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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisa motivasi karyawan marketing 

agency Rashif Indonesia berdasarkan teori pemicu motivasi dari Four-Drive Theory 

Lawrence dan Nohria dalam McShane & Glinow (2010), Learned Needs Theory 

(McClelland, 1961), teori hirarki kebutuhan Maslow (Maslow, 1943). Metodologi 

yang digunakan dalam penelitian ini adalah metode kualitatif, dengan 

mengumpulkan data melalui wawancara mendalam dan observasi. Setelah 

melakukan penelitian dapat dianalisa oleh peneliti bahwa hal-hal yang ditemukan 

dalam penelitian ini sejalan dengan teori yang ada. Motivasi kerja karyawan 

marketing agency Rashif Indonesia adalah: lingkungan kerja yang menyenangkan, 

kesempatan berkembang dan belajar, dan kesempatan mendapat relasi yang luas. 

Kata kunci: Motivasi, Motivasi Kerja, Marketing Agency, Karyawan 
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ANALISA MOTIVASI KARYAWAN MARKETING AGENCY  

RASHIF INDONESIA 

Ayu Malihah Rachmadani 

 

ABSTRACT 
 

This study aims to analyze the motivation of Rashif Indonesia's marketing 

agency employees based on the motivational drives theory of Lawrence and 

Nohria's Four-Drive Theory in McShane & Glinow (2010), Learned Needs Theory 

(McClelland, 1961), Maslow's hierarchy of needs theory (Maslow, 1943). The 

methodology used in this study is a qualitative method, by collecting data through 

in-depth interviews and observations. After conducting research, it can be analyzed 

by researchers that the things found in this study are in line with existing theories. 

The work motivation of Rashif Indonesia's marketing agency employees is: a 

pleasant work environment, opportunities to develop and learn, and the opportunity 

to get wide relationships. 

Keywords: Motivation, Work Motivation, Marketing Agency, Employee 
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