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DINDA ANISA MULYADIE

ABSTRAK

Penelitian ini membahas strategi Cyber Public Relations (CPR) yang diterapkan
oleh Hotel Doubletree by Hilton Jakarta - Diponegoro dalam mendukung kampanye
Corporate Social Responsibility (CSR) "Pink Ribbon" melalui platform Instagram.
Kampanye "Pink Ribbon" bertujuan untuk meningkatkan kesadaran publik
mengenai kanker payudara, yang merupakan masalah kesehatan utama bagi wanita
di seluruh dunia, termasuk di Indonesia. Strategi CPR yang digunakan oleh hotel
ini melibatkan penggunaan berbagai fitur media sosial, seperti posting, cerita, dan
interaksi langsung dengan pengguna, untuk menyebarkan informasidan menggalang
dukungan bagi kampanye tersebut. Studi kasus ini menggunakan metode penelitian
kualitatif dengan pendekatan deskriptif melalui wawancara mendalam, observasi,
dan analisis konten. Hasil penelitian menunjukkan bahwa penggunaan media sosial
Instagram sebagai alat CPR efektif dalam meningkatkan kesadaran masyarakat
Hotel Doubletree by Hilton Jakarta - Diponegoro.Hotel ini berhasil memanfaatkan
Instagram untuk membangun hubungan denganpublik, meningkatkan partisipasi
dalam kampanye CSR, dan mengkomunikasikan komitmennya terhadap isu-isu

sosial dan kesehatan.

Kata kunci: Cyber Public Relations, Corporate Social Responsibility,
kampanye Pink Ribbon, Instagram.
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CYBER PUBLIC RELATION STRATEGIES IN SUPPORTING PINK
RIBBON CORPORATE SOCIAL RESPONSIBILITY (CSR) CAMPAIGN
THROUGH INSTAGRAM: A CASE STUDY AT HOTEL DOUBLETREE

BY HILTON JAKARTA - DIPONEGORO

DINDA ANISA MULYADIE

ABSTRACT

This study discusses the Cyber Public Relations (CPR) strategy implemented by
HotelDoubletree by Hilton Jakarta - Diponegoro in supporting the "Pink Ribbon"
Corporate Social Responsibility (CSR) campaign through the Instagram platform.
The "Pink Ribbon" campaign aims to raise public awareness about breast cancer,
a major health issue for women worldwide, including in Indonesia. The CPR
strategy employed by the hotel involves using various social media features, such
as posts, stories, and direct interactions with users, to disseminate information and
garnersupport for the campaign. This case study employs a qualitative research
method witha descriptive approach through in-depth interviews, observation, and
content analysis.The results of the study indicate that using Instagram as a CPR
tool is effective in raising public awareness of Hotel Doubletree by Hilton Jakarta
- Diponegoro. The hotel successfully utilizes Instagram to build relationships with
the public, increase participation in the CSR campaign, and communicate its

commitmentto social and health issues.

Keywords: Cyber Public Relations, Corporate Social Responsibility, Pink Ribbon

Campaign, Instagram.
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