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PENGARUH RISIKO DALAM BELANJA ONLINE

Katon Abi Karamit

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh risiko dalam belanja
online.Sampel yang digunakan dalam penelitian ini adalah laki-laki dan perempuan
yang berdomisili diwilayah Jabodetabek dan sudah berbelanja online minimal dua kali
dalam satu tahun terakhir. Jumlah sampel adalah 250 orang yang diambil melalui teknik
purposive sampling. Metode analisis yang digunakan adalah metode analisis regresi
berganda untuk mengetahui pengaruh antara variabel-variabel bebas terhadap variabel
terikat.Hasil penelitian ini menunjukkan bahwa; 1). Financial risk berpengaruh negatif
terhadap keputusan pembelian konsumen 2). Product risk, Time risk, dan Delivery risk
berpengaruh negatif terhadap keputusan pembelian konsumen 3). Perceived risk
berpengaruh negatif terhadap keputusan pembelian. Dari hasil penelitian ini
menunjukkan bahwa dimensi dari perceived risk di atas mempengaruhi niat konsumen
dalam melakukan keputusan belanja online.

Kata kunci : financial risk, product risk, time risk,delivery risk, perceived risk dan Keputusan

pembelian

1 Mahasiswa Program Studi Manajajemen Universitas Bakrie
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EFFECT OF RISK ON ONLINE SHOPPING

Katon Abi Karami?

ABSTRACT

This study aimed to analyze the effect of risks on online shopping. Both primary and
secondary data were employed. Secondary data were gathered from various sources
such as books, journals and other related publications. Primary were gathered by
distributing questionnaire to the target respondents who stay in Jabodetabek and have
already shopped online at least twice in the last one year. Using a purposive sampling
technique, a total sample of 250 respondents was gathered. Multiple regression
analysis was employed to determine the effect of risks as the independent variables and
the online shopping as the dependent variable. The results of this study indicate that;
1) financial risk has negative on consumer decision. 2) Product risk, time risk, delivery
risk has negative on consumer decision. 3) Perceived risk has negative on consumer
decision. The result showed that dimension of perceived risk influenced online
shopping.

Keywords: financial risk, product risk, time risk, delivery risk, perceived risk and purchase

decision

2 Student of Bakrie University, Management Major
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