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Carissa Janua Hadiyatma

ABSTRAK

Continuance Intention adalah minat atau keinginan dari seorang individu untuk
terus menggunakan sebuah sistem. Pada penelitian ini memiliki tujuan untuk
mengetahui seberapa kuat peran Trust dan Satisfaction memoderasi hubungan
positif antara perceived ease of use, perceived usefulness dan perceived risk
terhadap continuance intention pada aplikasi social commerce Facebook. Penelitian
ini menggunakan metode kuantitatif dengan menyebarkan kuesioner ke 128
responden dan dibantu dengan metode analisis data menggunakan Moderate
Regression Analysis (MRA) dan model lainnya yng digunakan untuk menjaga
kualitas data dan menjawab hipotesis. Temuan pada penelitian ini adalah variabel
antara perceived ease of use, perceived usefulness berpengaruh secara positif
signifikan dan perceived risk berpengaruh secara negatif dsignifikan terhadap
continuance intention dan variabel trust dan satisfaction dapat memoderasi
hubungan antara variabel independen dan dependen. Penelitian ini bisa
dimanfaatkan oleh para pelaku usaha maupun peneliti lain dalam lingkup
penerimaan penggunaan teknologi untuk keperluan studi dan analisis.

Kata Kunci : Perceived Ease of Use, Perceived Usefulness, Perceived Risk ,
Trust, Satisfaction, Social Commerce Facebook
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THE ROLE OF TRUST AND SATISFACTION IN MODERATING THE
INFLUENCE OF PERCEIVED EASE OF USE, PERCEIVED
USEFULNESS, AND PERCEIVED RISK ON CONTINUANCE INTENTION
IN THE USE OF THE FACEBOOK SOCIAL COMMERCE APPLICATION
IN THE JABODETABEK AREA

Carissa Janua Hadiyatma

ABSTRACT

Continuance Intention refers to an individual's desire or intention to continue using
system. This study aims to determine the extent to which trust and satisfaction
moderate the positive relationship between perceived ease of use, perceived
usefulness, and perceived risk on continuance intention in the contect of the
Facebook social commerce application. The research employs a quantitative
method by distributing questionnaires to 128 respondents, supported by data
analysis using Moderate Regression Analysis (MRA) and other models to ensure
data quality and test the hypotheses. The findings of this study indicate that
perceived ease of use, perceived usefulness, and perceived risk have a positive and
significant effect on continuance intention. Additionally, trust and satisfaction can
moderate the relationship between the independent and dependent variabels. This
research can be utlized by business practitioners and other researchers within the
scope of technology acceptance for study and analysis purposes.

Kata Kunci : Perceived Ease of Use, Perceived Usefulness, Perceived Risk ,
Trust, Satisfaction, Social Commerce Facebook
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