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PENGARUH LABEL “TASYA FARASYA APPROVED” DAN 

KEPERCAYAAN TERHADAP KEPUTUSAN PEMBELIAN PRODUK 

SKINCARE SOMETHINC 

ARETHA PARAMITA SUSILO¹ 

ABSTRAK 

Label “Tasya Farasya Approved” merupakan sebuah keterangan persetujuan yang 

diberikan oleh Tasya Farasya sebagai seorang beauty influencer kepada beberapa 

produk yang telah ia coba, yang kemudian direview. Label ini menunjukan bahwa 

produk tersebut memiliki kualitas yang baik dan layak untuk dibeli. Penelitian ini 

dilakukan untuk melihat adakah pengaruh dari label “Tasya Farasya Approved” dan 

kepercayaan konsumen terhadap keputusan pembelian produk skincare Somethinc. 

Terdapat total 140 kuesioner valid yang berhasil dikumpulkan dari responden yang 

dituju, dengan teknik purposive sampling. Pengujian hipotesis yang diajukan dilakukan 

dengan menggunakan model Partial Least Square (PLS) dengan bantuan software 

SmartPLS 4.0. Hasil studi menunjukkan bahwa label “Tasya Farasya Approved” 

berpengaruh positif dan signifikan terhadap keputusan pembelian produk skincare 

Somethinc, begitu pula dengan kepercayaan konsumen, berpengaruh positif dan 

signifikan terhadap keputusan pembelian produk skincare Somethinc. 

Kata Kunci: Tasya Farasya, Kepercayaan, Keputusan Pembelian, Somethinc, Partial 

Least Square (PLS) 
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THE IMPACT OF "TASYA FARASYA APPROVED" LABEL AND TRUST ON 

THE PURCHASE DECISION OF SOMETHINC SKINCARE PRODUCTS 

ARETHA PARAMITA SUSILO¹ 

ABSTRACT 

"Tasya Farasya Approved" label is an approval statement given by Tasya Farasya as 

a beauty influencer to several products she has tried and subsequently reviewed. This 

label indicates that the product is of good quality and worth purchasing. This research 

was conducted to examine whether there is an influence of the "Tasya Farasya 

Approved" label and consumer trust on the purchasing decisions of Somethinc skincare 

products. A total of 140 valid questionnaires were successfully collected from targeted 

respondents using a purposive sampling technique. Hypothesis testing was carried out 

using the Partial Least Square (PLS) model with the help of SmartPLS 4.0 software. 

The study results show that the "Tasya Farasya Approved" label has a positive and 

significant influence on the purchasing decisions of Somethinc skincare products, as 

does consumer trust, which also has a positive and significant influence on the 

purchasing decisions of Somethinc skincare products. 

Keywords: Tasya Farasya, Trust, Purchase Decision, Somethinc, Partial Least Square 

(PLS) 
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