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STRATEGI SPECIAL EVENT CAMPUS GOES TO SCHOOL (CGTYS)
DALAM UPAYA MEMBANGUN CITRA MEREK (BRAND IMAGE)
UNIVERSITAS BAKRIE

MOH. YUSRI SAFITRAH

ABSTRAK
Meningkatnya jumlah Perguruan Tinggi Swasta (PTS) di Jakarta menyebabkan
persaingan yang semakin ketat antar PTS. Sehubungan dengan itu, PTS di
Jakarta berupaya untuk menonjolkan keunggulan mereka secara kuantitas
maupun kualitas guna menarik minat calon mahasiswa baru. Berdasarkan data
Statistik Indonesia 2022, terdapat 3.107 perguruan tinggi di seluruh Indonesia,
dengan 95,97% di antaranya merupakan PTS. Pulau Jawa menjadi wilayah dengan
jumlah perguruan tinggi terbanyak, yaitu sebanyak 1.477 unit. Penelitian ini
bertujuan untuk mengetahui, mendeskripsikan dan memetakan strategi
Campus Goes to School (CGTS) sebagai upaya membangun citra merek (brand
image) Universitas Bakrie. Penelitian ini menggunakan metode kualitatif
dengan teknik pengumpulan data melalui wawancara mendalam. Keabsahan
data diuji menggunakan triangulator sumber dengan cara mengecek data yang
telah diperoleh melalui beberapa sumber. Hasil penelitian ini adalah Campus
Goes to School (CGTS) menerapkan tujuh dimensi special event dari Jefkins
sebagai upaya dalam meningkatkan citra merek (brand image). Hasil dari
implementasi strategi special event oleh Campus Goes to School (CGTS)
memperoleh feedback dari partisipan. Tim CGTS yang terdiri dari mahasiswa
Universitas Bakrie, memainkan peran penting dalam mempromosikan universitas
melalui berbagai event dan kampanye yang dilaksanakan ke sekolah-sekolah mitra
di dalam maupun luar Jakarta. Kegiatan ini tidak hanya memperkenalkan atribut,
nilai, manfaat, fasilitas, dan beasiswa yang ditawarkan oleh Universitas Bakrie,
tetapi juga memberikan pengalaman belajar secara langsung di dunia industri

melalui metode “experiential learning”.

Kata kunci: : Event: Strategi Special Event, Brand Image, Reputasi
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STRATEGY OF SPECIAL EVENT CAMPUS GOES TO SCHOOL (CGTS) IN
AN EFFORT TO BUILD BRAND IMAGE OF BAKRIE UNIVERSITY

MOH. YUSRI SAFITRAH

ABSTRACT
The increasing number of Private Higher Education Institutions in Jakarta has led
to intensified competition among these institutions. In response, Higher Education
Institutions in Jakarta are striving to highlight their strengths in both quantity and
quality to attract prospective new students. According to the Indonesian Statistics
Data 2022, there are 3,107 higher education institutions across Indonesia, with
95.97% of them being private institutions. Java Island has the highest number of
higher education institutions, totaling 1,477 units. This study aims to understand,
describe, and map out the Campus Goes to School (CGTS) strategy as an effort to
build the brand image of Bakrie University. This research employs a qualitative
method with data collection techniques through in-depth interviews. The validity
of the data is tested using source triangulation by cross-checking the data obtained
from multiple sources. The findings of this study indicate that Campus Goes to
School (CGTS) applies the seven dimensions of special events from Jefkins as an
effort to enhance its brand image. The implementation of the special event strategy
by Campus Goes to School (CGTS) has garnered feedback from participants. The
CGTS team, consisting of Bakrie University students, plays a crucial role in
promoting the university through various events and campaigns conducted at
partner schools both within and outside Jakarta. These activities not only introduce
the attributes, values, benefits, facilities, and scholarships offered by Bakrie
University but also provide hands-on learning experiences in the industrial world

through the “experiential learning” method.

Keywords: Special Event Strategy, Brand Image, Reputation
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