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ANALISIS MINAT KONSUMEN UNTUK MENGGUNAKAN LAYANAN
TELEMEDICINE PADA ERA ENDEMI COVID-19 DENGAN
PENDEKATAN STIMULUS — ORGANISM - RESPONSE (SOR)

ABSTRAK

Penelitian ini bertujuan untuk menganalisis minat konsumen untuk menggunakan layanan
telemedicine pada era endemi Covid-19 dengan pendekatan stimulus-organism-response
(SOR). Data responden pada penelitian ini merupakan konsumen yang telah menggunakan
layanan telemedicine dalam rentang masa pandemi Covid-19 untuk berkonsultasi kesehatan
dengan dokter. Kuesioner dikirimkan kepada 100 responden selama bulan Juli 2024 secara
online menggunakan google forms. Pada penelitian ini dilakukan 11 pengujian hipotesis
berdasarkan indikator variabel yang disusun dengan menggunakan analisis SEM PLS (partial
least square) dengan metode smartPLS. Pengujian ini terdiri dari outer model, inner model,
dan pengujian hipotesis. Hasil pengujian ini menunjukkan bahwa adanya masing-masing
variabel berpengaruh positif dan tidak berpengaruh, antara lain.

H1: Tidak terdapat pengaruh positif social influence terhadap perceived value, H2:
Terdapat pengaruh positif perceived usefulness terhadap perceived value, H3: Terdapat
pengaruh negatif perceived technology usage risk terhadap perceived value, H4: Tidak
terdapat pengaruh positif perceived ubiquity terhadap perceived value, HS5: Terdapat
pengaruh positif perceived ease of use terhadap perceived value, H6: Tidak terdapat pengaruh
positif social influence terhadap trust, H7: Terdapat pengaruh positif perceived usefulness
terhadap trust, H8: Tidak terdapat pengaruh negatif perceived technology usage risk terhadap
trust, H9: Terdapat pengaruh positif perceived value terhadap behavioral intention, H10:
Terdapat pengaruh positif trust terhadap behavioral intention, H11: Terdapat pengaruh positif
behavioral intention terhadap actual use behavior. Penelitian ini diharapkan dapat
memberikan implikasi yang baik secara teoritis maupun pada penelitian selanjutnya.

Kata Kunci: social influence, perceived usefulness, perceived technology usage risk,
perceived ubiquity, perceived ease of use, perceived value, trust, behavioral intention, actual
use behavior.
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ANALYSIS OF CONSUMER INTEREST IN USING TELEMEDICINE
SERVICES IN THE ERA OF THE COVID-19 ENDEMIC USING A
STIMULUS — ORGANISM — RESPONSE (SOR) APPROACH

ABSTRACT

This research aims to analyze consumer interest in using telemedicine services in the Covid-
19 endemic era using a stimulus-organism-response (SOR) approach. The respondent data in
this study are consumers who have used telemedicine services during the Covid-19 pandemic
to consult health doctors. Questionnaires were sent to 100 respondents during July 2024
online using Google Forms. In this research, 11 hypothesis tests were carried out based on
variable indicators prepared using SEM PLS (partial least square) analysis with the
smartPLS method. This testing consists of outer model, inner model, and hypothesis testing.
The results of this test show that the presence of each variable has a positive effect and has
no effect, among others.

H1: There is no positive influence of social influence on perceived value, H2: There is
a positive influence of perceived usefulness on perceived value, H3: There is a negative
influence of perceived technology usage risk on perceived value, H4: There is no positive
influence of perceived ubiquity on perceived value, HS: There is a positive influence of
perceived ease of use on perceived value, H6: There is no positive influence of social
influence on trust, H7: There is a positive influence of perceived usefulness on trust, HS:
There is no negative influence of perceived technology usage risk on trust, H9: There is a
positive influence perceived value on behavioral intention, H10: There is a positive influence
of trust on behavioral intention, H11: There is a positive influence of behavioral intention on
actual use behavior. It is hoped that this research can provide good implications both
theoretically and in further research.

Keywords: social influence, perceived usefulness, perceived technology usage risk, perceived
ubiquity, perceived ease of use, perceived value, trust, behavioral intention, actual use
behavior.
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