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STRATEGI PEMBERDAYAAN MASYARAKAT MELALUI PROGRAM 

CORPORATE SOCIAL RESPONSIBILITY (CSR) POJOK SELERA PT 

INDOFOOD DEMI MEMPERTAHANKAN CITRA POSITIF 

 

VIVIAN METTA 

 

ABSTRAK  

Badan Pusat Statistik (BPS) mencatat angka kemiskinan di Indonesia berada di 9,36 

persen. Hal ini membuktikan bahwa Indonesia masih berada pada tingkat 

kemiskinan. Indofood sebagai perusahaan yang bergerak dalam bidang pangan 

memiliki konsentrasi terhadap hal tersebut. Kemitraan dengan wirausahawan 

kuliner atau Pojok Selera adalah program pemberdayaan ekonomi untuk 

mendukung SDGs pertama yaitu menghapus kemiskinan. Dalam mewujudkan 

bentuk kepedulian perusahaan, Corporate Communications Indofood 

menerapkannya melalui program yang telah direncanakan sebelumnya. Tujuannya 

adalah membangun hubungan dan pendekatan antara perusahaan dan masyarakat 

atau publik. Corporate Social Responsibility tercipta sebagai bentuk tanggung 

jawab perusahaan kepada aspek sosial. Penerapannya merupakan suatu etika 

profesional yang harus dilakukan oleh perusahaan sebagai penggagas kegiatan dan 

pelaku bisnis. Penelitian ini memiliki tujuan untuk menyajikan informasi dan 

gambaran mengenai strategi pemberdayaan masyarakat yang dijalankan oleh 

Indofood melalui program CSR Pojok Selera demi mempertahankan citra 

positifnya. Dalam penelitian ini, desain yang digunakan adalah kualitatif deskriptif. 

Pengumpulan data dilakukan melalui wawancara mendalam kepada para informan. 

Hasil penelitian menunjukkan bahwa strategi pemberdayaan masyarakat yang 

dilakukan oleh Indofood melalui prinsip kesetaraan, partisipasi, kemandirian, dan 

keberlanjutan dapat memberikan dampak dan manfaat yang baik bagi masyarakat. 

Dengan demikian, Indofood dapat mempertahankan citra positifnya di masyarakat.  

 

Kata kunci: Corporate Communications, CSR, Pemberdayaan Masyarakat, 

Citra 
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STRATEGI PEMBERDAYAAN MASYARAKAT MELALUI PROGRAM 

CORPORATE SOCIAL RESPONSIBILITY (CSR) POJOK SELERA PT 

INDOFOOD DEMI MEMPERTAHANKAN CITRA POSITIF 

 

VIVIAN METTA 

 

ABSTRACT 

The Central Statistics Agency (BPS) recorded the poverty rate in Indonesia at 9.36 

percent. This proves that Indonesia is still at the poverty level. Indofood as a 

company engaged in the food sector has a concentration on this matter. The 

partnership with culinary entrepreneurs or Pojok Selera is an economic 

empowerment program to support the first SDGs, which is to eradicate poverty. In 

realizing the company's form of concern, Indofood Corporate Communications 

implements it through a pre-planned program. The goal is to build relationships 

and approaches between the company and the community or public. Corporate 

Social Responsibility was created as a form of corporate responsibility to social 

aspects. Its implementation is a professional ethic that must be carried out by 

companies as initiators of activities and business actors. This research aims to 

present information and an overview of the community empowerment strategy 

implemented by Indofood through the CSR Pojok Selera program in order to 

maintain its positive image. In this research, the design used is descriptive 

qualitative. Data collection was conducted through in-depth interviews with 

informants. The results showed that the community empowerment strategy carried 

out by Indofood through the principles of equality, participation, independence, and 

sustainability can provide good impacts and benefits for the community. Thus, 

Indofood can maintain its positive image in the community.  

Keywords: Corporate Communications, CSR, Community Empowerment, Image 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

ix 

 

DAFTAR ISI 

  

HALAMAN PERNYATAAN ORISINALITAS .................................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

UNGKAPAN TERIMA KASIH .......................................................................... iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ......................... vi 

ABSTRAK ........................................................................................................... vii 

ABSTRACT ......................................................................................................... viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR GAMBAR ........................................................................................... xii 

DAFTAR TABEL ............................................................................................... xiii 

DAFTAR BAGAN .............................................................................................. xiv 

DAFTAR LAMPIRAN ....................................................................................... xv 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang ..................................................................................... 1 

1.2 Rumusan Masalah ................................................................................ 8 

1.3 Tujuan Penelitian .................................................................................. 9 

1.4 Manfaat Penelitian................................................................................ 9 

1.4.1 Manfaat Teoretis ....................................................................... 9 

1.4.2 Manfaat Praktis ....................................................................... 10 

BAB II TINJAUAN PUSTAKA .......................................................................... 11 

2.1 Konsep yang Relevan .......................................................................... 11 

2.1.1 Corporate Communications .................................................... 11 

2.1.2 Corporate Social Responsibility ............................................. 13 

         2.1.3     Pemberdayaan Masyarakat ..................................................... 17 

2.1.4 Citra Perusahaan ..................................................................... 19 

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan ............................. 22 

