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ANALISIS KAITAN ENGAGEMENT RATE DENGAN PENERAPAN
HUMOR MARKETING PADA FEEDS INSTAGRAM FADIL JAIDI
MENGGUNAKAN METODOLOGI CONTENT ANALYSIS

Dhea Regi Ayuningtyas

ABSTRAK

Di era digital saat ini, periklanan mengalami transformasi signifikan berkat
pesatnya perkembangan media sosial. Instagram, sebagai salah satu platform
terpopuler di Indonesia, memanfaatkan like dan comment sebagai alat ukur untuk
menilai engagement rate suatu konten. Endorsement oleh selebriti, terutama yang
dikenal dengan ciri khas seperti humor marketing, telah terbukti menjadi salah satu
strategi pemasaran yang efektif. Penelitian ini bertujuan untuk mengeksplorasi
hubungan antara engagement rate dengan humor marketing dengan menggunakan
metodologi content analysis serta model sequential exploratory. Penelitian ini
secara mendetail menganalisis 104 posting Instagram @fadiljaidi yang
mengandung unsur humor marketing, yang di posting antara 24 Januari 2022
hingga 6 Juni 2024, dan menggunakan uji non-parametric Kruskal-Wallis untuk
analisis data. Hasil penelitian menunjukkan bahwa meskipun jenis humor
marketing tidak memiliki dampak yang signifikan terhadap jumlah like, humor
marketing memiliki dampak signifikan terhadap jumlah comment. Temuan ini
memberikan wawasan penting yang dapat digunakan sebagai referensi bagi Fadil
Jaidi serta untuk penelitian serupa di masa depan, dan menawarkan panduan
berharga bagi pemasar yang ingin memanfaatkan humor dalam strategi

endorsement mereka.

Kata Kunci: Engagement_Rate, Humor_Marketing, Content_Analysis,

Sequential_Exploratory.
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ANALYSIS OF THE RELATIONSHIP BETWEEN ENGAGEMENT RATE
AND THE APPLICATION OF HUMOR MARKETING ON FADIL JAIDI'S
INSTAGRAM FEEDS USING THE CONTENT ANALYSIS
METHODOLOGY

Dhea Regi Ayuningtyas

ABSTRACT

In today's digital era, advertising has undergone a significant transformation
thanks to the rapid development of social media. Instagram, as one of the most
popular platforms in Indonesia, uses like and comment as a measuring tool to
assess the engagement rate of a content. Endorsement by celebrities, especially
those known for their distinctive characteristics such as humor marketing, has
proven to be one of the effective marketing strategies. This study aims to explore
the relationship between engagement rate and humor marketing using content
analysis methodology and sequential exploratory model. This study analyzed in
detail 104 Instagram posts by @fadiljaidi containing elements of humor marketing,
which were posted between January 24, 2022 to June 6, 2024, and used the non-
parametric Kruskal-Wallis test for data analysis. The results showed that although
the type of humor marketing did not have a significant impact on the number of like,
humor marketing had a significant impact on the number of comment. These
findings provide important insights that can be used as references for Fadil Jaidi
and for similar studies in the future, and offer valuable guidance for marketers who

want to utilize humor in their endorsement strategies.

Keywords: Engagement_Rate, Humor_Marketing, Content_Analysis,
Sequential_Exploratory.
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