
Universitas Bakrie 

 

36 

 

DAFTAR PUSTAKA 

Aaker, D. A. (1996). Measuring Brand Equity Across Products and Markets. California 

Management Review, 38. https://api.semanticscholar.org/CorpusID:153890145 

Abidin, Z., & Subroto, A. (2023). The Effect of Perceived Quality, Perceived Value, Brand 

Preference, and Customer Satisfaction on ERP Implementation in Construction Services. 

Accountancy Business and the Public Interest, 4(5). 

https://doi.org/10.35877/454RI.qems1891 

Ahmad, A., Alwie, A. F., & Kornita, S. E. (2022). The Effect of Product Quality, Price, and 

Country of Origin on Brand Preference with Brand Image as a Mediation Variable on 

Samsung Smartphones Users at Riau University Pekanbaru City. Procuratio: Jurnal 

Ilmiah Manajemen, 10(2). 

http://www.ejournal.pelitaindonesia.ac.id/ojs32/index.php/PROCURATIO/index 

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior and Human 

Decision Processes, 50(2). https://doi.org/10.1016/0749-5978(91)90020-T 

Albari, & Sholihah, Q. (2019). Peran Kesadaran dan Citra Merek Terhadap Preferensi Merek. 

Benefit: Jurnal Manajemen Dan Bisnis, 4(2). 

Albert, W., & Tullis, T. S. (2023). Measuring the User Experience (3rd ed.). Elsevier. 

https://doi.org/10.1016/C2018-0-00693-3 

Alrwashdeh, M., Emeagwali, O. L., & Aljuhmani, H. Y. (2019). The Effect of Electronic 

Word of Mouth Communication on Purchase Intention and Brand Image: An Applicant 

Smartphone Brands in North Cyprus. Management Science Letters, 9(4). 

https://doi.org/10.5267/j.msl.2019.1.011 

Andaleeb, S. (1992). The trust concept: research issues for channels of distribution. Research 

in Marketing, Vol. 11. 

Andreana, K. A. Y., & Giantari, G. A. K. (2023). Peran Brand Image Memediasi Pengaruh E-

Wom Terhadap Niat Beli Smartphone Vivo di Kota Denpasar. E-Jurnal Ekonomi Dan 

Bisnis Universitas Udayana, 12(06). https://ojs.unud.ac.id/index.php/EEB/ 

Anjarwati, N. B., Ridwan, M. S., & Retnaningsih, W. (2019). Brand Image, Co Branding, 

Customer Sastifaction Influences Toward Purchase Intention of Hajj Bailout 

Multipurpose by Perceived Value and Brand Preference Variables as Intervening 



Universitas Bakrie 

 

37 

 

Variables in People Credit Bank Jombang. Archives of Business Research, 7(7). 

https://doi.org/10.14738/abr.77.6832 

Annur, C. M. (2023). Apa Merek Laptop Paling Populer di Indonesia? Ini Hasil Surveinya. 

Databoks. https://databoks.katadata.co.id/datapublish/2023/03/15/apa-merek-laptop-

paling-populer-di-indonesia-ini-hasil-surveinya 

ASUS. (2023, December 27). Alasan Memilih Laptop di Bawah 10 Juta. ASUS. 

https://www.asus.com/id/content/alasan-memilih-laptop-di-bawah-10-juta/ 

Aziz, S. A., & Albari. (2023). Pengaruh Kepercayaan Merek dan Nilai yang Dirasakan 

terhadap Preferensi Merek dan Niat Beli Ponsel Merek Samsung di Indonesia. Selekta 

Manajemen: Jurnal Mahasiswa Bisnis & Manajemen, 02(01). 

https://journal.uii.ac.id/selma/index 

Chandan, P. (2024, March 7). Building Trust Through Exceptional Customer Service: A Key 

to Brand Loyalty. Medium. https://pravinchandanofficial.medium.com/building-trust-

through-exceptional-customer-service-a-key-to-brand-loyalty-cfd0bbe5c2dc 

Chang, H. H., & Liu, Y. M. (2009). The Impact of Brand Equity on Brand Preference and 

Purchase Intentions in the Service Industries. The Service Industries Journal, 29(12). 

https://doi.org/10.1080/02642060902793557 

Cuong, D. T. (2020a). Influence of Brand Trust, Perceived Value on Brand Preference and 

Purchase Intention. Journal of Asian Finance, Economics and Business, 7(10). 

https://doi.org/10.13106/jafeb.2020.vol7.no10.939 

Cuong, D. T. (2020b). The Influence of Brand Satisfaction, Brand Trust, Brand Preference on 

Brand Loyalty to Laptop Brands. Systematic Reviews in Pharmacy, 11(11). 

https://doi.org/10.31838/srp.2020.11.15 

David. (2024, March 12). What are the differences between the Asus product series? 

