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KOMUNIKASI MEREK DALAM PENYELENGGARAAN EVENT
TOURISM SETELAH PANDEMI COVID-19 (STUDI KASUS
PRAMBANAN JAZZ FESTIVAL 2023)

MELIANI NURUL SAFITRI

ABSTRAK

Penelitian ini bertujuan untuk mengeksplorasi strategi komunikasi merek yang
digunakan oleh Rajawali Indonesia Communication dalam penyelenggaraan event
tourism, khususnya Prambanan Jazz Festival 2023, setelah pandemi COVID-109.
Studi ini menggunakan pendekatan kualitatif dengan metode studi kasus, dimana
data dikumpulkan melalui wawancara mendalam dengan tim penyelenggara yang
terdiri dari Marketing Communication Manager, Corporate Secretary, dan Social
Media Officer, serta observasi lapangan dan analisis dokumen. Hasil penelitian
menunjukkan bahwa Rajawali Indonesia berhasil memanfaatkan media sosial
seperti Instagram, Facebook, Twitter, dan YouTube untuk meningkatkan
keterlibatan audience melalui pengumuman artis, jadwal acara, dan momen
eksklusif festival. Penggunaan hashtag, kolaborasi dengan influencer, dan konten
visual menarik juga berperan penting dalam memperkuat komunikasi merek.
Festival ini menciptakan pengalaman unik dengan menggabungkan heritage
budaya lokal dan modernitas musik jazz. Komunikasi yang adaptif dan partisipasi
aktif audience menjadi kunci keberhasilan dalam menarik wisatawan lokal dan
internasional serta memperkuat citra Prambanan Jazz Festival sebagai event
tahunan yang dinanti. Kesimpulannya, strategi komunikasi merek yang inovatif dan
terarah sangat penting untuk mendukung kebangkitan sektor pariwisata setelah
pandemi dan menjaga keberlanjutan event di masa depan.

Kata Kunci: komunikasi merek, event tourism, media sosial, Rajawali Indonesia
Communication, Prambanan Jazz Festival
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BRAND COMMUNICATION IN EVENT TOURISM MANAGEMENT
AFTER THE COVID-19 PANDEMIC (CASE STUDY: PRAMBANAN JAZZ
FESTIVAL 2023)

MELIANI NURUL SAFITRI

ABSTRACT

This study aims to explore the brand communication strategies used by Rajawali
Indonesia in managing event tourism, specifically the Prambanan Jazz Festival
2023, after the COVID-19 pandemic. This research adopts a qualitative approach
with a case study method, where data was collected through in-depth interviews
with the organizing team, including the Marketing Communication Manager,
Corporate Secretary, and Social Media Officer, as well as field observations and
document analysis. The findings indicate that Rajawali Indonesia Communication
successfully leveraged social media platforms such as Instagram, Facebook,
Twitter, and YouTube to enhance audience engagement through artist
announcements, event schedules, and exclusive festival moments. The use of
hashtags, collaborations with influencers, and engaging visual content also played
a crucial role in strengthening brand communication. The festival created a unique
experience by combining local cultural heritage with the modernity of jazz music.
Adaptive communication and active audience participation were key to attracting
both local and international tourists and strengthening the image of the Prambanan
Jazz Festival as a highly anticipated annual event. In conclusion, innovative and
targeted brand communication strategies are essential for supporting the revival of
the tourism sector post-pandemic and ensuring the sustainability of future events.

Keywords: brand communication, event tourism, social media, Rajawali Indonesia
Communication, Prambanan Jazz Festival
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