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ANALISIS PENGARUH LIVE STREAMING SHOPPING DAN ONLINE
CUSTOMER REVIEW TERHADAP PERILAKU IMPULSIVE BUYING
(STUDI KASUS PADA PENGGUNA E-COMMERCE SHOPEE DI
JABODETABEK)

Sandy Hamzah

ABSTRAK

Aktivitas jual beli online yang terus bertransformasi seiring dengan kemajuan
teknologi informasi yang semakin berkembang pesat dengan digambarkan pada
munculnya banyak aplikasi jual beli online atau e-commerce. Salah satu e-
commerce yang populer saat ini yaitu shopee. Kemudahan yang dirasakan dari
proses jual beli saat ini membuat masyarakat semakin sangat impulsif dalam
melakukan pembelian suatu produk. Sebagai platform jual beli online, shopee
terus menghadirkan inovasi fitur pemasaran. Salah satu inovasi fitur pemasaran
yang dihadirkan adalah fitur live streaming shopping dan online customer
review. oleh sebab itu, penelitian ini memiliki tujuan untuk mengetahui apakah
live streaming shopping dan online customer review memiliki pengaruh

terhadap Impulsive buying behavior.

metode penelitian yaitu kuantitatif. Adapun sampel penelitian ini berjumlah
102 responden. Teknik pengambilan sample pada penelitian ini yaitu non-
probability sampling dengan purposive sampling sebagai teknik sampling nya.
Teknik analisis data dengan analisis regresi linier berganda dan IBM SPSS
Versi 27 sebagai alat uji nya. Scope penelitian ini hanya berfokus di
Jabodetabek, hal tersebut menjadikan pengguna shopee di Jabodetabek sebagai

objek dari penelitian ini.

Hasil dari penelitian ini menunjukkan bahwa live streaming tidak berpengaruh
terhadap Perilaku pembelian Impulsive. Sedangkan online customer review
memiliki pengaruh terhadap perilaku impulsive buying. Adapun secara
bersamaan atau simultan, /ive streaming shopping dan online customer review
memiliki pengaruh terhadap perilaku impulsive buying pengguna shopee di

Jabodetabek.

Kata Kunci: E-Commerce, live Streaming Shopping, Online Customer Review,

Perilaku Impulsive Buying
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ANALYSIS OF THE EFFECT OF LIVE STREAMING SHOPPING AND
ONLINE CUSTOMER REVIEW ON IMPULSIVE BUYING BEHAVIOR
(CASE STUDY ON SHOPEE E-COMMERCE USERS IN JABODETABEK)

Sandy Hamzah

ABSTACT

Online buying and selling activities that continue to transform along with the
rapid advancement of information technology are illustrated by the emergence
of many online buying and selling applications or e-commerce. One of the
popular e-commerce today is Shopee. The convenience felt from the current
buying and selling process makes people increasingly impulsive in purchasing
a product. As an online buying and selling platform, Shopee continues to
present innovative marketing features. One of the innovative marketing features
presented is the live streaming shopping and online customer review features.
Therefore, this study aims to determine whether live streaming shopping and

online customer reviews have an influence on Impulsive buying behavior.

The research method is quantitative. The study includes a sample of 102
participant. The sampling technique in this study was non-probability sampling
with purposive sampling as the sampling technique. The data analysis
technique with multiple linear regression analysis and IBM SPSS Version 27 as
the test tool. The scope of this study only focuses on Jabodetabek, this makes

Shopee users in Jabodetabek the object of this study.

The results of this study indicate that live streaming has no effect on Impulsive
Buying Behavior. While online customer reviews have an influence on impulsive
buying behavior. Simultaneously, live streaming shopping and online customer
reviews have an influence on impulsive buying behavior of Shopee users in

Jabodetabek.

Keywords: E-Commerce, Live Streaming Shopping, Online Customer Review,

Impulsive Buying Behavior
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