companies. The 

practical implication of this research is that the implementation of CSR and 

environmental communication can be used to overcome the gold mining case in 

Central Sulawesi, especially at PT Citra Palu Minerals which is implementing a dry 

tailings program thereby creating a safe and comfortable environment for the 

community in the area around the company's area. 

 

Keywords: Corporate Social Responsibility, Environmental Communication, 
Public Relations, Gold Mine.  
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