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PERAN MEDIA SOSIAL INSTAGRAM DALAM MEMBANGUN 

PERSONAL BRANDING (STUDI KASUS @vanessagraciaa) 

ANDIKA RAFIF AZKA PUTRA

ABSTRAK 

Penelitian ini akan mengeksplorasi personal branding akun media sosial Instagram 

@vanessagraciaa. Vanessa Gracia merupakan fashion, beauty, lifestyle asal Jakarta, 

Indonesia, dan memiliki pengikut melebihi 44.000 orang. Penulis ingin mengulik 

personal branding dan kredibilitas Vanessa Gracia di Instagram. Teori yang 

digunakan adalah teori Peter Montoya mengenai delapan hukum personal 

branding. Pendekatan penelitian kualitatif, metode penelitian deskriptif, subjek 

penelitian yaitu Influencer Vanessa Gracia dan objek penelitian adalah personal 

branding pada akun Instagram @vanessagraciaa. Metode pengumpulan data 

menggunakan observasi, dokumentasi, tinjauan data online, dan studi kepustakaan. 

Teknik analisis data adalah reduksi, penyajian, dan penarik kesimpulan data. Hasil 

penelitian ini mengemukakan bahwa Vanessa Gracia memenuhi delapan konsep 

personal branding. 

Kata Kunci:  Influencer, personal branding, media sosial, Instagram 
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THE ROLE OF INSTAGRAM SOCIAL MEDIA IN BUILDING 

PERSONAL BRANDING (CASE STUDY @vanessagraciaa) 

ANDIKA RAFIF AZKA PUTRA

ABSTRACT 

This research aims to explore the personal branding of the Instagram account 

@vanessagraciaa. Vanessa Gracia is a fashion, beauty, and lifestyle influencer from 

Jakarta, Indonesia, with over 44,000 followers. The researcher intends to examine 

the personal branding and credibility of Vanessa Gracia on Instagram. Peter 

Montoya's theory of eight laws of personal branding is applied in this study. The 

research employs a qualitative approach with a descriptive research method, 

focusing on the influencer Vanessa Gracia as the subject, and her personal branding 

on the Instagram account @vanessagraciaa as the object. Data collection methods 

include observation, documentation, online data review, and literature study. The 

data analysis techniques consist of data reduction, presentation, and conclusion 

drawing. The findings of this study indicate that Vanessa Gracia fulfills the eight 

concepts of personal branding. 

Keywords: Influencer, personal branding, social media, Instagram 
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