2.3 Model Kerangka Pemikiran ............................................................... 36 

BAB III METODE PENELITIAN .................................................................... 38 

3.1 Desain dan Pendekatan....................................................................... 38 

3.2 Objek dan/ atau Subjek ...................................................................... 39 

3.2.1 Objek Penelitian ..................................................................... 39 

3.2.2 Subjek Penelitian .................................................................... 39 



Universitas Bakrie 

x 

 

3.3 Pengumpulan Data ............................................................................. 40 

3.3.1 Sumber Data ........................................................................... 40 

3.3.2 Teknik Pengumpulan Data ..................................................... 40 

3.4 Analisis Data ...................................................................................... 42 

3.5 Triangulasi Data ................................................................................. 43 

3.6 Operasionalisasi Konsep .................................................................... 46 

BAB IV HASIL DAN PEMBAHASAN ............................................................. 47 

4.1 Gambaran Konteks Penelitian ............................................................ 47 

4.1.1 Profil PT Indofood .................................................................. 47 

4.1.2 Visi dan Misi PT Indofood ..................................................... 48 

4.1.3 Nilai PT Indofood ................................................................... 48 

4.1.4 Logo PT Indofood .................................................................. 49 

4.1.5 Struktur Organisasi Perusahaan .............................................. 49 

4.1.6 Profil Informan ....................................................................... 50 

4.2 Penyajian Data.................................................................................... 55 

4.2.1 Pemberdayaan Masyarakat ..................................................... 55 

4.2.1.1 Kesetaraan .................................................................. 55 

4.2.1.2 Partisipasi.................................................................... 57 

4.2.1.3 Kemandirian ............................................................... 59 

4.2.1.4 Keberlanjutan .............................................................. 60 

4.2.2 Citra Perusahaan ..................................................................... 62 

4.2.2.1 Sekumpulan Kesan ..................................................... 62 

4.2.2.2 Kepercayaan ............................................................... 65 

4.2.2.3 Sikap ........................................................................... 66 

4.3 Pembahasan dan Diskusi .................................................................... 68 

4.3.1 Strategi Pemberdayaan Masyarakat pada Program Pojok Selera 

PT Indofood ............................................................................ 68 

4.3.2 Citra Perusahaan yang Terbentuk Melalui Program Pojok 

Selera ...................................................................................... 70 

BAB V SIMPULAN DAN SARAN .................................................................... 73 

5.1 Simpulan............................................................................................. 73 

5.2 Kendala dan Keterbatasan .................................................................. 73 

5.3 Saran dan Implikasi ............................................................................ 74 



Universitas Bakrie 

xi 

 

5.3.1 Saran untuk Penelitian Berikutnya ......................................... 74 

5.3.2 Saran untuk Industri/Lembaga/Subyek .................................. 74 

DAFTAR PUSTAKA........................................................................................... 76 

LAMPIRAN ......................................................................................................... 79 

 



Universitas Bakrie 

xii 

 

DAFTAR GAMBAR 

 

Gambar 1.1 Tingkat Kemiskinan di Indonesia 2023………………………………4 

Gambar 1.2 Program Pojok Selera Meraih Penghargaan ........................................ 5 

Gambar 1.3 Pelatihan Pojok Selera di Paroki Bintaro ............................................ 6 

Gambar 1.4 Kegiatan CSR Pojok Selera Indofood di Bandung ............................. 8 

Gambar 2.1 Konsep Piramida CSR ....................................................................... 16 

Gambar 3.1 Komponen Analisis Data Miles dan Huberman ................................ 42 

Gambar 4. 1 Logo PT Indofood ............................................................................ 49 

Gambar 4. 2 Sukwanti Koesno.............................................................................. 52 

Gambar 4. 3 Cucu Kustini ..................................................................................... 53 

Gambar 4. 4 Ida Mahrita ....................................................................................... 53 

Gambar 4. 5 Ratna Indrayani ................................................................................ 54 

Gambar 4. 6 Pelatihan E-Commerce UKM Bersama Blibli.com ......................... 62 

Gambar 4. 7 Pelatihan Pojok Selera untuk Pembuatan Roti ................................. 64 

Gambar 4. 8 Pelatihan UKM Go Digital Bersama Smartfren…………………... 69 

Gambar 4. 9 Baking Demo Pojok Selera .............................................................. 72 

 

  

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

xiii 

 

DAFTAR TABEL 

 

Tabel 2.1 Penelitian Sebelumnya .......................................................................... 35 

Tabel 3.1 Operasionalisasi Konsep ....................................................................... 46 

Tabel 4. 1 Biodata Informan .................................................................................. 51 

Tabel 4. 2 Pemberdayaan Masyarakat, Najiyati (2014) ........................................ 68 

Tabel 4. 3 Indikator Citra, Kanaidi (2015) ............................................................ 70 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

xiv 

 

  

DAFTAR BAGAN 

 

Bagan 2.1 Kerangka Pemikiran............................................................................. 37 

Bagan 4. 1 Struktur Organisasi Corporate Communications PT Indofood ........... 49 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

xv 

 

DAFTAR LAMPIRAN  

 

I. Transkrip Wawancara ......................................................................................... 79 

II. Hasil Dokumentasi ........................................................................................... 91 