Coolblue. https://www.coolblue.nl/en/advice/differences-asus-product-series.html 

Dewi, I. R. (2024, February 19). Asus Mengaku Kalah di China-AS, Tapi Perkasa di 

Indonesia. CNBC Indonesia. https://www.cnbcindonesia.com/tech/20240219171321-37-

515740/asus-mengaku-kalah-di-china-as-tapi-perkasa-di-indonesia 

Doney, P. M., & Cannon, J. P. (1997). An Examination of the Nature of Trust in Buyer-Seller 

Relationships. Journal of Marketing, 61(2). https://doi.org/10.2307/1251829 



Universitas Bakrie 

 

38 

 

Falah, M. D. I., Indrawan, M. R. A., & Bhirowo, B. H. (2022). Pengaruh Brand Trust dan 

Perceived Value terhadap Purchase Intention melalui Brand Preference. Value Jurnal 

Manajemen Dan Akuntansi, 17(1). https://doi.org/10.32534/jv.v17i1.2503 

Gómez-Rico, M., Molina-Collado, A., Santos-Vijande, M. L., Molina-Collado, M. V., & 

Imhoff, B. (2023). The role of novel instruments of brand communication and brand 

image in building consumers’ brand preference and intention to visit wineries. Current 

Psychology, 42(15). https://doi.org/10.1007/s12144-021-02656-w 

Gorsuch, R. L. (1983). Factor Analysis (2nd ed.). L. Erlbaum Associates. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). 

Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R (1st ed.). 

Springer International Publishing. https://doi.org/10.1007/978-3-030-80519-7 

Hair, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2016). A Primer on Partial Least 

Squares Structural Equation Modeling (PLS-SEM) (2nd ed.). SAGE Publications. 

https://books.google.co.id/books?id=C_EmjgEACAAJ 

Hansopaheluwakan, S., Oey, E., & Setiawan, Y. (2020). The Impact of Brand Equity and 

Brand Trust towards Purchase Intention through Brand Preference. Journal Of 

Archaeology Of Egypt/Egyptology, 18(1). 

Hardiansyah, Z., & Pertiwi, W. K. (2023, February 23). Asus Pimpin Pasar Laptop Indonesia 

dengan 41 Persen Market Share. Kompas.Com. 

https://tekno.kompas.com/read/2023/02/23/15010007/asus-pimpin-pasar-laptop-

indonesia-dengan-41-persen-market-share 

Harz, T. Von. (2023). Asus: Complete Guide – History, Products, Founding, and More. 

History-Computer.Com. https://history-computer.com/technology/asus-complete-guide/ 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A New Criterion for Assessing 

Discriminant Validity in Variance-Based Structural Equation Modeling. Journal of the 

Academy of Marketing Science, 43(1). https://doi.org/10.1007/s11747-014-0403-8 

Hidayanti, I., Nuryakin, & Farida, N. (2018). A study on brand commitment and brand trust 

towards brand loyalty of branded laptop in Indonesia. Journal Business and Retail 

Management Research (JBRMR), 12(3). www.jbrmr.com 



Universitas Bakrie 

 

39 

 

Hidayat, A., & Hidayat, K. (2020, August 12). Persaingan Ketat di Pasar Laptop saat 

Pandemi Corona. Kontan.Co.Id. https://industri.kontan.co.id/news/persaingan-ketat-di-

pasar-laptop-saat-pandemi-corona 

Hokky, L. A., & Bernarto, I. (2021). The Role of Brand Trust and Brand Image on Brand 

Loyalty on Apple Iphone Smartphone Users in DKI Jakarta. Enrichment: Journal of 

Management , 12(1). 

