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Komodifikasi Audiens Penggemar Boygroup K-pop Seventeen Terhadap 

Reality Show “Nana Tour with Seventeen” 

Taja Aurora Bianca 

ABSTRAK 

Penelitian ini menganalisis fenomena komodifikasi audiens dalam reality 

show Nana Tour with Seventeen dan dampaknya terhadap penggemar Seventeen 

(Carat). Melalui pendekatan kualitatif, penelitian ini menggunakan konsep 

komodifikasi audiens Vincent Mosco untuk menganalisis dinamika kompleks 

antara eksploitasi, loyalitas penggemar, dan peran platform Weverse dalam 

memfasilitasi proses komodifikasi. Data diperoleh melalui wawancara dengan 

penggemar dalam mengonsumsi konten reality show Nana Tour with Seventeen, 

observasi, dan studi kepustakaan. Hasil penelitian menunjukkan bahwa data dan 

perhatian penggemar dijadikan komoditas oleh perusahaan untuk monetisasi. Nana 

Tour with Seventeen adalah hasil kolaborasi antara perusahaan produksi konten Egg 

Is Coming dan Hybe Corporation, yang menawarkan konten eksklusif berbayar 

melalui platform Weverse. Konten ini dirancang untuk memuaskan dan 

memanfaatkan loyalitas penggemar dengan mendorong pembelian konten dan 

merchandise. Interaksi langsung antara artis dan penggemar di Weverse 

memperkuat ikatan emosional, yang kemudian dimanfaatkan untuk keuntungan 

bisnis. Transformasi digital dan teknologi berperan penting dalam menciptakan 

ekosistem digital yang menguntungkan, memungkinkan distribusi konten eksklusif 

dan pengumpulan data pengguna untuk optimasi pemasaran. 

Kata Kunci: Komodifikasi Audiens, Budaya Populer, Acara Realitas, Fandom K-

Pop, Seventeen 
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Audience Commodification of the K-pop Boygroup Seventeen Fans in the 

Reality Show "Nana Tour with Seventeen" 

Taja Aurora Bianca 

ABSTRACT 

This research analyzes the phenomenon of audience commodification in the 

reality show "Nana Tour with Seventeen" and its impact on Seventeen fans (Carat). 

Through a qualitative approach, this research uses Vincent Mosco's concept of 

audience commodification to analyze the complex dynamics between exploitation, 

fan loyalty, and the role of the Weverse platform in facilitating the commodification 

process. Data were obtained through interviews with fans consuming the "Nana 

Tour with Seventeen" reality show content, observations, and literature studies. The 

results show that fan data and attention are commodified by companies for 

monetization. "Nana Tour with Seventeen" is a collaboration between the content 

production company Egg Is Coming and Hybe Corporation, offering exclusive paid 

content through the Weverse platform. This content is designed to satisfy and 

exploit fan loyalty by encouraging the purchase of content and merchandise. Direct 

interaction between artists and fans on Weverse strengthens emotional bonds, 

which are then utilized for business profits. Digital transformation and technology 

play a crucial role in creating a profitable digital ecosystem, enabling the 

distribution of exclusive content and the collection of user data for marketing 

optimization. 

Keywords: Audience Commodification, Popular Culture, Reality Show, K-Pop 

Fandom, Seventeen 
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