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Abstrak

Perubahan iklim dan sampah plastik telah menjadi isu utama abad ke-21. Sebagai
bagian dari kontribusi terhadap gerakan ramah lingkungan, Starbucks
memperkenalkan program "Tumbler Day" yang memberikan diskon kepada
pelanggan yang membawa tumbler mereka sendiri. Penelitian ini bertujuan untuk
menganalisis pengaruh Green Promotion dalam program Tumbler Day terhadap
loyalitas merek Starbucks di Setiabudi One. Penelitian ini menggunakan metode
kuantitatif dengan pengumpulan data melalui kuesioner. Analisis data dilakukan
melalui uji validitas, reliabilitas, regresi linier berganda, serta berbagai uji statistik
seperti Uji T, Uji F, dan Koefisien Determinasi (R2). Hasil penelitian menunjukkan
bahwa Green Promotion memiliki pengaruh positif dan signifikan terhadap
loyalitas merek Starbucks Setiabudi One, baik secara parsial maupun simultan.
Dengan demikian, inisiatif Green Promotion dapat dianggap sebagai faktor penting

dalam meningkatkan loyalitas merek terhadap merek Starbucks.

Kata Kunci: Green Promotion, Loyalitas Merek, Starbucks, Tumbler Day, Ramah

Lingkungan
Abstract

Climate change and plastic waste have become major issues in the 21st century. As
part of its contribution to the environmental movement, Starbucks introduced the
"Tumbler Day" program, which offers discounts to customers who bring their own
tumblers. This study aims to analyze the effect of Green Promotion in the Tumbler
Day program on brand loyalty at Starbucks Setiabudi One. This research uses a
guantitative method with data collected through questionnaires. Data analysis was
conducted using validity and reliability tests, multiple linear regression analysis,
and various statistical tests such as T-Test, F-Test, and the Coefficient of
Determination (R?). The results of the study show that Green Promotion has a
positive and significant effect on brand loyalty at Starbucks Setiabudi One, both
partially and simultaneously. Therefore, the Green Promotion initiative can be
considered an important factor in enhancing brand loyalty towards Starbucks.
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