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TERHADAP CUSTOMER SATISFACTION  

(STUDI KASUS PADA PELANGGAN MIE GACOAN CABANG TEBET) 

Mulyani 

 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh customer perceived 

value dan sales promotion terhadap customer satisfaction (studi kasus pada 

pelanggan Mie Gacoan Cabang Tebet). Penelitian ini menggunakan metode 

kuantitatif bersifat deskriptif. Teknik pengambilan sampel menggunakan non 

probability sampling dengan teknik convenience sampling. Total sampel data yang 

diambil sebanyak 100 responden. Analisis yang digunakan pada penelitian ini 

adalah analisis statistik deskriptif, tabulasi silang, uji regresi logistik multinomial, 

koefisien determinasi, uji t, uji f, dan korelasi spearman. Hasil penelitian ini 

menunjukkan bahwa customer perceived value tidak berpengaruh positif dan 

signifikan terhadap customer satisfaction pada pelanggan Mie Gacoan Cabang 

Tebet. Kemudian, terdapat pengaruh sales promotion yang positif dan signifikan 

terhadap customer satisfaction pada pelanggan Mie Gacoan Cabang Tebet. 

Sedangkan untuk pengaruh customer perceived value dan sales promotion secara 

bersama-sama memiliki pengaruh positif dan signifikan terhadap customer 

satisfaction pada pelanggan Mie Gacoan Cabang Tebet.  

Kata kunci: Customer Perceived Value, Sales Promotion, Customer 

Satisfaction 
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THE INFLUENCE OF CUSTOMER PERCEIVED VALUE AND SALES 

PROMOTION ON CUSTOMER SATISFACTION  

(CASE STUDY ON TEBET BRANCH MIE GACOAN CUSTOMERS) 

Mulyani 

 

 

ABSTRACT 

 

This study aims to analyze the effect of customer perceived value and sales 

promotion on customer satisfaction (case study on Tebet Branch Mie Gacoan 

customers). This research uses descriptive quantitative methods. The sampling 

technique uses nonprobability sampling with convenience sampling technique. The 

total data sample taken was 100 respondents. The analysis used in this research is 

descriptive statistical analysis, cross tabulation, multinomial logistic regression 

test, coefficient of determination, t test, f test, and spearman correlation. The results 

of this study indicate that customer perceived value does not have a positive and 

significant effect on customer satisfaction for Tebet Branch Mie Gacoan customers. 

Then, there is a positive and significant effect of sales promotion on customer 

satisfaction for Tebet Branch Mie Gacoan customers. Meanwhile, the effect of 

customer perceived value and sales promotion together has a positive and 

significant effect on customer satisfaction for Tebet Branch Mie Gacoan customers.  

Keywords: Customer Perceived Value, Sales Promotion, Customer 

Satisfaction 
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