Ismail, I., & AlBahri, F. P. (2019). Perancangan E-Kuisioner menggunakan CodeIgniter dan 

React-Js sebagai Tools Pendukung Penelitian. J-SAKTI (Jurnal Sains Komputer Dan 

Informatika), 3(2). https://doi.org/10.30645/j-sakti.v3i2.152 

Juliandi, A., Irfan, & Manurung, S. (2014). Metodologi penelitian bisnis: konsep dan aplikasi. 

UMSU Press. 

Kamilov, H. (2021). The Effect of Brand Trust, Brand Satisfaction and Customer Value on 

Consumers’ Brand Loyalty: In the Context of Azerbaijan and Foreign Brands. Economic 

Series, 20(3). https://doi.org/10.26458/2133 

Keller, K. L. (2008). Strategic Brand Management (3rd ed.). Pearson/Prentice Hall. 

Kusuma, I. B. A. (2023, August 1). ASUS Service Centre Meraih Penghargaan Tingkat 

Kepuasan Pelayanan Tertinggi di Indonesia. Nextren . 

https://nextren.grid.id/read/013853350/asus-service-centre-meraih-penghargaan-tingkat-

kepuasan-pelayanan-tertinggi-di-indonesia?page=all 

Larzelere, R. E., & Huston, T. L. (1980). The Dyadic Trust Scale: Toward Understanding 

Interpersonal Trust in Close Relationships. Journal of Marriage and the Family, 42(3). 

https://doi.org/10.2307/351903 

Lim, W. M., Yong, J. L. S., & Suryadi, K. (2014). Consumers’ Perceived Value and 

Willingness to Purchase Organic Food. Journal of Global Marketing, 27. 

https://api.semanticscholar.org/CorpusID:154649668 

Lin, W. (2019). Study of Visual Packing Design, Perceived Quality, and Perceived Value of 

Organic Foods on Brand Preference of Young Chinese Consumers. Business, 

Agricultural and Food Sciences. 

Linda. (2023, July 11). Is ASUS a Good Brand & Are ASUS Laptops Good? MiniTool. 

https://www.partitionwizard.com/partitionmanager/are-asus-laptops-good.html 



Universitas Bakrie 

 

40 

 

Maulana, S. Y., & Marista, M. (2021). The Effect of Brand Image and Brand Trust on Oppo 

Cellphones Purchasing Decisions In Banjar City. Jurnal Manajemen Bisnis, 8(2). 

Moslehpour, M., Chau, K. Y., Dadvari, A., Do, B.-R., & Seitz, V. (2019). What Killed HTC 

and Kept Apple Alive? Brand Sustainability Comparison of Two Asian Countries. 

Sustainability, 11(24). https://doi.org/10.3390/su11246973 

Muchlis, M., Christian, A., & Sari, M. P. (2019). Kuesioner Online Sebagai Media Feedback 

Terhadap Pelayanan Akademik pada STMIK Prabumulih. Eksplora Informatika, 8(2). 

https://doi.org/10.30864/eksplora.v8i2.215 

Mulyadi, M. (2013). Penelitian Kuantitatif dan Kualitatif Serta Pemikiran Dasar 

Menggabungkannya. Jurnal Studi Komunikasi Dan Media, 15(1). 

https://doi.org/10.31445/jskm.2011.150106 

Mulyani, F., & Haliza, N. (2021). Analisis Perkembangan Ilmu Pengetahuan dan Teknologi 

(Iptek) Dalam Pendidikan. Jurnal Pendidikan Dan Konseling (JPDK), 3(1). 

https://doi.org/10.31004/jpdk.v3i1.1432 

Onsorodi, A. H. H. (2011). The Impact of Laptop and Desktop Computer Workstation on 

Human Performance. Conference: 17th Ergonomics Conference. 

