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MEMBANGUN BRAND ENGAGEMENT (STUDI KASUS PADA AKUN
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AHMAD ALWI WAQAR

ABSTRAK

Perkembangan industri Esport di Indonesia telah meningkat pesat, dengan banyak
produk Esport menggunakan media sosial untuk strategi komunikasi guna
memperkenalkan produk dan membangun brand engagement. Indonesian Football
e-League (IFeL), sebagai operator liga sepakbola virtual resmi Indonesia,
mengimplementasikan strategi social media marketing di TikTok untuk
membangun brand engagement. Penelitian ini menggunakan teori social media
marketing oleh Chen dan Lin (2018) dan brand engagement oleh Katie Paine
(2011), dengan pendekatan studi kasus kualitatif. Hasil penelitian menunjukkan
bahwa IFeL telah memenuhi dimensi social media marketing, seperti entertainment,
interaction, trendiness, customization, dan internet word of mouth, yang terlihat dari
konten TikTok mereka. Pengikut TikTok @ifel_id telah mencapai tahap loyalty,
dibuktikan dengan tingginya angka share konten secara organik. Pencapaian ini
menunjukkan keberhasilan IFeL dalam strategi social media marketing dan harus

dipertahankan.

Kata Kunci : Social Media Marketing, Strategi Komunikasi Pemasaran media

Sosial, Brand Engagement, Esport
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ANALYSIS OF SOCIAL MEDIA MARKETING STRATEGIES TO BUILD
BRAND ENGAGEMENT (CASE STUDY ON TIKTOK ACCOUNT
@ifel_id)

AHMAD ALWI WAQAR

ABSTRACT

The Esports industry in Indonesia has experienced rapid growth, with many Esports
products utilizing social media as a communication strategy to introduce their
products and build brand engagement. Indonesian Football e-League (IFeL), as the
official operator of the virtual football league in Indonesia, has implemented a social
media marketing strategy on TikTok to enhance brand engagement. This study
employs the social media marketing theory by Chen and Lin (2018) and brand
engagement theory by Katie Paine (2011), using a qualitative case study approach.
The results show that IFeL has fulfilled the dimensions of social media marketing,
such as entertainment, interaction, trendiness, customization, and internet word of
mouth, as evidenced by their TikTok content. Followers of the TikTok account
@ifel_id have reached the loyalty stage, demonstrated by the high number of
organic content shares. This achievement highlights IFeL's success in their social

media marketing strategy, which should be maintained.

Keyword : Social Media Marketing, Social Media Marketing Communication
Strategy, Brand Engagement, Esport
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