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DIGITAL BRANDING STRATEGY OF GIRLS ON COURT 

COMMUNITY IN BUILDING ENGAGEMENT THROUGH 

INSTAGRAM SOCIAL MEDIA 

 

 

KAIMALA ZUARNI ABIDIN 

ABSTRACT 

 

Digital branding is one of the strategies that are currently widely used by 

various brands, institutions, agencies and so on in promoting their products 

or services to be better known by the public. Digital branding has various 

elements that can influence building engagement including Content, Search 

Engine Optimization (SEO), Brand Messaging, and Logo. This study aims to 

determine how the digital branding strategy is carried out by the Girls On 

Court women's community in building engagement on Instagram. The 

method used inthis study is qualitative with data collection techniques through 

in-depth interviews with Instagram admins, founders of the Girls On Court 

community and members and non-members who follow the Girls On Court 

Instagram account. The results of this study explain that the Girls on Court 

community has succeeded in building engagement on Instagram social 

media through thematic special event content with the theme "Women Can 

Be Anything", delivering messages using Jaksel language and interaction 

through comment pins. 
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KAIMALA ZUARNI ABIDIN 

ABSTRACT 

Digital branding merupakan salah satu strategi yang saat ini 

dilakukan oleh berbagai merek, lembaga, institusi dan lainnya dalam 

mempromosikan produk atau jasanya agar lebih dikenal oleh khalayak. 

Digital branding memiliki berbagai element yang dapat berpengaruh 

dalam membangun engagement diantaranya Content, Search Engine 

Optimization (SEO), Brand Messaging, dan Logo. Penelitian ini 

bertujuan untuk mengetahui bagaimana strategi digital branding yang 

dilakukan komunitas perempuan Girls On Court dalam membangun 

engagement di Instagram. Metode yang digunakan pada penelitian ini 

adalah kualitatif dengan teknik pengumpulan data melalui wawancara 

mendalam kepada admin Instagram, pendiri komunitas Girls On Court 

serta anggota dan non-anggota yang mengikuti akun Instagram Girls 

On Court. Hasil dari penelitian ini menjelaskan bahwa komunitas Girls 

on Court berhasil membangun engagement pada media sosial Instagram 

melalui konten special event tematik dengan tema ‘‘Women Can Be 

Anything”, penyampaian pesan dengan menggunakan Bahasa Jaksel 

dan interaksi melalui pin komentar. 
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Komunitas 
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