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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh product, price, promotion, place
dan physical evidence terhadap keputusan pembelian Bittersweet by Najla di Tiktok Shop (di
wilayah Jakarta). Penelitian ini menggunakan teknik analisis data regresi binary logistik untuk
menganalisa hubungan antara indikator variabel X terhadap variabel Y (keputusan pembelian).
Hasil penelitian ini menunjukan bahwa setiap indikator dari variabel product tidak berpengaruh
signifikan terhadap keputusan pembelian. Pada indikator dari variabel price tidak berpengaruh
signifikan terhadap keputusan pembelian. Pada indikator dari variabel promotion tidak
berpengaruh signifikan terhadap keputusan pembelian. Pada indikator dari variabel p/ace tidak
berpengaruh signifikan terhadap keputusan pembelian, kecuali pada indikator X4-1 yaitu
ketersediaan pada dimensi aksesibilitas. Dimana nilai signifikan 0.045 < 0.05 setelah pengujian
ulang. Indikator X4-1 berpengaruh positif dan signiifkan terhadap keputusan pembelian. Dan
pada indikator dari variabel physical evidence tidak berpengaruh signifikan terhadap keputusan
pembelian. Sedangkan untuk pengaruh product, price, promotion, place, dan physical evidence
secara bersama-sama tidak berpengaruh signifikan terhadap keputusan pembelian Bittersweet
by Najla karena memperoleh nilai Nagelkerke R Square 0.544.

Kata kunci : Product, Price, Promotion, Place, Physical Evidence, Keputusan

Pembelian, Regresi Binari Logistik
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ABSTRACT

This study aims to analyze the influence of product, price, promotion, place and
physical evidence on the purchase decision of Bittersweet by Najla on Tiktok Shop (in the
Jakarta area). This study uses logistic binary regression data analysis techniques to analyze the
relationship between variable X indicators and variable Y (purchase decisions). The results of
this study show that each indicator of the product variable does not have a significant effect
on the purchase decision. The indicator of the price variable does not have a significant effect
on the purchase decision. The indicators of the promotion variable do not have a significant
effect on the purchase decision. The indicator of the place variable does not have a significant
effect on the purchase decision, except for the X4-1 indicator, namely the availability in the
accessibility dimension. Where the significant value is 0.045 < 0.05 after retesting. The X4-1
indicator has a positive and significant effect on the purchase decision. And the indicators of
the physical evidence variable do not have a significant effect on the purchase decision. As for
the influence of product, price, promotion, place, and physical evidence together did not have
a significant effect on the purchase decision of Bittersweet by Najla because it obtained a
Nagelkerke R Square value of 0.544.

Keywords: Product, Price, Promotion, Place, Physical Evidence, Purchase Decision,

Logistics Binary Regression
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