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ANALISIS VOUCHER DISKON BELANJA PADA LIVE
STREAMING TIKTOK @CAMILLEBEAUTY_OFFICIAL
TERHADAP MINAT BELI KONSUMEN

SAIDAH FATIMAH - 1201703049

ABSTRAK

Penelitian ini bertujuan untuk memahami bagaimana penggunaan voucher diskon
belanja pada Live streaming TikTok dapat menarik minat beli konsumen, dengan
fokus pada merek skincare Camille Beauty. TikTok, sebagai platform media sosial
yang semakin populer, menyediakan fitur Live streaming yang memungkinkan
interaksi langsung antara penjual dan konsumen. Camille Beauty memanfaatkan
fitur ini dengan menawarkan voucher diskon selama sesi Live streaming untuk
meningkatkan daya tarik konsumen terhadap produk mereka. Pendekatan yang
digunakan dalam penelitian ini adalah kualitatif dengan metode studi kasus. Data
dikumpulkan melalui wawancara mendalam dengan konsumen yang sering
mengikuti sesi Live streaming Camille Beauty dan observasi partisipatif selama sesi
berlangsung. Analisis dilakukan menggunakan model AISAS (Attention, Interest,
Search, Action, Share) untuk mengidentifikasi proses keputusan konsumen dari
tahap awal hingga tindakan pembelian. Hasil penelitian menunjukkan bahwa
voucher diskon yang diberikan selama Live streaming dapat menarik perhatian,
meningkatkan minat, dan mendorong konsumen untuk melakukan pembelian.
Faktor-faktor seperti urgensi waktu, kualitas interaksi dengan host, dan strategi
promosi yang kreatif melalui Live streaming menjadi penting dalam meningkatkan
minat beli konsumen. Penelitian ini memberikan wawasan bagi pemasar mengenai
strategi pemasaran yang efektif di era digital, khususnya melalui penggunaan
platform TikTok.

Kata kunci: model AISAS, Live streaming, penelitian kualitatif, voucher diskon.
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ANALISIS VOUCHER DISKON BELANJA PADA LIVE
STREAMING TIKTOK @CAMILLEBEAUTY_OFFICIAL
TERHADAP MINAT BELI KONSUMEN

SAIDAH FATIMAH - 1201703049

ABSTRACT

This study aims to understand how the use of shopping discount vouchers in TikTok
Live streaming sessions can attract consumer buying interest, focusing on the
skincare brand Camille Beauty. TikTok, as a rapidly growing social media
platform, provides a Live streaming feature that enables direct interaction between
sellers and consumers. Camille Beauty utilizes this feature by offering discount
vouchers during Live streaming sessions to increase consumer attraction to their
products. The study employs a qualitative approach with a case study method. Data
were collected through in-depth interviews with consumers who frequently
participate in Camille Beauty's Live streaming sessions and through participatory
observation during the sessions. The analysis was conducted using the AISAS model
(Attention, Interest, Search, Action, Share) to identify the consumer decision-
making process from initial stages to purchase action. The results indicate that
discount vouchers offered during Live streaming sessions can capture attention,
increase interest, and encourage consumers to make purchases. Factors such as
time urgency, quality of interaction with the host, and creative promotional
strategies through Live streaming are essential elements in enhancing consumer
buying interest. This study provides insights for marketers on effective marketing
strategies in the digital era, particularly through the use of the TikTok platform.

Keywords: AISAS model, Live streaming, qualitative research, discount vouchers

vii



Universitas Bakrie

DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS.....ccoovvtttennnaniecsssansecsssssssasssssanes i
HALAMAN PENGESAHAN......ccoviivieniensnnssnnnsans Error! Bookmark not defined.
KATA PENGANTAR ...uiiiiiinentnnsssississississsssssssssssssssssssisssssssssssssssssssssssssanes iii
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASL......ccccoonnericcsnnnns v
ABSTRAK .uuotiiticiiuicnicinsneisnicsesssncssissssssessssssssssnssssssssssssssssssssssssssssssssssssssssssss vi
ABSTRACT uuuaaaneennveirvicnensuensicesssesssscsssssnsssissssssssssssssssssssssssssssssssssssssssssssssssans vii
DAFTAR ISLucuiiiiiiiiuisrininicsinsenssnsssssissississssssssssssssssssssssssssssssssssssssssssssssssnses viii
DAFTAR GAMBAR......uuiitiriticinisinstnstnssissississississssssssssssssssssssssssssssossessossons X
DAFTAR TABEL....uuuiiiiiicinensinsnsssississississsssssssssssssssssssisssssssssssssssssssssssssanes xi
DAFTAR LAMPIRAN .....uiiiiirininrinsensenssnsssssissississsssssssssssssssssssssssssssssosssssses xii
BAB I PENDAHULUAN .....covtvinntnninnnnssissississessessssssssssssssssssssssosssssssssssssssssssnses xiii
1.1 Latar Belakang .........cccocioiiiiiiiiiieieeceee e Xiii

1.2 Rumusan Masalah .........cccccoeiiiniiiiiiiniieeeceeee e 6

1.3 Tujuan Penelitian..........cccocoueeiiieiiieiiieiecieee et 6

1.4 Manfaat Penelitian.........cccooerieriiiiinienieeieniecceceeee e 6

1.4.1 Manfaat TEOTEtIS....cccueveeriieieriierieeiesteeeeee e 6

1.4.2  Manfaat Praktis........cccooeeviiiieniiniiienieeeieeceeeeeee e 7

BAB II TINJAUAN PUSTAKAL....uutiiittriisnrinnnricssnncssssrsssssosssssosssssssssssssssssssasses 8
2.1  Konsep yang Relevan..........ccoccoeviieiiiiiiiiiiieiieeieeee e 8

