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ANALISIS RESEPSI PESONA TWICE SEBAGAI BRAND
AMBASSADOR SCARLETT

HANNA DWI FIANKA

ABSTRAK

Masyarakat menerima daya tarik TWICE sebagai brand ambassador Scarlett
Whitening, dengan fokus pada tiga aspek utama yang dimiliki oleh brand
ambassador, yaitu daya tarik (attractiveness), keahlian (expertise), dan
kepercayaan (trustworthy). Daya tarik visual TWICE, yang mencakup penampilan
fisik dan karisma, berhasil meningkatkan minat konsumen terhadap produk
Scarlett. Meskipun TWICE bukan ahli kecantikan, pengalaman mereka di industri
hiburan memberikan mereka kredibilitas tertentu dalam mempromosikan produk
kecantikan. Kepercayaan yang terbangun melalui reputasi positif TWICE juga
memainkan peran penting dalam penerimaan konsumen terhadap merek tersebut.
Selain itu, popularitas K-pop sebagai fenomena global semakin memperkuat
efektivitas TWICE sebagai brand ambassador, menjadikan Scarlett Whitening
lebih kompetitif di pasar internasional. Penelitian ini menegaskan bahwa
kolaborasi dengan ikon budaya seperti TWICE dapat berhasil digunakan dalam

strategi pemasaran untuk memperkuat citra merek dan meningkatkan penjualan.

Kata Kunci : Analisis Resepsi, Brand Ambassador, TWICE, Scarlett
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ANALYSIS OF THE RECEPTION OF TWICE AS BRAND
AMBASSADOR FOR THE SCARLETT

HANNA DWI FIANKA

ABSTRACT

The public perceives TWICE's appeal as a brand ambassador for Scarlett Whitening,
focusing on three main aspects of brand ambassadorship: attractiveness, expertise,
and trustworthiness. TWICE's visual appeal, which includes physical appearance
and charisma, successfully increases consumer interest in Scarlett's products.
Although TWICE is not composed of beauty experts, their experience in the
entertainment industry grants them a certain level of credibility in promoting beauty
products. The trust built through TWICE's positive reputation also plays a crucial
role in consumer acceptance of the brand. Additionally, the global popularity of K-
pop further enhances the effectiveness of TWICE as brand ambassadors, making
Scarlett Whitening more competitive in the international market. This study
confirms that collaboration with cultural icons like TWICE can be effectively

utilized in marketing strategies to strengthen brand image and boost sales.

Keywords: Reception Analysis, Brand Ambassador, TWICE, Scarlett
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