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ANALISIS FRAMING PEMBERITAAN TANGGAPAN PRESIDEN 

JOKOWI TENTANG HAK ANGKET PEMILU 2024 DI KOMPAS.COM 

DAN TEMPO.CO 

Pasifikus Rifkiardo Trimision 

ABSTRAK 

Setelah pelaksanaan Pemilihan Umum 2024 di Indonesia, media online di dalam 

negeri ramai memberitakan isu mengenai hak angket DPR yang digunakan untuk 

menyelidiki dugaan kecurangan dalam pemilu tersebut. Media online kemudian 

mewawancarai dan melaporkan berbagai tanggapan, termasuk dari Presiden Joko 

Widodo, terkait wacana penggunaan hak angket tersebut. Dalam hal ini, 

Kompas.com dan Tempo.co turut melaporkan tanggapan Presiden Joko Widodo. 

Masing-masing media memiliki perspektif tersendiri dalam membingkai realitas 

suatu peristiwa ke dalam sebuah berita. Oleh karena itu, penelitian ini bertujuan 

untuk menganalisis bagaimana framing berita mengenai tanggapan Presiden Joko 

Widodo tentang hak angket Pemilihan Umum 2024 di Kompas.com dan Tempo.co 

pada edisi 20 Februari 2024 dan 4 Maret 2024. Penelitian ini menggunakan desain 

analisis framing Robert N. Entman (Define Problems, Diagnose Causes, Make 

Moral Judgments, Treatment Recommendations) dengan pendekatan kualitatif. 

Hasil analisis menunjukkan bahwa Kompas.com membingkai tanggapan Presiden 

Joko Widodo secara positif dan normatif, serta melaporkannya apa adanya. 

Sementara itu, Tempo.co membingkai tanggapan Presiden Joko Widodo sebagai 

sikap yang kurang peduli terhadap hak angket Pemilihan Umum 2024 dan 

melaporkannya secara kritis. 

 

Kata Kunci: Media Online, Hak Angket, Pemilihan Umum 2024, Presiden Joko 

Widodo, Analisis Framing Robert N. Entman. 
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FRAMING ANALYSIS OF NEWS COVERAGE ON PRESIDENT JOKOWI'S 

RESPONSE TO THE 2024 ELECTION INQUIRY RIGHTS ON 

KOMPAS.COM AND TEMPO.CO 

Pasifikus Rifkiardo Trimision 

ABSTRACT 

After the 2024 General Election in Indonesia, online media outlets in the country 

were abuzz with news about the use of the DPR's right of inquiry to investigate 

alleged election fraud. Various responses, including those from President Joko 

Widodo, were reported by online media regarding the potential use of this right. 

Kompas.com and Tempo.co were among the media outlets that reported on 

President Joko Widodo's response. Each media outlet had its own perspective in 

framing the reality of this event into news reports. Therefore, this study aims to 

analyze how the news framing of President Joko Widodo's response to the 2024 

General Election's right of inquiry was presented on Kompas.com and Tempo.co in 

the February 20, 2024, and March 4, 2024, editions. The study uses Robert N. 

Entman's framing analysis design (Define Problems, Diagnose Causes, Make 

Moral Judgments, Treatment Recommendations) with a qualitative approach. The 

analysis results show that Kompas.com framed President Joko Widodo's response 

positively and normatively, reporting it as it was. Meanwhile, Tempo.co framed 

President Joko Widodo's response as indifferent towards the right of inquiry 

regarding the 2024 General Election and reported it critically. 

 

Keywords: Online Media, Right Of Inquiry, 2024 General Election, President 

Joko Widodo, Robert N. Entman Framing Analysis 
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