DAFTAR PUSTAKA

Afrizal. 2016. Metode Penelitian Kualitatif: Sebuah Upaya Mendukung
Penggunaan Penelitian Kualitatif Dalam Berbagai Disiplin Ilmu. Jakarta:
PT. RajaGrafindo  Persada

Baumgarth, Carsten and Daragh O’Rilley (2014). Brand in The Arts and Culture
Sector. Emerald Publishing Group Limited.

Creswell, John W. 2015. Penelitian Kualitatif & Desain Riset. Yogyakarta :
Pustaka Pelajar

Dodwani, B., & Agarwal, S. (Volume-6, Issue—1, 2017). Digital Branding.
International Journal of Research and Development —A Management
Review (IJRDMR)

Fadly, H. D., & Sutama. (2020). Membangun Pemasaran Online Dan Digital

Branding Ditengah Pandemi Covid-19. Jurnal Ecoment Global

Freddy Rangkuti, 2004, analisis SWOT teknik membedah kasus bisnis,
jakarta :PT  Gramedia

Gurau, C. 2008. Integrated Online Marketing Communication: Implementation
And Management. Journal Of Communication Managemen

Hennig- Thurau, Thorsten, Kevin P. Gwinner, Gianfranco Walsh, and Dwayne D.
Gremler. 2004. “Electronic Word-of-Mouth via Consumer-Opinion
Platforms: =~ What Motivates Consumers to Articulate Themselves on
the Internet?” Journal of Interactive Marketing

Kotler, Keller. 2008. Manajemen Pemasaran. Jakarta : Erlangga

54



55

Kotler, P.2009. Manajemen Pemasaran (Marketing Management) (Edisi 13). USA:
Pearson Prentice Hall.

Lipidinen, H., & Karjaluoto, H. (2015). Industrial branding in the digital age.

Journal of Business and Industrial Marketing

Lotta Back, E. 1.-]J. 2018. Digital Brand Management: A Company and Consumer
Perspective. Arcadia Working Paper

Lotta Béck, E. 1.-J. 2018. Digital Brand Management: A Company and Consumer
Perspective. Arcadia Working Paper

Moleong, Lexy. J. 2016. Metodologi Penelitian Kualitatif Edisi Revisi. Bandung:
PT. Remaja Rosdakarya.

Setiawan, D.2017. Dampak Perkembangan Teknologi dan Komunikasi Terhadap

Budaya. Simbolika

Sugiyono. (2012). Memahami Penelitian Kualitatif”. Bandung : ALFABETA

Sugiyono. (2014). Metode Penelitian Pendidikan Pendekatan Kuantitatif,
Kualitatif, dan R&D. Bandung: Alfabeta

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :
Alfabeta, CV.

Sugiyono. 2015. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :
ALFABETA.

Tickle, P., Keller, K. L., & Riche, K. (2003). Ten Guidelines for Branding in
High- Tech Markets. Market Leader, 2

Yunus, Ulani. 2018. Digital Branding Teori Dan Praktek. Jakarta :London School

of Public Relations Jakarta



	ABSTRAK
	DAFTAR ISI
	BAB I
	1.1. Latar Belakang Masalah
	1.2. Fokus Penelitian
	1.3. Rumusan Masalah
	1.4. Tujuan Penelitian
	1.5. Manfaat Penelitian

	BAB II
	2.1. Definisi Konsep dan Pendekatan Teori
	2.2. Kerangka Pemikiran
	2.3. Alur Penelitian

	BAB III
	3.1. Metode Penelitian
	3.2. Objek Penelitian
	3.4. Instrumen Penelitian
	3.5. Teknik Analisis Data

	BAB IV
	4.2. Temuan Penelitian
	4.3.  Pembahasan

	BAB V

