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Putri Najwa Fakhirah

ABSTRAK

Penelitian ini mengeksplorasi hubungan antara pemujaan selebriti dan perilaku
pembelian impulsif di kalangan penggemar K-pop, dengan fokus pada peserta
"Sasarengan Trip Batch The Dream Show 3" yang diadakan pada 18 Mei 2024.
Menggunakan metode kuantitatif deskriptif, data dikumpulkan dari 140 responden
yang dipilih melalui teknik simple random sampling. Variabel independen, pemujaan
selebriti, dibagi menjadi tiga dimensi: Entertainment-Social, Intense-Personal, dan
Borderline-Pathological, sedangkan variabel dependen yaitu pembelian impulsif.
Hasil penelitian menunjukkan adanya korelasi signifikan antara pemujaan selebriti dan
perilaku pembelian impulsif. Keterkaitan ini terutama kuat pada dimensi Intense-
Personal dan Borderline-Pathological, yang menunjukkan bahwa keterikatan
emosional yang mendalam terhadap idola berkontribusi terhadap pembelian impulsif.
Hasil penelitian ini menyatakan benar bahwa pemujaan selebriti memainkan peran
penting dalam mendorong perilaku konsumen, terutama dalam konteks pembelian
merchandise dan pengeluaran terkait konser yang didorong oleh fandom.

Kata Kunci: pemujaan selebriti, pembelian impulsif, penggemar K-pop, Sasarengan
Trip, The Dream Show 3
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THE INFLUENCE OF CELEBRITY WORSHIP ON IMPULSE PURCHASES
OF K-POP FANS (CASE STUDY OF SASARENGAN TRIP BATCH THE
DREAM SHOW ON 18 MAY 2024)

Putri Najwa Fakhirah

ABSTRACT

This research explores the relationship between celebrity worship and impulsive
buying behavior among K-pop fans, focusing on participants of the "Sasarengan Trip
Batch The Dream Show 3" held on May 18, 2024. Using a descriptive quantitative
method, data were collected from 140 respondents selected through simple random
sampling. The independent variable, celebrity worship, is divided into three
dimensions: Entertainment-Social, Intense-Personal, and Borderline-Pathological,
while the dependent variable is impulsive buying. The results of the study show a
significant correlation between celebrity worship and impulsive buying behavior. This
correlation is particularly strong in the Intense-Personal and Borderline-Pathological
dimensions, indicating that a deeper emotional attachment to idols contributes to
impulsive purchases. The findings confirm that celebrity worship plays a significant
role in driving consumer behavior, especially in the context of fandom-driven
merchandise purchases and concert-related spending.

Keywords: celebrity worship, impulsive buying, K-pop fans, Sasarengan Trip, The
Dream Show 3
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