Permana, S. D., & Dwiridotjahjono, J. (2023). Pengaruh Citra Merek, Kualitas Layanan dan 

Harga terhadap Preferensi Konsumen Dalam Menggunakan Aplikasi Gojek. Jurnal 

Pendidikan Ekonomi (JURKAMI), 8(2). 

http://jurnal.stkippersada.ac.id/jurnal/index.php/JPE 

Pir, E. Ö., & Derinözlü, E. (2021). The mediating role of price sensitivity in the effect of trust 

and loyalty to luxury brands on the brand preference. Upravlenets, 11(6). 

https://doi.org/10.29141/2218-5003-2020-11-6-6 

Pitso, G., Ligaraba, N., & Chuchu, T. (2023). An Investigation Into the Predictors of Brand 

Preference Towards Cement Brands Available on The South African Market: A 

Consumer’s Perspective. Journal of Business and Management Review, 4(6). 

https://doi.org/10.47153/jbmr46.6522023 

Purwanto, H. P. S., & Sobari, N. (2023). How Does Perceived Value Impact the Continuance 

Intention of Co-Branded Streetwear Fashion Goods in Indonesia. Indonesian 

Interdisciplinary Journal of Sharia Economics (IIJSE), 6(2). 



Universitas Bakrie 

 

41 

 

Reynaldi, & Wuisan, D. (2023). Pengaruh Service Quality, Perceived Value, Customer 

Satisfaction Terhadap Post-Purchase Intention pada Apple di Indonesia. Indonesian 

Marketing Journal, 3(1). 

Rofiah, C. (2022). Improving Start Up Performance Using Store Environment Variables to 

Increase Customer Satisfaction, Brand Trust and Brand Preference of Cafe in Indonesia. 

Journal of Economics, Finance And Management Studies, 05(03). 

https://doi.org/10.47191/jefms/v5-i3-31 

Rourke, N. O., & Hatcher, L. (2013). A Step-by-Step Approach to Using SAS for Factor 

Analysis and Structural Equation Modeling (2nd ed.). Sas insitute. 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business (7th ed.). John Wiley & 

Sons. 

Septa Megananda, F., & Sanaji, S. (2021). Pengaruh Gaya Hidup Sehat dan Citra Merek 

terhadap Preferensi Konsumen Minuman Ready to Drink (RTD). Jurnal Ilmu 

Manajemen, 9(4). 

Subakti, H. (2023, August 16). 5 Strategi Rahasia ASUS Dalam Pimpin Pasar Laptop Di 

Indonesia. Bithour. https://bithourproduction.com/blog/strategi-rahasia-asus/ 

Sue, V. M., & Ritter, L. A. (2007). Conducting Online Surveys (L. C. Shaw & B. A. 

Bernstein, Eds.). Sage Publications. http://site.ebrary.com/id/10333446 

Suhr, D. D. (2006). Exploratory Or Confirmatory Factor Analysis? SAS Users Group 

International Conference. 

Syaprudin, R., Simanjuntak, M., & Suwarsinah, H. K. (2023). The Effect of Marketing Mix 

and Reference Group on Chicken Nugget Preference Through Brand Image. Jurnal 

Manajemen Dan Agribisnis, 20(1). https://doi.org/10.17358/jma.20.1.44 

Tunjungsari, H. K., Syahrivar, J., & Chairy, C. (2020). Brand Loyalty as Mediator of Brand 

Image-Repurchase Intention Relationship of Premium-Priced, High-Tech Product in 

Indonesia. Jurnal Manajemen Maranatha, 20(1). 

https://doi.org/10.28932/jmm.v20i1.2815 

Turner, J. (2023, January 17). Best Laptop Brands for 2023. Tech.Co. 

https://tech.co/laptops/best-laptop-brands 



Universitas Bakrie 

 

42 

 

Wahyudi, A. H. A. (2023). Pengaruh Kepercayaan Merek, Nilai yang Dirasakan Terhadap 

Niat Beli Ulang yang Dimediasi oleh Preferensi Merek (Studi Kasus pada Konsumen 

Produk Apple Iphone). Universitas Atma Jaya Yogyakarta. 

Wang, E. S.-T. (2010). Impact of Multiple Perceived Value on Consumers’ Brand Preference 

and Purchase Intention: A Case of Snack Foods. Journal of Food Products Marketing, 

16(4). https://doi.org/10.1080/10454446.2010.509242 

Zhu, J., Zhu, Y., & Hua, Y. (2019). How to Manage the Virtual Brand Community to 

Improve Brand Preference: Views from the Perceived Interactivity. Proceedings of the 

52nd Hawaii International Conference on System Sciences. 

https://hdl.handle.net/10125/59709 

  

  