2.1.1 Komunikasi Pemasaran ............cccceecerierienienieniennenienceeeeee 8

2.1.2 PIOMOST..ceeteuiieiieiieieeitesitete ettt 9

2.1.3 Promosi Penjualan (Sales Promotion)...............cccccevcuvenuennne.. 10

2.1.4  Voucher Diskon Belanja............ccccoecueeviiiiiieniiniiieiecieeeeee, 11

2.1.5  Live Streaming...........cocccueieeueeviiieeiieeeie et 13

2.1.6  Aplikasi TIKTOK ...c.cooiieiiiiriiieiiesieeieeeeeee e 14

2.1.7 Minat Beli KOnsumen ..........cccccoovevievenienienenieneeienienceens 16

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan.................coe...ee. 18

2.2.1 Penelitian Sebelumnya ...........cccccveeiienieeiienienieeieeieeeee e 18

2.2.2  Penelitian Kebaruan ..........c.cccccevieriininieniieneiiencccnieneees 23

viii



Universitas Bakrie

2.3 Model Kerangka Pemikiran ............cccccceeviieniiniiinienieeieeie e 23

BAB III METODE PENELITIAN ...cuciiiiinniiicnnssnniecssssasecsssssssssssssssssssssssssssssans 25
3.1 Desain dan Pendekatan............coceeviriiinieniniiinieniiiieneeeeeeeeee 25

3.2 Objek dan/ atau Subjek ........ccoevvieiiieiiiiiiiieeee e 26

3.3 Pengumpulan Data ..........cccoooviiiiieiiiiiiieieeeee e 27

3.3.1  Data Primer......cccocueviieiiiieieiiesiteieeieeeeee e 28

3.3.2 Data SeKunder .........ccocerieriiiinienieeieneee e 28

3.4 Analisis Data ......cccooiiiiiiiiiiiiiic e 29

3.5 Triangulasi Data........cccceeoiiiiiiiiieieeieee e 30

3.6 Operasionalisasi Konsep/ ISU.......ccccoevuieviiiiiienieniieiecceeeceeeee, 31
BAB IV HASIL DAN PEMBAHASAN.....uiitiiininiinnsiisssncsssicssssscsssssssssssnns 33
4.1 Gambaran Konteks Penelitian...........cccceveieniinciiinieniiieiecieeieee 33

4.2 Penyajian Data..........cccoeoiieiiiiiiiiieeie e 34

4.3 Pembahasan dan DisKUSI.........cceceeverviiniiniiiiiinieiieeeeeee e 36

4.3.1 Hasil Wawancara..........cceceeveeverienienenieseeieeeese e 36

4.3.2  Hasil ObSEIVASI...c..cevuiriirieiieieniiesieeesteseee e 38

4.3.3 Hasil Analisis Ahli Sosial Media ..........cccceeviiriienieniieieee. 39

BAB V SIMPULAN DAN SARAN . .cccvinnrunsnississississessssssssssssssssssssssssssssssssssses 40
5.1 SIMPULAN....tiiiiieii e et 40

5.2 Kendala dan Keterbatasan............ccoceevervierienienienienenieneneeieseee 40

5.3 Saran dan IMpPlKasi........ccceeeiiieriieiiieiecieee e 41

5.3.1 Saran untuk Penelitiannya............cccceevueevienieinieniienieeieeens 41

5.3.2 Saran untuk Lembaga Pendidikan............cc.ccooevvriiiiniinnnnnnn, 41

5.3.3 Implikasi Penelitian..........cccocceeviienieniiienieeieciieeie e 42

DAFTAR PUSTAKA ....couuitititicicininsinssnssnssississississsssssssssssssssssssssssssssssossessses 44
LAMPIRAN ....coviiiitnsinsnissisnississississsssssssssssssssssssssstssssstsssssssssssssssssssssssssssossesssses 46

X



Universitas Bakrie

DAFTAR GAMBAR
Gambar 1.1 Statistik Pengguna Aktif Sosial Media..........cocoeververiiniinicniinennene 3
Gambar 1.2 Logo Aplikasi TIKTOK ........ccceeriiiiiiiiiieiieieceece e 3
Gambar 2.1 Promosi Coupons TikTok Live Streaming............................... 12
Gambar 2.2 Promosi Bonus Packs TikTok Live Streaming ................ccceuene.n. 13
Gambar 2.3 Promosi Price Off Deals TikTok Live Streaming............................ 13
Gambar 2.4 Kerangka Pemikiran ............ccocceeviiiiiiiniiienienieeieeeeeeee e 24



Universitas Bakrie

DAFTAR TABEL

Table 2.1 Penelitian TerdahulU. ... .. ..o e e e e eeeaeas 22
Table 3.2 Daftar Informan dalam Penelitian ..........oeeeeeeeeeeieieeeeeeeeeeeeeeeeeeeeeeeeans 27

Xi



Universitas Bakrie

DAFTAR LAMPIRAN
LAMPIRAN 1 Transkip Wawancara — Narasumber 1................................ 46
LAMPIRAN 2 Transkip Wawancara — Narasumber 2...................ccccoeenee. 48
LAMPIRAN 3 Transkip Wawancara — Narasumber 3...................cc.ccocee. 50
LAMPIRAN 4 Transkip Wawancara — Narasumber 4...................c..cc..o...... 52
LAMPIRAN 5 Transkip Wawancara — Narasumber 5...................c..cooe. 54
LAMPIRAN 6 Portofolio Social Media Specialist ...................ccooeiiiniiinninnn. 56

Xil



