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ANALISIS PERSEPSI FOLLOWERS INSTAGRAM AKUN 

@JENNIERUBYJANE SEBAGAI BRAND AMBASSADOR CHANEL 

 

GHINA HANA RIFAT 

_________________________________________________________________ 

ABSTRAK 

 

Brand ambassador merupakan indikator yang penting bagi sebuah merek untuk 

membentuk persepsi terhadap cerminan merek. Dalam konteks ini, persepsi 

followers Instagram terhadap Jennie BLACKPINK sebagai brand ambassador 

Chanel memainkan peran kunci dalam membentuk citra dan daya tarik merek 

tersebut. Penelitian ini menggunakan metode fenomenologi dengan pendekatan 

kualitatif untuk menggali pandangan para pengikut akun @jennierubyjane. 

Berdasarkan teori persepsi Solomon—sensasi, atensi, dan interpretasi—ditemukan 

bahwa Jennie dipandang sebagai representasi ideal Chanel, mencerminkan elegansi 

dan kemewahan. Melalui unggahan akun Instagram @jennierubyjane tidak hanya 

memperkuat citra Chanel, tetapi juga memperluas daya tariknya, terutama di 

kalangan generasi muda. Jennie berhasil menarik perhatian followers pada produk-

produk Chanel hingga ia mendapat julukan sebagai “Human Chanel”. Penelitian ini 

menegaskan peran strategis brand ambassador dalam memperkuat hubungan 

emosional dengan merek melalui media sosial. 
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ANALYSIS OF FOLLOWERS' PERCEPTION OF INSTAGRAM 

ACCOUNT @JENNIERUBYJANE AS A CHANEL BRAND 

AMBASSADOR 

GHINA HANA RIFAT 

_________________________________________________________________ 

ABSTRACT 

 

A brand ambassador is a crucial indicator for a brand in shaping perceptions of its 

image. In this context, the perception of Instagram followers towards Jennie 

BLACKPINK as a brand ambassador for Chanel plays a key role in shaping the 

brand's image and appeal. This study employs a phenomenological method with a 

qualitative approach to explore the views of followers of the @jennierubyjane 

account. Based on Solomon’s perception theory—sensation, attention, and 

interpretation—it was found that Jennie is seen as the ideal representation of 

Chanel, embodying elegance and luxury. Through the posts on the 

@jennierubyjane Instagram account, she not only reinforces Chanel’s image but 

also broadens its appeal, especially among the younger generation. Jennie has 

successfully captured followers' attention to Chanel products, earning her the title 

of “Human Chanel.” This study highlights the strategic role of brand ambassadors 

in strengthening emotional connections with a brand through social media. 

Keywords: perception, Instagram, @jennierubyjane, brand ambassador 
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