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ANALISIS RESEPSI KOMUNITAS 3 FOIL JKT TERHADAP

LOYALITAS BRAND ADIDAS SEBAGAI UPAYA MENDUKUNG
PERTANDINGAN AWAY DAY PERSIJA 2023

MAULANA MUHAMMAD

ABSTRAK

Pertandingan olahraga tanpa adanya supporter dirasa sepi dan terkeasan kurang
menarik. Supporter adalah salah satu komponen penting dalam sebuah aktivitas
olahraga di seluruh penjuru dunia. Supporter membuat suasana saat pertandingan
terasa ramai dan membuat mental para atlet yang bertanding menjadi lebih
semangat. Resepsi anggota komunitas supporter bola 3 Foil Jakarta terhadapa
loyalitas brand Adidas sebagai Upaya Mendukung Pertandingan away day 2023.
Tujuan penelitian ini untuk mengetahui Loyalitas brand adidas dari anggota
komunitas 3 foil Jakarta. Pada penelitian ini menggunakan metode kualitatif dengan
pendekatan studi fenomenalogi. Teknik pengumpulan data penelitian ini melalui
wawancara mendalam, metode dokumentasi dan studi Pustaka. Penelitian ini
menggunakan dimensi repeat, retention dan referalls. Untuk mendapatkan hasil
penelitian ini dilakukan wawancara dengan anggota komunitas 3 foil Jakarta dan
Triangulator yaitu dosen marketing IImu Komunikasi, Universitas Bakrie. Hasil
pada penelitian ini menunjukan bahwa komunitas 3 foil Jakarta memberikan kesan

positif dan merekomendasikan Adidas ke supporter bola yang lain.

Kata kunci: Komunitas 3 foil Jakarta, Repeat, Retention, Referalls, Loyalitas
Brand, Adidas
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ANALYSIS OF THE 3 FOIL JKT COMMUNITY'S RECEPTION

TOWARDS ADIDAS BRAND LOYALTY AS AN EFFORT TO SUPPORT
PERSIJA'S 2023 AWAY DAY MATCH

MAULANA MUHAMMAD

ABSTRACT

A sports match without supporters feels empty and less interesting. Supporters are
one of the important components in sports activities all over the world. Supporters
make the atmosphere during the match feel lively and make the athletes' mentality
more enthusiastic. The reception of members of the 3 Foil Jakarta football supporter
community towards Adidas brand loyalty as an Effort to Support the 2023 Away
Day Match. The purpose of this study was to determine the Adidas brand loyalty of
members of the 3 Foil Jakarta community. This study used a qualitative method
with a phenomenology study approach. The data collection technique for this study
was through in-depth interviews, documentation methods and literature studies.
This study uses the dimensions of repeat, retention and referrals. To obtain the
results of this study, interviews were conducted with members of the 3 foil Jakarta
community and Triangulator, a lecturer in Marketing Communication Science,
Bakrie University. The results of this study indicate that the 3 foil Jakarta
community gives a positive impression and recommends Adidas to other football

supporters.

Keywords: 3 foil Jakarta Community, Repeat, Retention, Referrals, Brand Loyalty,
Adidas
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