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ABSTRAK

Dalam era globalisasi dan digitalisasi saat ini, peran media sosial sangat dominan
dalam mempengaruhi perilaku konsumen dan strategi pemasaran perusahaan.
Promosi produk melalui iklan media online merupakan salah satu upaya yang
dilakukan perusahaan untuk mempromosikan produknya. Permasalahan dan tujuan
riset ini memfokuskan pada analisa pengaruh iklan #GebyarSemangatMiliaran di
Instagram terhadap minat beli mahasiswa jurusan ilmu komunikasi Universitas
Bakrie pada produk Kapal Api. Riset ini dilakukan secara metode kuantitatif dengan
teknik analisa dengan menggunakan regresi sederhana melalui software SPSS.
Hasil riset menunjukan bahwa variabel bebas iklan mempunyai pengaruh signifikan
pada variabel terikat minat beli, secara uji t dan uji F signifikan. Nilai koefisien
determinasi yang diperoleh 0,866 hal ini menjelaskan bahwa besar persentase
variabel bebas yang dapat menjelaskan terhadap variabel terikat yakni 86,6%,
sedangkan sisa sebesar 13,4% dijelaskan dari variabel lain. Hipotesis Ho ditolak
dan dapat disimpulkan terdapat pengaruh iklan #GebyarSemangatMiliaran di
Instagram terhadap minat beli mahasiswa Jurusan Ilmu Komunikasi Universitas
Bakrie pada produk Kapal Api.

Kata Kunci: Sosial Media, Instagram, Iklan, Minat Beli
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EFFECT OF ADVERTISING #GEBYARSEMANGATMILIARAN AT
INSTAGRAM TO BUYING INTEREST OF STUDENT FROM
COMMUNICATION EMPLOYEES CLASS OF UNIVERISTY BAKRIE TO
KAPAL API PRODUCT

xii Pages + 64 Pages + 2 Enclosed + 21 References

ABSTRACT

In the current era of globalization and digitalization, the role of social media is
very dominant in influencing consumer behavior and company marketing
strategies. Product promotion through online media advertising is one of the efforts
made by companies to promote their products. The problem and aim of this
research focus on analyzing the influence of the #GebyarSemangatBillion
advertisement on Instagram on the buying interest of students majoring in
communication sciences at Bakrie University for Kapal Api products. This research
was carried out using quantitative methods with analysis techniques using simple
regression via SPSS software. The research results show that the independent
variable advertising has a significant influence on the dependent variable
purchasing interest, the t test and F test are significant. The coefficient of
determination value obtained is 0.866, this explains that the large percentage of the
independent variable that can explain the dependent variable is 86.6%, while the
remaining 13.4% is explained by other variables. Ho's hypothesis is rejected and it
can be concluded that there is an influence of the #GebyarSemangatMiliaran
advertisement on Instagram on the buying interest of students from the
Communication Science Department at Bakrie University for Kapal Api products.

Keywords: Media Social, Instagram, Campaign, Buying Interest
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